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Although	ChatGPT	dominates	the	scene	of	conversational	AI	with	its	impressive	capabilities,	it's	not	the	only	powerful	option	available.	Many	innovative	AI-powered	chatbots	are	emerging.	Each	is	designed	to	cater	to	specific	user	needs	whether	for	business	automation,	creative	writing,	coding	assistance,	or	casual	conversation.	Various	AI	models
focus	on	providing	deeper	research	insights,	while	others	prioritize	user	experience,	web	search,	or	task-specific	optimization.	Many	features,	including	pricing	models,	customization,	data	security,	and	integration	with	your	existing	ecosystem,	play	a	crucial	role	in	finding	the	best	AI	space	for	your	company.	This	article	explores	the	best	ChatGPT
alternatives	for	2025.	It	highlights	various	models	that	help	excel	in	specialized	areas.	Whether	you're	a	content	creator,	developer,	student,	or	entrepreneur,	this	guide	will	help	you	navigate	the	expanding	world	of	conversational	AI	apps	and	select	the	AI-powered	model	that	best	aligns	with	your	goals.	Quick	jump	to:	Why	look	for	a	ChatGPT
alternative?	You	may	find	other	AI	models	that	better	align	with	your	budget	while	meeting	your	requirements.	A	set	of	AI-powered	features	that	fits	naturally	into	your	workflow	saves	time	and	enhances	efficiency.	Microsoft	Copilot	seamlessly	flows	within	Word,	Excel,	PowerPoint,	and	Teams,	automating	repetitive	tasks	and	improving	document
creation.	Whether	you	prioritize	business	automation,	content	creation,	emotional	engagement,	or	technical	customization,	alternatives	like	ChatBot,	Claude	3,	Perplexity	AI,	and	others	provide	innovative	features	that	may	outperform	ChatGPT	in	key	areas.	Jasper	AI	and	Writesonic	are	excellent	AI	writing	tools	that	streamline	blog	writing,	email
marketing,	and	ad	creation.	Perplexity	AI	and	Google	Gemini	deliver	reliable	data	for	journalists,	researchers,	and	students.	Unlike	ChatGPT,	Open	AssistantandMeta	LLaMA	provide	open-source	flexibility	for	users	looking	to	create	tailored	AI	systems	in	various	programming	languages.	Choosing	a	platform	built	for	your	industry	ensures	more
precise	and	efficient	solutions.	While	ChatGPT	offers	some	customization,	AI-powered	model	alternatives	often	provide	deeper	control.	Greater	customization	ensures	that	the	AI	features	better	align	with	your	goals	-	ChatBot	allows	businesses	to	tailor	automated	customer	interactions	with	custom	workflows	and	personalized	responses.	If	AI	safety
and	bias	reduction	are	important	to	your	business,	Anthropic	Claude	3	might	be	a	better	AI	model.	It	is	specifically	designed	with	enhanced	safety	protocols	to	reduce	harmful	content	and	ensure	more	ethical	interactions.	Depending	on	your	goals,	looking	for	alternatives	may	deliver	better	results.	Key	features	to	look	for	in	a	ChatGPT	alternative
Choosing	the	best	ChatGPT	alternative	for	your	company	requires	understanding	the	basic	features	that	make	the	model	effective,	efficient,	and	suitable	for	your	specific	needs.	Some	AI-powered	models	have	basic	AI	capabilities	that	will	be	enough	for	your	business,	while	others	require	advanced	features	and	integrations	to	complement	your
support,	marketing,	and	other	processes.	Different	platforms	excel	in	different	areas.	Below	are	the	key	features	you	should	evaluate	when	exploring	AI	assistant	options	that	can	be	a	great	ChatGPT	alternative	for	you:	User	interface	and	ease	of	use	A	clean,	user-friendly	interface	is	crucial	for	nontech-savvy	users.	Simple	navigation,	clear	prompts,
and	accessible	settings	enhance	usability.	Your	team	will	be	keener	on	using	the	new	ChatGPT	alternative	if	the	new	tool	offers	out-of-the-box	functionality	or	easy	onboarding,	standing	out	for	casual	users	or	those	who	need	fast	results	with	flexible	usage.	Worth	considering	if	you	are	a	beginner,	educator,	and	non-technical	user	seeking	seamless
interactions	Accuracy	and	responsiveness	A	good	AI	chatbot	must	be	reliable	and	fast.	It	must	understand	and	provide	complex	messages	and	keep	up	with	language	patterns,	contextual	cues,	and	all	the	nuances	users	might	use	during	chats.	When	most	modern	AI	models	aim	for	quick	replies,	choose	the	one	that	best	maintains	speed	without
sacrificing	quality.	The	accuracy	of	the	responses	ensures	the	success	of	the	ChatGPT	alternative	you	choose	for	your	businessrelevant	responses	have	a	much	higher	value	than	vague	and	misleading	answers.	Worth	considering	in	fields	like	research,	customer	support,	or	technical	explanations	when	fast,	accurate,	and	human-like	writing	style	is
necessary	Collaboration	and	team	support	Integration	with	project	management	platforms	can	streamline	teamwork.	Different	AI	models	offer	team	collaboration	features	like	shared	chat	histories,	project	boards,	brainstorming	tools,	or	access	to	Google	Docs.	It	depends	on	whether	you	need	these	AI	capabilities	to	add	value	to	natural	language
processing.	The	best	ChatGPT	alternative	is	one	that	meets	your	and	your	team's	needs.	Worth	considering	if	youhave	collaborative	projects.	Specialized	features	for	specific	use	cases	AI	chatbots	are	evolving	to	meet	specialized	needs	beyond	standard	conversations.	Depending	on	your	goals,	you	may	want	AI	tools	designed	for	brainstorming,
scriptwriting,	or	poetry.	Platforms	that	offer	AI	coding	assistants,	debugging,	and	explanations	for	complex	programming	tasks.	Some	ChatGPT	alternatives	specialize	in	empathetic	conversation,	mental	wellness	support,	or	social	role-play.	Other	key	features	of	AI	systems	automate	repetitive	tasks,	from	drafting	emails	and	writing	articles	to
generating	reports	or	responding	to	customer	inquiries.	Consider	the	technical	expertise	you	need	to	include	in	your	everyday	work.	Worth	considering	for	writers,	developers,	and	productivity-focused	users	Multilingual	support	Advanced	AI	chatbots	increasingly	support	multiple	languages,	allowing	communication	across	diverse	demographics.
Consider	your	target	group	and	whether	this	is	an	important	factor,	as	some	ChatGPT	alternatives	excel	in	real-time	translation	for	travel,	customer	support,	or	international	communication.	Numerous	large	language	models	are	excellent	at	creating	multilingual	content,	making	them	unmatched	in	AI-powered	writing	tools.	Worth	considering	if	you
are	a	multinational	team,	language	learner,	or	content	creator	working	in	global	markets	Customization	and	integration	To	deliver	reliable	and	fast	responses,	you	must	consider	how	an	AI	model	works	with	your	existing	ecosystem.	Including	new	AI	possibilities	is	crucial	for	the	team	and	company	development.	If	the	AI-powered	chatbot	is	not	a	good
source	of	information,	it	can	complicate	complex	tasks.	Different	AI	models	allow	seamless	integration	with	existing	workflows,	CRMs,	Google	services,	or	custom	applications.	Some	AI	tools	allow	users	to	fine-tune	behavior,	personality,	and	response	style	to	match	individual	preferences	or	branding.	AI	writing	tools	that	support	third-party	plugins	or
extensions	often	provide	superior	flexibility	for	specialized	tasks.	Worth	considering	forteams	seeking	tailored	AI	experiences	for	marketing,	customer	support,	or	automation	Cost	and	value	As	the	AI	assistant's	tasks	grow,	the	need	for	them	also	grows.	Many	AI	chatbot	capabilities	are	developed	over	time,	which	often	means	increased	payments.
They	need	tuning	and	training,	and	your	team	needs	to	adjust	to	the	new	way	things	work.	The	value	of	the	AI	tool	changes,	and	so	does	the	price.	AI	models	often	vary	in	pricing	models	from	freemium	plans	with	usage	limits	to	premium	subscriptions	with	advanced	features.	Pay-as-you-go	options	may	provide	better	value	for	some	users	than	fixed
monthly	rates.	Worth	considering	if	you	are	a	budget-conscious	user	or	a	business	seeking	cost-effective	scalability	Knowledge	source	and	real-time	information	Some	ChatGPT	alternatives	are	trained	only	on	static	datasets,	while	other	AI	models	leverage	web	connectivity	to	provide	real-time	insights	with	real-time	internet	access.	Most	AI	platforms
disclose	their	training	data,	safety	protocols,	and	efforts	to	reduce	bias,	and	some	alternatives	provide	settings	to	reduce	bias	or	improve	inclusivity.	Others	base	the	AI	interactions	on	a	built-in	knowledge	base.	Consider	which	knowledge	source	better	matches	your	needs.	For	research	and	factual	queries,	tools	that	cite	their	sources	offer	greater
credibility	and	reliability.	Worth	considering	for	researchers,	journalists,	and	professionals	requiring	accurate	web	search	engine	Data	privacy	and	security	Ensure	the	platform	follows	modern	security	protocols	and	aligns	with	the	required	data	processing,	particularly	for	sensitive	data	coming	to	the	AI	tools	for	processing	or	rewriting.	Look	for
platforms	that	adhere	to	data	regulations	such	as	GDPR,	CCPA,	or	HIPAA	for	added	peace	of	mind.	The	best	ChatGPT	alternatives	offer	transparency	regarding	data	collection	policies	and	provide	options	to	limit	storage	or	request	data	deletion.	Worth	considering	for	healthcare	providers	and	users	prioritizing	security	Before	committing	to	any	AI
platform,	consider	your	priorities	cost,	accuracy,	or	creative	capabilities	to	make	the	best	choice	for	your	workflow	in	2025.	Top	ChatGPT	Alternatives	for	2025	Several	ChatGPT	alternatives	have	emerged.	Each	catering	to	different	user	needs	-	whether	you're	looking	for	advanced	research	capabilities,	creative	writing	support,	or	coding	assistance,
these	alternatives	offer	unique	features	that	may	better	align	with	your	goals.	ChatBot	Best	for:	business	automation,	customer	support,	and	e-commerce.	ChatBot	is	a	powerful	platform	for	building	AI	chatbots	for	websites,	customer	service,	and	business	automation.	With	its	drag-and-drop	interface,	businesses	can	design	personalized	chatbots
without	coding	experience.	Its	ideal	for	improving	customer	engagement,	lead	generation,	and	support	systems.	The	ChatBot's	AI	model	supports	multiple	languages,	and	with	the	built-in	knowledge	base,	the	AI	chatbot	can	perform	a	whole	support	process	without	needing	a	real	support	agent.	By	providing	technical	documentation,	you	can	be	sure
that	customer	satisfaction	will	improve.	It	lets	you	focus	on	other	processes	to	manage	a	good	customer	experience.	With	its	intuitive	interface,	unlimited	chat	history,	and	context	understanding,	it	can	generate	text	in	seconds	and	handle	complex	topics.	An	AI	editor	helps	you	fine-tune	and	train	the	AI	chatbot	to	better	meet	your	objectives.
Strengths:	No-code	chatbot	builder	with	an	intuitive	drag-and-drop	interface	Ideal	for	customer	engagement,	lead	generation,	and	automated	responses	Integrates	seamlessly	with	CRMs,	websites,	and	e-commerce	platforms	Search	engine	based	only	on	the	built-in	knowledge	base	without	outside	interference	Weaknesses:	Cannot	analyze	images
Designed	to	answer	questions,	not	generate	contentChatBot	and	ChatGPT	feature	comparison	FeatureChatBotChatGPT	Purpose	For	business	automation,	including	customer	support,	lead	generation,	and	salesFor	natural	conversation	and	general	knowledge	queriesConversation	styleRule-based	and	free-flowing	based	on	the	built-in	knowledge
baseFree-flowingCustomization	&	controlHigh	control	via	a	no-code,	drag-and-drop	visual	builderLimited	control	customization	is	mostly	through	prompt	designIntegration	capabilitiesEasily	integrates	with	websites,	ecommerce	platforms,	live	chat	widgets,	and	tools	like	Slack,	Messenger,	and	ZapierAvailable	via	OpenAI	APIAnalyticsBuilt-in
dashboard	for	tracking	interactions,	conversions,	and	user	behaviorLacks	built-in	analytics	in	the	app	Anthropic	Claude	3	Best	for:	safe	and	thoughtful	dialogue,	ethical	AI	practices,	and	complex	problem-solving	Claude	3	prioritizes	safety,	accuracy,	and	conversational	depth.	With	enhanced	safeguards	for	minimizing	harmful	content,	it	excels	in
providing	clear,	accurate,	and	structured	responses.	This	AI	model	is	renowned	for	maintaining	long,	coherent	conversations	in	multiple	contexts.	It	is	ideal	for	brainstorming,	tutoring,	and	deep	discussions.	It	delivers	highly	articulate,	clear,	structured	responses.	The	AI	chatbot	adopts	a	calm,	polite,	and	thoughtful	dialogue	style	and	adapts	language
for	casual	chats,	technical	conversations,	or	professional	writing.	Claude	3	shows	improved	sensitivity	in	social	interactions.	Strengths:	Advanced	understanding	of	complex	conversations	Minimizes	harmful	content	and	ensures	safe	responses	Best	ChatGPT	alternative	for	brainstorming,	tutoring,	and	professional	dialogueWeaknesses:	Limited
integration	portfolio	compare	to	various	AI	models	May	struggle	with	creative	or	roleplay-style	conversationsGoogle	Gemini	(formerly	Bard)	Best	for:	real-time	web	browsing,	multilingual	support,	and	Google	Workspace	integration	Google	Gemini	represents	Google's	most	ambitious	conversational	AI	system,	making	it	one	of	the	most	accessible	and
intuitive	ChatGPT	alternatives.	Unlike	other	large	language	models,	it	seamlessly	integrates	with	all	Google	apps,	making	it	ideal	for	users	who	rely	on	Google	Drive,	Docs,	Sheets,	Calendar,	and	Google	Search.	Unlike	static	models,	it	stays	updated	with	real-time	data,	making	AI	interactions	accurate	for	current	events,	breaking	news,	and	dynamic
information.	Its	integration	with	Google	Docs,	Gmail,	and	Sheets	makes	it	especially	valuable	for	students,	researchers,	and	productivity-focused	users.	With	Google	Gemini	advanced	and	Google's	Imagen	model	features,	the	model	can	understand	text,	generate	images,	and	even	play	audio,	enhancing	its	adjustability.	Strengths:	Web	search	ensures
that	its	responses	are	updated	with	real-time	data	Integrates	seamlessly	with	Google	services	like	Google	Docs,	Sheets,	and	Gmail	Can	produce	engaging	and	structured	content	for	various	writing	tasksWeaknesses:	Prone	to	errors	in	highly	technical	or	niche	subjects	May	generate	incomplete	responses	for	long-form	content	writingGoogle's	Imagen
model	Best	for:	image	generation	and	analysis	Google's	Imagen	model	supports	text-to-image	generation.	Users	can	input	prompts	and	receive	AI-generated	visuals,	making	it	ideal	for	creative	tasks	like	advertising,	design,	and	storytelling.	Imagen	has	the	ability	to	create	images,	intricate	textures,	and	subtle	details,	even	with	abstract	or	complex
prompts.	It	sparked	significant	interest	in	the	generative	AI	community	for	pushing	the	boundaries	of	text-to-image	synthesis.	Strengths:	Text	and	image	understanding	and	generation	Can	describe,	interpret,	and	create	images	Strong	integration	with	Google	Workspace	Weaknesses:	Has	been	found	to	replicate	social	and	cultural	biases	Limited	real-
world	testing,	feedback,	and	innovationMicrosoft	Copilot	Best	for:	productivity	enhancement,	Microsoft	Office	integration,	and	corporate	workflows.	Microsoft	Copilot	is	tightly	integrated	with	the	Microsoft	ecosystem,	offering	advanced	Word,	Excel,	PowerPoint,	and	Teams	support.	It	helps	automate	everyday	tasks,	generate	content,	and	provide
data	insights.	Effortlessly	generates	reports,	presentations,	and	email	drafts	directly	within	Microsoft	applications.	Its	also	a	powerful	coding	assistant	with	intelligent	code	and	technical	documentation	suggestions,	debugging	insights,	and	automation	tools,	making	it	highly	versatile	for	enterprise	and	professional	environments.	It's	designed	to
streamline	writing,	summarizing,	and	data	analysis	tasks	and	simplify	workflows	by	automating	repetitive	business	processes.	Strengths:	Embedded	in	Microsoft	Office	apps	Automates	everyday	business	tasks	like	data	analysis,	report	generation,	and	email	writing	Has	strong	support	for	coding	tasks	with	contextual	explanations	and	real-time	code
suggestionsWeaknesses:	Requires	a	Microsoft	365	subscription	for	full	functionality	Unlike	ChatGPT,	it	has	limited	conversational	depth	outside	of	business	contextsPerplexity	AI	Best	for:	fact-based	research,	credible	citations,	and	concise	answers	Perplexity	AI	specializes	in	research,	offering	clear,	well-referenced	answers	to	complex	questions.
Automatically	citing	sources	ensures	transparency	and	accuracy,	which	is	handy	because	of	the	web	search	capabilities	and	possible	bias.	Its	focus	on	transparently	sourcing	data	makes	it	an	invaluable	tool	for	journalists,	students,	and	content	creators	looking	for	trusted	insights.	The	response	includes	links	to	the	sources	used,	ensuring	that	the
information	is	good	and	usable.	Offers	a	sleek,	distraction-free	design	for	efficient	knowledge	gathering	for	those	who	prioritize	credible,	referenced	information.	It	allows	users	to	refine	their	queries	during	a	chat	with	the	AI	writer	without	distractions,	ensuring	deeper	exploration	of	topics	and	improved	context	retention.	Strengths:	Delivers	precise,
factual	information	rather	than	imaginative	content	Ideal	for	academic	research,	technical	writing,	and	journalism	Minimal	risk	of	hallucination	errors	due	to	strong	factual	groundingWeaknesses:	Lacks	creative	writing	features	Limited	customization	and	integration	optionsIdeogram	AI	Best	for:	designers,	marketers,	and	content	creators	for	rapid
ideation	and	visual	storytelling	Ideogram	AI	is	a	generative	AI	platform	focused	on	creating	high-quality	images	from	text	prompts.	It	is	especially	strong	at	generating	accurate	text	within	images.	The	user-friendly	platform	offers	a	simple	web	interface	where	users	can	enter	prompts	and	receive	multiple	image	variations.	Ideogram	AI	allows	for
various	styles,	such	as	photorealism,	illustration,	3D,	and	typography-focused	outputs.	It	is	especially	popular	for	creating	logos,	posters,	memes,	and	branding	materials.	Users	can	remix	others'	creations,	fostering	a	collaborative	and	social	design	experience.	Ideogram	offers	free	usage	with	limits	and	premium	plans	for	higher-resolution	images	and
faster	generation	times.	Strengths:	Accurately	integrates	words	into	visuals	Perfect	for	typographic	artwork	and	branded	content	User-friendly	interface	for	creatives	and	marketersWeaknesses:	Lacks	advanced	customization	options	Overall	image	quality	can	vary	depending	on	the	complexity	of	the	promptJasper	AI	Best	for:	marketing	content,	SEO-
optimized	copywriting,	and	creative	writing	Jasper	AI	is	designed	for	marketers,	content	creators,	and	businesses	looking	to	generate	high-converting	copy	quickly.	It's	one	of	the	best	ChatGPT	alternatives	for	producing	creative,	engaging,	and	persuasive	content.	It	can	generate	text	based	on	structured	templates	for	blog	posts,	ad	copy,	email
campaigns,	and	social	media	content.	The	AI	chatbot	includes	tools	to	improve	search	engine	rankings	with	strategic	keyword	placement.	Jasper	adapts	to	your	writing	tone,	ensuring	that	content	aligns	with	your	brand's	style.	This	makes	it	an	ideal	AI	solution	for	digital	marketers,	content	creators,	and	businesses	seeking	fast,	optimized	content.
Strengths:	Optimized	for	writing	marketing	product	descriptions,	ads,	and	blogs	Customizable	tone	to	match	your	brand's	voice	AI	templates	make	content	generation	fast	and	efficientWeaknesses:	Limited	conversational	capabilities	beyond	marketing	content.	Higher	pricing	plans	may	not	suit	casual	users.Character.AI	Best	for:	creative	storytelling,
roleplay,	and	engaging	conversations	with	fictional	characters	Character.AI	enables	users	to	interact	with	customizable	AI	personalities.	Users	can	create	or	engage	with	characters	that	mimic	famous	personalities,	fictional	figures,	or	custom	personas.	It	is	the	best	ChatGPT	alternative	to	excel	in	imaginative	conversations,	making	it	a	great	tool	for
writers	and	roleplayers.	Its	users	can	adjust	behavior,	tone,	and	knowledge	depth	for	more	personalized	interactions.	It's	ideal	for	lighthearted	chats,	storytelling,	or	creative	brainstorming	for	those	seeking	engaging,	character-driven	conversations.	Strengths:	Allows	users	to	build	and	customize	fictional	personalities	Engaging	in	conversations	with
dynamic	character	traits.	Ideal	for	creative	brainstorming,	roleplay,	and	entertainment.Weaknesses:	Lacks	factual	accuracy	and	strong	professional	writing	capabilities	May	struggle	with	technical	or	research-based	queriesWritesonic	Best	for:	content	marketing,	blog	creation,	and	ad	copywriting	Writesonic	is	built	with	marketers	in	mind,	delivering
high-quality	content	with	minimal	effort.	This	AI	writer	is	tailored	for	SEO,	blog	writing,	and	social	media	content.	It	includes	frameworks	for	blog	posts,	product	descriptions,	and	email	marketing.	Helps	optimize	content	for	traditional	search	engines,	improving	visibility	and	engagement.	Users	can	choose	from	different	writing	styles,	tones,	and
languages	to	suit	their	audience.	The	platform	also	includes	an	AI	writer	that	helps	users	produce	long-form	content	with	minimal	effort.	Writesonic's	interface	is	user-friendly,	making	it	accessible	for	beginners	while	still	powerful	enough	for	experienced	professionals.	Strengths:	Includes	pre-built	content	templates	Designed	for	SEO	optimization,
improving	search	rankings	Can	generate	text	in	bulk,	which	increases	efficiencyWeaknesses:	Limited	conversational	flexibility	for	complex	dialogue	No	image	generation	that	compliments	generated	contentOpen	Assistant	Best	for:	open-source	customization,	transparency,	and	community-driven	development.	Open	Assistant	is	a	powerful,	community-
built	AI	platform	emphasizing	transparency	and	flexibility.	It	allows	developers	to	modify	and	improve	the	tool.	Being	an	ideal	AI	chatbot	for	tech-savvy	users	seeking	full	control	over	their	ChatGPT	alternative	capabilities.	With	regular	updates	and	improvements	driven	by	an	active	contributor	base,	this	AI	assistant	is	easy	to	incorporate	into	custom
projects	or	business	solutions.	It	allows	users	to	fine-tune	models	for	specific	tasks	and	applications.	Its	primary	goal	is	to	create	AI	that	aligns	with	human	values,	promoting	ethical	and	responsible	use.	This	ChatGPT	alternative	offers	clear	insights	into	its	training	data,	model	architecture,	and	performance	metrics.	Strengths:	It	is	fully	open-source,
allowing	developers	to	modify	their	code	Customizable	for	specialized	use	cases	and	businesses	Community-driven	improvements	ensure	regular	updatesWeaknesses:	Needs	a	learning	curve	that	requires	technical	knowledge	for	setup	and	customization	Limited	ready-to-use	features	for	non-developersReplika	Best	for:	emotional	support,	social
conversations,	and	relationship	building	Replika	is	designed	to	provide	empathetic	conversations	and	companionship.	It	adapts	to	your	personality,	becoming	more	emotionally	responsive	over	time.	It	is	the	best	ChatGPT	alternative	for	offering	comfort,	empathy,	and	encouragement.	It	also	offers	personal	improvement	help,	such	as	meditation
guidance,	stress	relief	exercises,	and	mindfulness	conversations.	Users	can	form	deep	connections	with	their	AI	chatbots,	creating	meaningful	conversations	and	getting	guidance	through	difficult	times.	Strengths:	Empathetic	conversations	designed	for	comfort,	support,	and	relaxation	Strong	emotional	intelligence	with	an	evolving	personality	Offers
mindfulness	exercises	and	mental	wellness	tipsWeaknesses:	Limited	in	factual	accuracy	and	technical	discussions	Not	an	ideal	AI	chatbot	for	productivity	or	content	generationPi	(by	Inflection	AI)	Best	for:	casual	conversation,	empathetic	engagement,	and	supportive	dialogue	Pi,	short	for	Personal	AI,	is	a	conversational	ChatGPT	alternative	designed
to	be	supportive,	empathetic,	and	emotionally	intelligent.	It	is	focused	on	personal	conversations	and	emphasizes	meaningful	dialogue	and	human-like	interaction.	It	aims	to	act	more	like	a	thoughtful	companion	than	a	utility	tool,	helping	users	reflect,	process	emotions,	or	simply	have	a	friendly	chat.	This	AI	chatbot	is	built	to	remember	context	within
a	conversation	but	doesnt	retain	information	long-term	unless	explicitly	asked,	keeping	privacy	in	mind.	It	is	available	through	various	platforms,	including	the	web,	mobile	apps,	and	even	WhatsApp,	making	it	one	of	the	best	ChatGPT	alternatives	to	traditional	AI	assistants	and	social	media,	offering	more	personal	and	mindful	engagement.	Pi
represents	a	new	wave	of	AI	aiming	to	blend	emotional	intelligence	with	conversational	capabilities.	Strengths:	Has	a	warm,	supportive,	and	non-judgmental	tone	of	conversation	Helps	in	reducing	stress,	anxiety,	and	social	discomfort	Encourages	positive	dialogue	with	usersWeaknesses:	Limited	productivity	and	content	creation	capabilities	Less
effective	in	technical	or	research-driven	contextsCopy.ai	Best	for:	marketing	copy,	product	descriptions,	and	email	campaigns	Copy.ai	is	an	AI-powered	writing	platform	designed	to	help	users	generate	marketing	and	business	content	quickly	and	efficiently.	It	uses	large	language	models	to	create	text	for	ads,	emails,	social	media	posts,	blogs,	product
descriptions,	and	more.	It	offers	templates	for	different	use	cases,	from	landing	page	copy	to	brand	mission	statements.	Its	user-friendly	interface	makes	it	accessible	even	to	those	without	writing	or	technical	experience.	This	ChatGPT	alternative	can	generate	content	in	multiple	tones	and	languages,	making	it	versatile	for	global	audiences.	It	also
includes	collaboration	tools,	allowing	teams	to	collaborate	on	content	projects.	It	offers	a	free	tier	with	basic	AI	options	and	paid	subscriptions	with	access	to	advanced	features	and	unlimited	content	generation.Strengths:	Provides	quick	ideas	for	headlines,	taglines,	and	marketing	content	Simple	user	interface	designed	for	speed	and	convenience
Offers	a	free	plan	for	casual	users	with	usage	limitsWeaknesses:	Cannot	generate	images	to	complement	the	created	content	Limited	to	short-form	content	generationRytr	Best	for:	affordable	content	creation	for	writers,	bloggers,	and	startups	Rytr	is	an	AI	writing	tool	designed	to	help	users	create	high-quality	content	quickly	and	easily.	It	uses
language	models	to	generate	text	for	various	needs,	including	blogs,	emails,	social	media	posts,	ads,	and	product	descriptions.	It	is	known	for	its	simple	and	intuitive	interface,	making	it	accessible	to	beginners	and	professionals	alike.	Users	can	choose	from	various	tones,	use	cases,	and	languages	to	customize	the	output	and	match	their	brand's	voice.
The	platform	offers	a	built-in	plagiarism	checker	to	ensure	originality	of	content.	Rytr	includes	features	like	a	document	editor,	idea	generator,	and	keyword	optimization	tools	for	SEO-friendly	writing.	Rytr	supports	collaboration,	allowing	teams	to	work	together	seamlessly	on	content	projects.	It	has	a	generous	free	tier	and	affordable	premium	plans.
It	is	one	of	the	best	ChatGPT	alternatives	for	streamlining	content	creation	without	sacrificing	quality.	Strengths:	Writing	templates	accessible	in	the	free	plan	Strong	for	creative	writing,	blog	posts,	and	product	descriptions	Easy-to-use	interface	suitable	for	non-technical	usersWeaknesses:	Limited	technical	knowledge	and	factual	precision	Best
suited	for	simpler	content	rather	than	complex	topicsYouChat	(by	You.com)	Best	for:	students,	researchers,	and	casual	users	looking	for	a	smarter	way	to	browse	and	learn	YouChat	is	a	privacy-focused	AI	chatbot	that	combines	search	and	AI-powered	assistance.	It	can	be	integrated	directly	into	the	search	experience	and	provides	real-time
conversational	responses	alongside	traditional	search	results.	It	can	answer	questions	and	summarize	topics.	With	its	great	human-like	writing,	it	can	write	content	and	is	a	great	AI	coding	assistant.	This	conversational	AI	model	is	designed	to	act	like	a	smart	search	companion,	blending	the	capabilities	of	a	language	model	with	up-to-date
information.	Unlike	other	ChatGPT	alternatives,	it	aims	to	provide	sources	for	its	responses,	promoting	transparency	and	trust.	The	chatbot	is	context-aware	within	a	session	but	doesnt	retain	long-term	memory,	prioritizing	user	privacy.	Overall,	YouChat	stands	out	by	merging	conversational	AI	with	live	search	in	a	privacy-conscious	environment.
Strengths:	Combines	conversational	AI	with	search	engine	data	Provides	live	information	on	current	events	and	trends	Strong	for	dynamic	knowledge	retrieval	and	factual	queriesWeaknesses:	Limited	creative	content	creation	May	struggle	with	highly	specialized	technical	topicsMeta	LLaMA	Best	for:	open-source	enthusiasts,	developers,	and
researchers	Meta	LLaMA	(Large	Language	Model	Meta	AI)	is	a	series	of	open-weight	large	language	models	designed	to	be	efficient,	powerful,	and	accessible	to	researchers	and	developers	worldwide.	Models	included	in	this	ChatGPT	alternative	are	trained	on	publicly	available	data	and	optimized	for	academic	papers	and	commercial	use	cases.
Compared	to	other	leading	models,	its	performance	makes	it	more	efficient	to	run.	It	supports	a	variety	of	natural	language	processing	tasks,	such	as	content	generation,	translation,	summarization,	and	question-answering.	The	models	are	available	in	different	sizes,	making	it	one	of	the	best	ChatGPT	alternatives	that	cater	to	diverse	computational
needs.	Their	main	goal	is	to	give	access	to	advanced	AI	and	reduce	reliance	on	closed-off	models.	Strengths:	Fully	customizable	language	model	designed	for	technical	flexibility	Allows	developers	to	build	specialized	AI	chatbots	Ideal	for	custom-built	AI	systems	in	various	industriesWeaknesses:	Has	a	steeper	learning	curve	that	requires	coding
expertise	to	implement	and	customize	Not	designed	for	casual	users	seeking	simple	AI	interactionsPoe	by	Quora	Best	for:	AI	enthusiasts,	students,	and	creators	who	enjoy	experimenting	with	different	model	personalities	and	capabilities	Poe,	short	for	Platform	for	Open	Exploration,	is	an	AI	chatbot	platform	that	allows	users	to	interact	with	multiple
AI	models	from	different	providers.	It	is	designed	to	make	it	easy	for	users	to	explore,	compare,	and	chat	with	AI	assistants.	You	can	ensure	that	your	AI	chatbot	works	seamlessly	with	your	existing	tools.	The	platform	has	a	chat-style	interface	and	is	available	via	web	and	mobile	apps.	Users	can	follow	other	creators,	share	conversations,	and	even
create	their	own	custom	bots	using	prompts.	Poe	emphasizes	accessibility,	offering	free	and	subscription-based	plans,	with	premium	access	unlocking	more	powerful	models	and	higher	usage	limits.	The	app	supports	fast	switching	between	bots,	encouraging	discovery	and	learning.	It	is	the	best	ChatGPT	alternative	to	use	a	blend	of	social	networking
and	AI	interaction	to	foster	open	exploration	of	conversational	AI.	Strengths:	Multi-model	access	Custom	bots	and	shared	chats	Great	for	exploration	and	testing	different	AI	stylesWeaknesses:	Has	limited	customization	options	Depends	strictly	on	external	modelsDeepSeek	AI	Best	for:	technical	writing,	coding,	and	research	DeepSeek	AI	is	a
multilingual	language	model	trained	on	English	and	Chinese	data.	It	supports	text	generation,	summarization,	translation,	and	code	completion	tasks.	The	model	emphasizes	open	research	and	transparency,	releasing	the	details	of	both	model	weights	and	training	data	to	the	public.	This	CHatGPT	alternative	aims	to	foster	global	collaboration	and
democratize	access	to	high-performance	AI	tools.	The	model	performs	well	while	reducing	computational	costs.	DeepSeek	AI	has	positioned	itself	as	a	key	player	in	the	open-source	LLM	space,	especially	within	the	Chinese-speaking	AI	community.	Strengths:	Multilingual	capabilities	Powerful	for	math,	coding	assistance,	and	research	use	Open-source
model	availableWeaknesses:	Fewer	third-party	tools,	integrations,	and	community	resources	compared	to	other	ChatGPT	alternatives	Primarily	optimized	for	Chinese	and	English,	which	might	limit	performance	in	other	languagesHuggingChat	(by	Hugging	Face)	Best	for:	open-source	access	and	experimentation	HuggingChat	is	an	open-source	AI
chatbot	serving	as	a	free	and	transparent	alternative	to	proprietary	AI	chatbots.	It	allows	users	to	interact	with	various	language	models.	One	of	its	main	goals	is	to	provide	a	more	accessible	and	community-driven	AI	experience.	The	web-based	platform	features	a	simple,	chat-style	interface	where	users	can	ask	questions,	generate	text,	and
experiment	with	model	behavior.	Because	its	open-source,	developers	can	modify,	self-host,	and	integrate	HuggingChat	into	their	own	apps	or	workflows.	It	emphasizes	privacy	and	transparency,	giving	users	more	control	over	the	models	they	use	and	the	data	they	share.	HuggingChat	also	showcases	the	performance	of	different	models,	helping
users	understand	their	strengths	and	limitations.	Strengths:	Fully	open-source	and	transparent	Easy	to	test	different	language	models	Great	for	developers,	researchers,	and	open-source	advocatesWeaknesses:	The	quality	and	reliability	of	responses	can	vary	significantly	depending	on	the	selected	model	Limited	ability	to	provide	up-to-date
informationComparison	table	of	the	best	ChatGPT	alternatives	for	2025	Heres	a	detailed	comparison	table	of	the	top	5	features	across	20	leading	ChatGPT	alternatives,	including	ChatBot,	Claude	3,	Gemini,	Imagen,	Copilot,	and	others.	ToolPurposeConversation	styleCustomization	&	ControlIntegration	capabilitiesAnalyticsChatBotBusiness
automation,	customer	supportFree-flowing	and	rule-basedHighHighYesAnthropic	Claude	3Thoughtful	conversationContext-aware,	ethicalModerateModerateNoGoogle	GeminiReal-time	search	on	Google	appsNaturalLimitedHighNoImagen	modelImage	generationN/APrompt-based	LowNoMicrosoft	CopilotTask	automation	for	MS	OfficeTask-
focusedModerateHighYesPerplexity	AIResearch	and	citationsFactualLowLowNoIdeogram	AIAI-generated	imagesN/APrompt-basedLowNoJasper	AIMarketing,	SEOMarketing	toneHighModerateYesCharacter.AIRoleplay,	character-driven	chatRoleplay	styleHighLowNoWritesonicBlog	and	SEO	copyMarketing	toneHighModerateYesOpen	AssistantOpen-
sourceFree-formHighHighNoReplikaEmotional	supportEmpatheticLowLowNoPiEmpathetic,	friendly	conversationsFriendly	and	emotionalLowLowNoCopy.aiMarketing	and	email	writingShort-form	copyModerateModerateYesRytrContent	generationTemplate-basedModerateLowYesYouChatSearch	basedNaturalLowModerateNoMeta	LLaMAOpen-
source	LLMFree-formHighHighNoPoe	Multi-AI	platformConversational	based	on	the	modelModerateModerateNoDeepSeek	AIResearch	and	technical	writingFact-focusedModerateModerateNoHuggingChatOpen-source	chatbotFree-formHighHighNo	Conclusion	As	AI	technology	continues	to	evolve,	choosing	the	best	ChatGPT	alternative	in	2025
requires	careful	consideration	of	your	goals,	budget,	and	the	features	that	matter	most	to	you.	Choosing	the	right	tool	for	you	When	selecting	the	right	AI	tool,	consider	these	key	questions:	Are	you	looking	for	business	automation	and	customer	engagement?	ChatBot	Do	you	need	content	creation	support	with	SEO	capabilities?	Jasper	AI	or	Writesonic
Are	you	focused	on	research,	journalism,	or	factual	data	retrieval?	Perplexity	AI	or	Google	Gemini	Do	you	value	emotional	support,	mindfulness,	or	companionship?	Replika	or	Pi	Are	you	a	developer	seeking	open-source	flexibility?	Open	Assistant	or	Meta	LLaMAWhile	several	AI	tools	excel	in	specialized	areas	like	creative	writing,	emotional	support,
image	generation,	or	technical	coding,	ChatBot	offers	an	unmatched	combination	of	flexibility,	ease	of	use,	and	scalability,	making	it	the	ideal	solution	for	many	users,	especially	businesses.	Key	advantages	of	ChatBot:	No-code	interface:	Its	drag-and-drop	builder	allows	businesses	to	create	powerful	chatbots	without	coding	skills,	reducing
development	time	and	costs.	Seamless	integration:	ChatBot	integrates	effortlessly	with	major	platforms	like	Facebook	Messenger,	Slack,	Shopify,	WordPress,	and	CRM	systems,	enhancing	workflow	efficiency.	Scalability:	ChatBots	versatile	platform	supports	businesses	of	all	sizes	from	startups	to	large	enterprises.	Analytics	and	insights:	It	provides
comprehensive	data	insights	to	help	businesses	track	performance,	identify	trends,	and	improve	customer	interactions.Final	thoughts	The	best	ChatGPT	alternative	for	you	will	ultimately	depend	on	your	goals.	ChatBot	is	the	strongest	choice,	offering	intuitive	design,	powerful	automation,	and	impressive	integration	capabilities	making	it	perfect	for
businesses	seeking	efficiency	and	improved	customer	engagement.	Meanwhile,	specialized	tools	like	Perplexity	AI,	Jasper	AI,	and	Pi	deliver	standout	performance	in	their	respective	domains.	Start	by	testing	a	few	top	contenders	using	free	trials	or	demo	versions	to	assess	their	responsiveness,	accuracy,	and	feature	compatibility	with	your	needs.
Checking	the	calendar	whenever	a	client	asks	for	a	free	date	is	unwieldy.	Searching	for	the	correct	date	and	time	to	suit	two	people	can	take	a	few	minutes.	This	makes	making	appointments	quite	an	adventure.	The	appointment	booking	process	should	be	simple	for	both	parties	so	that	you	can	see	the	specific	dates	and	times	you	are	available	for
clients.	The	simpler,	the	better.	Chatbots	are	an	excellent	solution	to	the	problem	of	making	appointments.	There	are	many	types	of	bots,	including	reservation	bots.	I	have	compiled	an	overview	of	the	most	interesting	appointment	booking	tools	for	you.	What	is	an	appointment	scheduler?	Customers	want	to	be	able	to	book,	reschedule,	and	cancel
appointments	easily	and	quickly,	preferably	without	talking	to	other	people.	This	is	what	appointment	schedulers	do.	When	customers	want	to	book	an	appointment,	they	go	to	the	company's	website,	Facebook	page,	or	anywhere	else	where	the	booking	software	is	supported	and	select	an	available	date	and	time.	Chatbots	are	also	a	great	solution	in
this	case,	as	they	can	enter	additional	parameters	for	the	booking	and	make	appointments.	With	these,	people	can	book	specific	services	based	on	pre-set	working	hours,	times,	and	dates	when	staff	or	other	resources	are	available.	They	also	prevent	double	and	over-booking	and	allow	blocking	out	hours	when	specific	services	are	unavailable.	For
example,	real	estate	chatbots	are	extensively	used,	greatly	facilitating	the	work	of	agents	with	multiple	tasks.	What	are	the	benefits	of	an	online	booking	chatbot?	Chatbots	for	booking	appointments	have	many	advantages	that	can	positively	impact	the	customer	experience.	Connect	with	your	clients	all	around	the	world	Numerous	companies	have
various	branches	situated	in	different	countries.	They	also	work	with	clients	from	diverse	time	zones	and	operate	globally.	This	is	a	familiar	case	for	sales	representatives,	who	also	often	make	a	lot	of	appointments.	With	the	help	of	appointment	scheduling	chatbots	for	sales,	booking	meetings	or	calls	becomes	effortless,	even	if	you're	in	a	different
time	zone.	Companies	with	multiple	locations	can	benefit	from	the	centralized	management	tools.	They	allow	bookings	to	be	made	at	any	time	and	from	anywhere,	which	provides	convenience	to	both	you	and	your	customers.	This	accessibility	feature	improves	the	user	experience	and	results	in	more	bookings.	Sync	with	all	your	favorite	calendars
Most	scheduling	chatbots	allow	you	to	synchronize	with	a	calendar.	A	few	even	make	it	mandatory.	This	way,	you	can	view	your	business's	booked	appointments	alongside	other	vital	details,	such	as	days	when	you'll	be	closed	for	holidays	or	upgrades.	Furthermore,	the	chatbot	can	compare	your	availability	with	the	activities	on	your	primary	calendar.
Keep	your	appointment	scheduling	process	flexible	Different	organizations	have	different	needs	when	it	comes	to	appointment	scheduling.	The	best	scheduling	apps	understand	this	and	offer	deep	customization	options.	For	example,	a	chatbot	for	the	healthcare	industry	may	require	a	different	way	of	booking	than	a	chatbot	for	a	bakery.	Chatbots
adapt	to	create	distinct	booking	experiences.	It	accommodates	service	menus,	location	preferences	(like	at-home	services),	and	various	other	customizable	aspects	to	meet	diverse	organizational	requirements	effectively.	Integrate	your	chatbot	with	third-party	tools	Many	chatbots	can	integrate	with	popular	tools	like	Slack,	Mailchimp,	Zoom,	or
Zapier.	This	increases	their	functionality	and	versatility.	For	example,	you	can	integrate	ChatBot	with	LiveChat,	which	will	give	your	clients	access	to	make	appointments	through	the	bot,	but	in	more	complex	cases,	they	can	speak	to	a	human	agent.	Integration	streamlines	workflows	automates	tasks,	and	provides	a	more	comprehensive	solution,
allowing	companies	to	operate	more	efficiently	within	existing	technology	ecosystems.	Easy	payment	processing	Some	chatbots	offer	a	convenient	and	secure	payment	process	when	booking.	This	feature	allows	you	to	take	deposits	or	total	payments	in	advance.	This	protects	against	no-shows,	ensuring	your	company	will	not	suffer	significant	losses
even	if	a	customer	cancels	at	the	last	minute.	Best	appointment	scheduling	chatbots	for	easy	use	Now	that	you	know	the	benefits	of	having	a	chatbot	with	an	appointment	function,	it's	time	to	review	the	best	tools	for	2024.	ChatBot	ChatBot	is	an	advanced	tool	designed	to	enrich	your	customer	experience.	Its	purpose	is	not	limited	to	customer	support
agents	but	also	to	marketers	and	sales	representatives.	The	updated	version	of	this	chatbot	software	boasts	several	features	that	will	enhance	customer	interactions	and	simplify	the	process	of	delivering	exceptional	service.	ChatBot	provides	a	Call	Scheduling	Template	that	simplifies	the	booking	process	for	estate	agents.	This	template	automates	the
scheduling	process,	reduces	response	times,	and	eliminates	scheduling	conflicts,	making	it	easy	for	clients	and	agents	to	schedule	appointments.	Source:	The	template	has	features	such	as:	collecting	customer	contact	information,	making	calls	from	the	Chat	Widget,	scheduling	calls	with	a	chatbot,	informing	customers	about	the	opening	hours.To
access	this	template,	create	a	ChatBot	account.	New	users	can	enjoy	a	free	14-day	trial.	Source:	Zoho	Zoho	Bookings	offers	multiple	unique	booking	pages	for	locations,	types,	and	staff.	It	automates	assigning	bookings	to	the	least	busy	staff	member,	simplifying	scheduling.	However,	its	extensive	features	might	overwhelm	some	seeking	a	more
straightforward	calendar.	Source:	Zohos	strength	lies	in	its	integration	with	other	apps,	forming	a	comprehensive	business	management	suite.	Within	Zoho	Bookings,	users	enjoy	customizable	settings	for	buffer	times,	breaks,	and	workspaces	with	separate	calendars.	The	user-friendly	dashboard	allows	quick	schedule	checks	and	easy	access	to	the
customer-facing	booking	page	for	customization.	Pricing	starts	free	for	one	user,	with	a	$6/user/month	Basic	plan	offering	mobile	app	access,	two	calendar	syncs,	and	Zapier	integration.	Pipedrive	Pipedrive	is	a	specialized	CRM	and	sales	pipeline	tool	designed	for	small	to	medium-sized	sales	teams,	developed	by	sales	experts	and	former	Skypers.	It
offers	a	clear	overview	of	sales,	prioritizing	important	deals	while	organizing	leads	efficiently.	The	platform	provides	a	streamlined	view	of	the	booking	process,	automates	tracking,	and	ensures	team	alignment.	Source:	Key	benefits	include	customizable	features,	robust	reporting	for	real-time	results,	and	secure	hosting	with	backups.	It	saves	time	by
eliminating	CRM	inefficiencies	and	syncs	seamlessly	with	Google	apps.	Its	standout	feature	lies	in	its	flexibility	to	connect	with	various	software,	making	it	versatile	for	businesses.	Price	starts	at	$14.90	per	user	per	month	subscription.	Drift	Drift	is	a	cloud-based	solution	for	sales	and	marketing	teams,	offering	live	chat,	in-app	messaging,	and	email
management.	It	provides	customizable	chat	widgets,	automated	email	follow-ups,	and	an	AI-powered	chatbot.	Source:	Drift	grants	insights	into	visitor	details	and	enables	seamless	conversation	transfers.	It	allows	targeted	messaging	based	on	user	behavior	and	supports	Net	Promoter	Score	(NPS)	surveys.	It	facilitates	automated	email	campaigns	and
includes	an	Appointment	Scheduling	feature,	enhancing	its	utility	for	sales	and	marketing.	OnceHub	OnceHub	promotes	"scheduling	plus,"	highlighting	the	importance	of	using	digital	assistant	appointment	scheduling	chatbots.	These	appointment	software	bots	help	save	time	and	enhance	convenience	by	efficiently	handling	scheduling	tasks,
providing	24/7	availability,	ensuring	accuracy,	sending	reminders,	and	scaling	effortlessly.	Source:	Although	OnceHub	recognizes	the	significance	of	human	intervention	in	more	nuanced	scenarios,	they	emphasize	the	role	of	automation	in	freeing	up	time	for	more	meaningful	work.	They	generally	advocate	using	digital	scheduling	chatbots	to
streamline	processes,	boost	efficiency,	and	improve	productivity	by	automating	routine	scheduling	tasks.	Do	you	need	an	appointment-scheduling	chatbot?	Scheduling	appointments	can	be	a	time-consuming	task.	It	can	take	up	much	of	your	team's	valuable	time,	leading	to	errors	and	missed	appointments.	Thanks	to	ChatBot,	you	can	simplify	your
work	organization,	improve	the	customer	experience,	and	save	your	teams	valuable	time.	ChatBot	can	assist	your	customers	in	scheduling	appointments	by	providing	them	with	available	time	slots,	confirming	their	appointments,	and	sending	reminders.	It	is	an	excellent	option	that	you	can	easily	integrate	into	your	business.	With	its	user-friendly
interface	and	convenient	appointment	scheduling	template,	your	customers	can	quickly	schedule	appointments	without	hassle.	Take	advantage	of	ChatBot's	benefits	and	sign	up	for	a	free	14-day	trial	to	learn	all	its	features.	Slow	or	inconsistent	customer	response	times	are	a	common	challenge	marketing	teams	face	daily.	Automating	customer
interactions	is	key	to	avoiding	situations	where	potential	customers	are	left	waiting	for	office	hours	or	a	human	representative.	For	instance,	when	a	customer	visits	your	website	with	questions	about	a	product	or	service,	a	chatbot	can	instantly	provide	relevant	information,	address	frequently	asked	questions,	or	assist	with	specific	pricing,
availability,	or	features.	Since	marketing	chatbots	are	designed	to	handle	multiple	conversations	simultaneously,	they	can	offer	immediate	responses	to	inquiriesno	matter	the	time	of	day.	Whether	you're	dealing	with	peak	periods	like	product	launches,	holiday	seasons,	or	marketing	campaigns	or	simply	need	to	respond	to	after-hours	queries,
marketing	chatbots	are	an	effective	and	reliable	solution.	Read	on	to	see	how	chatbots	can	improve	your	marketing	efforts.	What	are	marketing	chatbots?	Marketing	chatbots	are	based	on	artificial	intelligence	or	rule-based	assistants	designed	to	automate	and	enhance	marketing	tasks.	By	conversationally	interacting	with	customers	or	prospects	can
instantly	respond	and	guide	users,	reduce	friction	in	the	buyer	journey,	and	lead	to	quicker	decision-making,	boosting	sales	and	increasing	overall	customer	experience.	Think	of	AI	chatbots	as	digital	sales	reps	or	brand	assistants	available	at	all	times	on	your	ecommerce	store,	website,	social	media,	or	messaging	apps	to	engage,	convert,	and	support
users.	Main	purpose	of	using	chatbots	for	marketing	Key	strengths	of	utilizing	chatbot	marketing	strategy:	Enhance	customer	engagement	no	more	waiting	for	a	real	person	to	reply.	Guide	potential	customers	through	the	sales	process	ask	questions,	recommend	products,	offer	promotions.	Increase	qualified	leads	collect	emails,	phone	numbers,	or
preferences.	Customer	support	campaigns	deliver	offers,	run	quizzes,	or	share	content.	Automate	follow-ups	send	reminders	or	cart	recovery	messages.Conversational	AI	chatbots	instantly	engage	website	visitors,	providing	a	personalized	customer	experience,	reducing	bounce	rates,	and	increasing	time	spent	on	your	site.	They	generate	leads	by
asking	targeted	questions,	ensuring	only	high-intent	prospects	reach	your	sales	team.	AI	chatbots	personalize	product	recommendations,	making	users	feel	understood	with	a	practically	human	conversation.	They	automate	repetitive	tasks	like	answering	FAQs	or	booking	appointments,	saving	time	for	your	team	and	allowing	your	human	resources	to
engage	in	other	tasks.	Virtual	assistants	help	recover	abandoned	carts	by	sending	reminders	to	customers	and	your	sales	team	through	messaging	apps	and	emails.	They	can	also	run	promotions,	contests,	and	surveys	to	increase	engagement	and	brand	awareness.	Chatbots	provide	24/7	customer	support	and	can	handle	multiple	conversations
simultaneously,	improving	satisfaction	and	retention.	They	gather	valuable	customer	feedback	on	behavior	and	preferences	that	inform	future	campaigns.	How	chatbots	for	marketing	work	Chatbots	for	marketing	work	by	initiating	conversations	with	users	on	platforms	like	Facebook	Messenger,	WhatsApp,	websites,	or	SMS.	Some	chatbot	platforms
offer	scripted	conversations	(rule-based	flows)	or	AI-driven	conversations	(learn	from	data).	They	use	predefined	scripts	or	AI	to	understand	user	input	and	respond	in	a	natural,	helpful,	and	human-like	way.	When	visitors	land	on	your	site,	a	virtual	assistant	can	greet	them,	offer	assistance,	or	guide	them	toward	relevant	products	or	services.	It	can
collect	lead	information	like	name,	email,	or	preferences	by	asking	simple	questions.	Some	chatbot	marketing	examples	(like	ChatBot)	can	also	capture	customer	queries	or	more	complex	queries	to	forward	them	to	a	support	or	sales	team.	Chatbots	can	deliver	personalized	content,	recommend	products,	or	offer	discount	codes	to	boost	engagement
and	conversions.	Some	customer	service	chatbots	are	integrated	with	CRM	or	email	platforms	to	nurture	leads	through	automated	follow-ups.	Chatbots	can	re-engage	customer	interactions	with	customers	who	leave	items	in	their	carts	or	havent	returned	them.	They	also	collect	data	from	conversations,	helping	marketers	understand	audience
behavior	and	improve	campaigns.	Ultimately,	chatbots	streamline	and	enhance	the	customer	journey	by	offering	instant,	interactive	experiences.	Let's	see	how	to	use	them	to	the	fullest.	How	to	use	chatbots	in	marketing	strategy	When	used	strategically,	chatbots	can	be	a	game-changer	in	marketing.	They	help	businesses	gather	diverse	customer
insightsas	interactions	acrosschannels	reveal	unique	behavior	patterns.	You	can	build	stronger	brand	presence	and	trust.	Here's	a	breakdown	of	how	to	use	chatbots	effectively:	Customer	engagement	Keep	users	engaged	through	interactive	content	like	quizzes,	polls,	or	games	Offer	personalized	recommendations	based	on	user	behavior	or	answers
Follow-up	automatically	if	users	dont	convert	right	awayEnhancing	user	engagement	in	a	marketing	strategy	should	be	based	on	creating	meaningful,	interactive	experiences.	It	helps	to	keep	your	audience	interested	and	connected	with	your	brand.	This	type	of	engagement	feels	more	personal	and	dynamic,	which	helps	build	stronger	relationships
and	trust	with	your	audience.	Conversational	AI	chatbots	can	be	programmed	to	greet	returning	visitors	by	name,	remember	past	interactions,	and	suggest	relevant	content	or	products	based	on	previous	behavior.	Giving	users	a	more	personalized	customer	experience	makes	them	feel	seen	and	valued,	encouraging	them	to	stay	longer,	click	deeper,
and	return	more	often.	Chatbots	can	also	be	used	to	share	updates,	promotions,	or	new	content	in	a	conversational	tone,	making	your	messages	feel	less	like	marketing	and	more	like	a	helpful	nudge.	Engaging	features	like	quizzes,	polls,	or	even	gamified	experiences	through	chat	can	increase	interaction,	making	your	brand	more	memorable	and	fun
for	your	growing	customer	base.	Moreover,	some	chatbot	marketing	examples	can	act	as	guides	throughout	the	customer	journey,	helping	users	navigate	your	site,	compare	products,	or	even	complete	purchases	without	leaving	the	conversation.	Lead	generation	Engage	visitors	with	a	marketing	chatbot	instantly	on	your	website	or	social	platforms
Ask	qualifying	questions	to	segment	leads	with	artificial	intelligence	Capture	emails	or	contact	info	in	a	friendly,	conversational	wayUsing	AI	chatbots	for	lead	generation	within	a	marketing	strategy	is	about	creating	a	smooth,	conversational	path	that	guides	potential	customers	toward	sharing	their	information	and	expressing	interest	in	your	offer.
Instead	of	relying	on	static	forms	or	waiting	for	someone	to	reach	out,	conversational	AI	takes	the	initiative	by	engaging	visitors	when	they	arrive	on	your	ecommerce	store,	website,	Facebook	page,	or	other	messaging	platform.	As	users	respond,	the	chatbot	gathers	data	and	qualifies	leads	based	on	user	inputs.	Throughout	this	interaction,	the
chatbot	can	offer	value	in	exchange	for	contact	detailssuch	as	a	free	consultation,	a	discount	code,	or	access	to	an	exclusive	resource	like	an	ebook	or	webinar.	Once	the	lead	is	captured,	the	chatbot	can	automatically	pass	the	information	to	your	CRM	or	email	marketing	system.	Over	time,	the	chatbot	also	gathers	data	on	user	behavior	and	common
questions,	giving	user	feedback	on	improving	your	messaging	or	offers.	Use	bots	in	marketing	campaigns	to	send	offers,	coupon	codes,	or	time-sensitive	deals	Run	contests,	giveaways,	or	referral	programs	through	conversational	AI	flows	Deliver	updates	(new	products,	events,	launches)	in	real-time	using	a	chatbotA	marketing	chatbot	adds	an
interactive	layer	to	your	outreach	that	feels	personal	and	immediate.	AI	chatbots	allow	you	to	deliver	promotional	messages	in	real-time	through	multiple	conversations	directly	to	your	audience	through	channels	theyre	already	active	onlike	your	website,	Facebook	Messenger,	Instagram,	or	WhatsApp.	When	potential	customer	interacts	with	your	AI
chatbot	during	a	campaign,	you	can	automate	responses	to	guide	them	through	a	tailored	conversation	that	highlights	the	offer,	answers	their	questions,	and	leads	them	straight	to	the	checkout	page	or	sign-up	form.	A	good	use	of	chatbot	marketing	can	also	help	build	hype	before	a	campaign	by	collecting	sign-ups	for	early	access	or	exclusive	deals.
This	keeps	people	excited	and	engaged	leading	up	to	the	big	release.	Generative	AI	also	makes	it	easier	to	personalize	marketing	messages	based	on	a	users	past	interactions	or	preferences,	so	each	person	gets	a	message	that	actually	resonates	with	them.	After	a	campaign,	and	effective	chatbot	can	follow	up	with	customers	to	gather	feedback,
suggest	related	products,	or	invite	them	to	the	next	event.	Data	collection	and	insights	Collect	user	feedback,	preferences,	and	behavior	for	better	targeting	Use	chatbot	conversations	to	identify	pain	points	in	your	chatbot	strategy	Feed	data	into	your	analytics	to	improve	your	bot	marketingA	properly	designed	chatbot	marketing	lets	you	learn	about
your	customers	preferences	and	behaviors	by	asking	customer	service	questions	while	interacting	with	your	brand's	marketing	chatbot.	These	user	interactions	can	be	designed	to	feel	effortless	for	users,	making	them	more	keen	to	share	honest	user	inputs.	As	website	visitors	engage	with	your	marketing	chatbot,	it	can	automatically	log	answers
while	guiding	users	through	sales	and	support	processes.	This	creates	a	rich	source	of	first-party	data	that	helps	you	understand	who	your	customers	really	are	and	what	they	want.	Over	time,	machine	learning	algorithms	can	identify	common	patterns,	such	as	which	products	are	most	frequently	asked	about,	what	objections	people	raise	before
purchasing,	or	where	users	tend	to	drop	off	in	the	funnel.	The	data	collected	during	chats	can	be	used	in	further	processes.	With	a	seamless	integration	with	your	CRM	or	analytics	tools,	you	can	refine	your	customer	base.	The	insights	gathered	from	customer	queries	can	help	you	make	smarter	decisions	that	lead	to	more	effective	chatbot	marketing
strategies.	Sales	support	and	product	recommendations	Use	bot	marketing	to	recommend	products	based	on	user	preferences	Help	users	navigate	your	store,	find	items,	or	even	upsell	using	chatbot	Integrate	with	CRMs	or	e-commerce	platforms	for	smooth	conversionsWhen	your	website	visitors	or	messaging	app	users	engage	with	your	marketing
chatbot,	it	can	act	like	a	virtual	assistantasking	what	theyre	looking	for,	what	problems	theyre	trying	to	solve,	or	their	preferences.	It	ensures	that	support	and	guidance	are	available	24/7,	which	is	especially	valuable	for	businesses	with	international	customers	or	outside	of	normal	working	hours.	This	increases	loyalty	and	your	brand's	image.	Based
on	the	answers,	marketing	chatbots	can	instantly	give	personalized	recommendations	or	services	that	match	the	customers	needs,	helping	speed	up	decision-making	and	keeping	the	buying	process	smooth.	This	approach	boosts	sales	and	makes	customers	feel	understood	and	supported	by	the	chatbot	without	speaking	to	a	real	person.	Generative	AI
can	handle	common	sales-related	questions,	and	if	a	user	seems	hesitant	or	needs	more	information,	it	can	provide	it	with	its	natural	language	processing	capabilities.	AI	agents	are	also	great	for	cross-selling	and	upselling.	They	can	recommend	complementary	items	or	higher-tier	products	based	on	whats	already	collected	during	the	chat	or	in	the
users	cart.	Post-sale	support	Automate	FAQs,	order	tracking,	returns,	or	appointment	scheduling	with	chatbot	marketing	Reduce	support	costs	while	increasing	customer	satisfaction	Offer	24/7	service	without	hiring	more	repsAfter	purchase,	a	chatbot	can	immediately	follow	up	with	the	customer	support	process	to	confirm	the	order,	provide	tracking
information,	and	answer	common	questions	about	delivery	times	or	return	policies.	This	instant	communication	reassures	the	buyer	across	all	your	marketing	channels	and	reduces	the	need	to	contact	customer	service	directly.	Increasing	generative	AI	usage	in	your	marketing	campaigns	means	the	chatbot	can	help	troubleshoot	problems,	offer
solutions,	or	escalate	the	conversation	to	a	human	agent	when	needed.	Chatbot	can	also	assist	users	through	return	or	exchange	processes,	making	those	experiences	smoother	and	less	frustrating.	You	can	create	a	chatbot	that	proactively	engages	with	customers	after	their	purchase	by	checking	in	on	their	satisfaction,	collecting	customer	and
customer	feedback,	or	suggesting	helpful	content	related	to	their	product.	Chatbots	can	also	use	past	purchase	data	to	offer	personalized	marketing	messages	or	exclusive	offers,	subtly	increasing	your	brand's	image.	Popular	channels	for	chatbot	marketing	Customers	today	expect	fast,	seamless	interactions,	and	being	present	on	different	platforms
increases	your	chances	of	capturing	their	attention	and	engaging	them	effectively.	It	also	ensures	that	no	matter	how	someone	finds	your	brandthrough	an	ad,	a	Google	search,	or	a	referralthey	receive	consistent	support	and	messaging	from	the	chatbot.	Multi-channel	chatbot	marketing	boosts	accessibility,	making	it	easy	for	customers	to	ask
questions,	get	recommendations,	or	purchase	from	their	preferred	platform.	Website	(e.g.,	ChatBot)	The	most	common	place	to	create	a	chatbot	is	a	webpage.	They	allow	businesses	to	engage	website	visitors	when	they	land	on	a	page.	A	good	chatbot	marketing	on	websites	can	greet	users,	answer	questions,	offer	product	recommendations,	or
generate	lead	information,	all	in	real-time.	As	most	customers	research	products	online	before	deciding,	having	a	chatbot	here	ensures	you	dont	miss	the	chance	to	guide	and	convert	them	on	the	spot.	Social	media	Facebook	Messenger	Facebook's	global	user	base	and	integration	with	Facebook	Ads	result	in	bots	on	Messenger	that	can	instantly
engage	users	who	click	on	ads,	walk	them	through	product	options,	deliver	content,	or	even	process	orderscreating	a	highly	interactive	and	personalized	marketing	experience.	Since	Facebook	Messenger	is	a	familiar	platform	for	many	users,	potential	customers	are	likelier	to	interact	without	hesitation.	Instagram	Using	a	chatbot	for	marketing
purposes	on	Instagram	helps	you	engage	with	followers	instantly	and	at	scale,	even	when	you're	not	online.	Instagram	users	often	reach	out	through	DMs,	comments,	or	story	replies,	and	an	AI	chatbot	ensures	they	get	fast,	helpful	responses	without	delay.	This	improves	the	user	experience	and	increases	the	chances	of	converting	casual	browsers
into	leads	or	customers.	When	used	strategically,	an	Instagram	generative	AI	can	make	your	brand	more	responsive,	interactive,	and	effective	at	turning	engagement	into	results.	WhatsApp	WhatsApp	is	becoming	popular	for	chatbot	marketing	due	to	its	widespread	use	in	personal	communication.	Businesses	can	use	WhatsApp	chatbot	providers	to
send	updates,	nurture	leads,	provide	customer	support,	or	deliver	promotional	messages	directly	into	the	users	inbox.	Its	high	open	and	response	rates	make	it	ideal	for	time-sensitive	campaigns	and	building	closer,	trust-based	customer	relationships.	Email	Instead	of	sending	potential	customers	to	static	landing	pages	in	your	marketing	campaigns,
you	can	direct	them	to	a	marketing	chatbot	that	continues	the	conversation	in	real-time.	This	creates	smoother	customer	interactions,	increasing	the	chances	of	converting	interest	into	action.	Strategic	chatbot	marketing	can	qualify	leads	immediately	after	someone	clicks	a	link	in	your	email.	Combining	email's	reach	with	natural	language
processing's	interactivity,	your	chatbots	boost	sales	rates	and	reduce	drop-offs.	Examples	of	marketing	chatbot	use	Numerous	companies	worldwide	have	incorporated	chatbots	into	their	marketing	processes.	The	boost	in	sales,	support,	and	overall	business	is	unmatched.	Wembley	Stadium	and	ChatBot	The	AI-powered	frontline	of	the	ChatBot
marketing	chatbot	helped	Wembley	Stadium	earn	over	$1.5M	in	eight	months.	Located	in	London	and	owned	by	the	Football	Association,	it	symbolizes	British	live	sports	and	entertainment.	Our	sales	process	was	reliant	on	telephony.	After	we	implemented	ChatBot	and	LiveChat,	we	were	able	to	remove	the	phone	number	from	our	website	and	reduce
the	number	of	non-sales-related	calls.Check	ChatBot	Wembley	Stadium	Success	Story!	They	use	ChatBots'	conversation	flows	to	speed	up	resolution	time,	increase	customer	satisfaction,	and	optimize	the	customer	journey.	During	each	hosted	event,	many	support	tickets	land	in	their	help	desk	system.	The	marketing	chatbot	helps	them	manage	the
tickets	and	up	to	12k	monthly	chats.	With	90,000	seats	at	the	stadium	arena,	the	team	must	address	many	questions,	including	ticket	availability,	hospitality	options,	accessibility,	merchandise,	and	more.	Hairlust	and	ChatBot	With	13	locations	and	up	to	800k	monthly	visitors,	they	save	20%	of	their	communication	time	using	ChatBot's	bot.	Since
2017,	Hairlust	has	been	at	the	forefront	of	the	direct-to-consumer	revolution,	using	social	media	and	influencer	marketing	to	build	authentic,	personal	relationships	with	shoppers.	By	integrating	ChatBot,	we	hoped	to	work	more	efficiently	in	our	customer	service	and	offer	our	customersa	better	experiencewith	fewer	back-and-forth	emails.Check
ChatBot	Hairlust	Success	Story!	Hairlust	manages	most	customer	service	inquiries	on	the	contact	page	and	social	media	channels	using	ChatBot.	They	redirect	users	with	auto-replies	to	their	landing	page	using	a	drag-and-drop,	user-friendly	visual	builder	that	requires	no	coding	skills.	Such	a	conversation	flow	setup	lets	the	Hairlust	team	focus	on
more	creative	and	mundane	tasks.	Consolidating	customer	inquiries	helps	Hairlust	manage	and	use	qualified	leads	quickly	and	more	accurately,	creating	a	consistent	support	experience.	Allbirds	and	Zendesk	Allbirds,	renowned	for	its	sustainable	footwear	and	apparel,	emphasizes	delivering	exceptional	customer	experiences.	Customers	can	engage
with	Allbirds'	support	team	via	their	website's	chat	feature.	Zendesk	enables	its	support	team	to	handle	approximately	3,000	weekly	email	and	social	media	inquiries,	ensuring	prompt	and	personalized	responses.	By	utilizing	Zendesk's	tools,	such	as	macros	for	frequently	asked	questions	and	integration	with	Shopify	for	order-related	information,
Allbirds	streamlines	its	customer	service	processes.	IKEA'S	Billie	IKEA	developed	a	chatbot	named	Billie,	an	AI-powered	virtual	assistant	available	24/7.	It	is	designed	to	assist	customers	with	various	inquiries,	such	as	order	tracking,	store	hours,	delivery	rescheduling,	and	reporting	missing	or	damaged	items.	The	chatbot	is	available	on	a	contact
page,	demonstrating	IKEA's	commitment	to	leveraging	AI	chatbot	technology	to	improve	engagement	and	streamline	the	shopping	experience.	Since	its	rollout	in	2021,	Billie	has	handled	approximately	47%	of	customer	inquiries,	equating	to	around	3.2	million	interactions	and	resulting	in	nearly	13	million	in	savings.	By	managing	routine	queries,
Billie	allows	human	co-workers	to	focus	on	more	complex	customer	needs.	How	to	incorporate	ChaBot	in	your	marketing	strategy	Incorporating	ChatBot	into	your	company	strategy	can	significantly	enhance	customer	satisfaction,	automate	lead	generation,	and	boost	conversions.	Use	ChatBot	to	greet	visitors	on	your	website,	offer	assistance,	or	guide
them	toward	the	right	product	or	service.	For	first-time	visitors,	you	can	set	up	chatbot	flows	to	capture	emails	in	exchange	for	discounts	or	downloadable	resources,	helping	grow	your	email	list.	Heres	how	you	can	strategically	implement	it.	1.	Identify	key	touchpoints	in	your	customer	journey	where	a	chatbot	can	add	value-	this	includes	your
website,	landing	pages,	product	pages,	and	even	your	blog.	2.	Use	an	automated	method	for	creating	chatbots.	Provide	your	website's	URL	address.	The	AI	model	will	scan	the	page	and	create	a	bot	flow	based	on	the	provided	information.	3.	See	the	scanned	knowledge	sources	in	the	built-in	knowledge	base.	4.	Adjust	the	conversational	flows	to
qualify	leads	in	real-time,	ask	questions	about	industry,	budget,	or	project	needs,	and	then	pass	hot	leads	directly	to	your	sales	team	or	schedule	a	demo	with	Zapier	or	webhooks	integrations.	5.	If	youre	running	campaigns,	use	the	chatbot	to	support	promotions,	deliver	time-sensitive	offers,	or	follow	up	on	ad	clicks	through	channels	like	Messenger
or	Shopify.	6.	Existing	customers	can	use	the	chatbot	for	post-sale	engagement,	such	as	order	tracking,	collecting	feedback,	or	recommending	related	products	with	integrations	with	Shopify	and	more.	7.	ChatBot's	Reports	dashboard	will	also	help	you	track	interactions,	measure	engagement,	and	optimize	flows	based	on	user	behavior.	To	maximize
impact,	integrate	the	chatbot	with	your	CRM,	ecommerce	platform,	or	website	to	ensure	your	marketing	data	stays	connected	and	actionable.	Conclusion	Conversational	AI	chatbots	help	businesses	engage	with	customers	instantly,	automate	lead	gathering,	and	create	personalized	experiences	while	chatting	with	multiple	users.	They	provide	24/7
support,	answer	common	questions,	and	guide	users	through	the	sales	processesimproving	conversion	rates	and	reducing	the	workload	on	your	team.	Marketing	chatbots	also	collect	valuable	customer	insights,	allowing	you	to	better	understand	your	audience	and	refine	your	campaigns.	In	a	world	where	fast,	interactive	communication	is	expected,
chatbots	help	brands	stay	responsive	and	competitive.	One	of	the	best	providers	for	implementing	your	own	chatbot	that	can	generate	text	is	ChatBot.	It	offers	an	easy-to-use	platform	with	user-friendly	interface	conversation	builders,	powerful	integrations	with	tools	like	Messenger,	WhatsApp,	and	LiveChat,	and	detailed	analytics	to	track
performance.	Whether	you're	looking	to	capture	leads,	support	customers,	or	drive	sales,	ChatBot	is	a	reliable	and	scalable	solution	for	modern	marketing	teams.	Yes!	Create	your	account	to	start	a	14-day	free	trial.	No,	installing	ChatBot	on	a	website	does	not	require	coding	or	advanced	technical	skills.	To	add	ChatBot	to	your	website,	you	simply
need	to	copy	and	paste	a	code	snippet.	You	can	also	use	WordPress	or	Shopify	integration	to	connect	ChatBot	with	your	website	or	online	store.	No,	creating	an	AI	bot	in	ChatBot	is	quick	and	simple.	Provide	your	website	URL,	knowledge	base	link,	or	other	text	content	to	automatically	build	your	custom	AI	model	for	customer	service.	You	can	fine-
tune	your	chatbot	in	a	simple	drag-and-drop	editor	and	train	it	with	additional	data	or	add	custom	answers	to	specific	questions.	A	generative	AI	chatbot	is	an	advanced	type	of	chatbot	that	uses	artificial	intelligence	to	create	dynamic,	human-like	responses	in	real	time	rather	than	relying	solely	on	predefined	scripts	or	answers.	Unlike	rule-based	bots,
which	can	only	respond	with	pre-programmed	replies,	a	generative	AI	chatbot	understands	the	context	and	meaning	behind	a	users	input,	and	generates	new	and	unique	responses	based	on	the	conversation.	AI	chatbots	significantly	enhance	customer	service	by	providing	instant,	automated	responses	to	customer	queries.	Customer	service	chatbots
can	handle	multiple	conversations	simultaneously,	reduce	wait	times,	and	improve	response	accuracy.	An	artificial	intelligence	chatbot	can	help	customers	with	FAQs,	troubleshoot	issues,	and	escalate	complex	matters	to	human	agents	if	needed.	Using	artificial	intelligence	can	improve	customer	experience	and	satisfaction	while	reducing	operational
costs.	AI	customer	support	chatbots	can	create	quick,	automated	responses	to	user	queries	and	allow	for	faster	issue	resolution.	They	can	handle	common	inquiries,	such	as	order	tracking	or	account	management,	and	provide	24/7	support.	The	most	advanced	AI	chatbots	for	customer	service	leverage	generative	AI	and	natural	language	processing	to
offer	seamless,	human-like	interactions.	These	AI-powered	customer	service	bots	can	understand	complex	queries,	provide	accurate	answers,	and	learn	from	previous	interactions.	Many	of	these	enterprise	AI	chatbot	solutions	are	designed	to	integrate	with	customer	service	platforms,	offering	a	full	suite	of	tools	to	automate	and	enhance	support
operations.	The	best	AI	chat	bot	for	customer	service	is	one	that	meets	your	specific	business	needs,	offers	seamless	integration	with	your	existing	customer	service	platforms,	and	provides	advanced	features	like	AI-powered	chat	and	generative	AI	responses.	Many	top	solutions	also	include	customizable	workflows	and	analytics,	making	it	easier	to
monitor	and	optimize	customer	interactions.	If	you're	looking	for	the	best	chatbot	for	customer	service,	we	recommend	starting	a	14-day	free	trial	of	the	ChatBot	app.	In	sales,	chatbots	are	instrumental	in	qualifying	and	segmenting	leads,	ensuring	that	sales	teams	focus	on	high-potential	prospects.	They	create	personalized	sales	offers	based	on	user
input,	pass	qualified	leads	directly	to	CRM	systems,	and	even	transfer	live	chats	to	sales	representatives	when	needed.	Additionally,	chatbots	can	schedule	meetings,	ensuring	that	prospects	are	always	engaged	and	that	no	sales	opportunity	is	missed.	This	automation	streamlines	the	sales	process,	making	it	more	efficient	and	effective.	Chatbots



automate	the	process	of	qualifying	leads	by	asking	targeted	questions	to	identify	high-intent	prospects.	Once	qualified,	these	leads	can	be	seamlessly	transferred	to	sales	representatives	in	real-time,	ensuring	that	no	opportunity	is	missed.	Additionally,	chatbots	can	facilitate	conversions	by	allowing	customers	to	easily	purchase	products,	place	orders,
or	schedule	meetings	directly	through	the	chat	interface.	This	streamlined	process	shortens	the	sales	cycle	and	improves	conversion	rates,	making	it	easier	for	businesses	to	close	deals	efficiently.	Yes,	ChatBot	and	LiveChat	can	be	easily	integrated	and	work	seamlessly	together.	Visit	the	LiveChat	installation	guidelines	to	learn	more.	Yes!	One	chatbot
can	be	connected	to	multiple	channels,	such	as	any	website	or	online	store,	Shopify,	LiveChat,	Slack,	and	Facebook	Messenger.	A	chatbot	is	a	digital	tool	designed	to	simulate	human	conversation,	often	through	text-based	interactions.	It	can	be	powered	by	AI	and	handle	user	queries,	automate	responses,	and	assist	in	tasks	like	customer	support	or
sales.	The	AI	chat	bot	uses	technologies	like	natural	language	processing	(NLP),	machine	learning,	and	generative	AI	to	understand	user	inputs	and	provide	relevant,	human-like	responses.	A	generative	AI	chatbot	uses	advanced	technology	to	understand	and	respond	to	user	inputs	in	a	human-like	way.	It	employs	Natural	Language	Processing	(NLP)
to	interpret	text	and	identify	intent,	while	machine	learning	allows	it	to	improve	its	responses	over	time	based	on	past	interactions.	Generative	models	enable	the	chatbot	to	generate	relevant	responses	in	real-time,	rather	than	relying	on	pre-set	scripts.	These	chatbots	can	personalize	replies	based	on	user	behavior	or	preferences,	making	them	ideal
for	customer	support,	marketing,	and	sales.	You	probably	didn't	publish	your	changes	in	the	chatbot.	Go	to	the	ChatBot	dashboard,	select	your	chatbot,	and	click	on	the	Publish	button	in	the	top	right	corner	of	your	screen.	The	newest	version	will	be	applied	in	the	next	chat	with	the	bot.	AI	chatbots	manage	customer	interactions	by	using
conversational	AI	to	understand	and	respond	to	user	queries	in	real	time.	These	AI-powered	chatbots	can	be	integrated	into	websites,	apps,	or	messaging	platforms	to	provide	reliable	customer	support.	They	can	resolve	customer	issues,	assist	with	troubleshooting,	or	provide	information	such	as	order	status.	AI	bots	are	designed	to	handle	repetitive
tasks	while	improving	the	overall	customer	experience	through	personalized,	context-aware	conversations.	AI-powered	customer	service	bots	are	automated	systems	that	use	artificial	intelligence	to	manage	customer	interactions.	These	bots	provide	quick	and	accurate	responses,	handle	multiple	requests	simultaneously,	and	work	around	the	clock.
These	bots	also	continuously	learn	and	adapt,	making	them	highly	effective	tools	for	generative	AI	customer	support.	Chat	bots	can	proactively	initiate	conversations	with	customers,	making	them	a	powerful	tool	for	marketing.	They	educate	users	about	products	and	services	through	interactive	dialogues,	collect	leads	by	engaging	visitors,	and	pass
these	leads	to	email	marketing	lists.	Furthermore,	chatbots	can	be	deployed	on	landing	pages	to	boost	conversion	rates	by	guiding	users	through	the	buying	process	or	answering	any	questions	they	might	have.	This	personalized	approach	helps	businesses	build	stronger	relationships	with	potential	customers	and	improves	the	effectiveness	of	their
marketing	campaigns.	Chatbots	can	proactively	engage	potential	customers	by	using	personalized	greetings	tailored	to	their	behavior	on	your	website.	By	initiating	conversations	at	the	right	moment,	such	as	when	a	visitor	appears	interested	in	a	particular	service	or	product,	chatbots	can	turn	casual	browsing	into	meaningful	interactions.	This	not
only	captures	the	visitor's	attention	but	also	converts	these	interactions	into	sales	opportunities,	ultimately	boosting	engagement	and	increasing	conversion	rates.	To	ensure	your	ChatBot	complies	with	data	protection	requirements	or	other	requirements	you	may	be	subject	to,	you	can	add	options	for	obtaining	user	consent,	allow	them	to	review	your
Policies	or	other	important	documents.	You	can	fulfill	your	data	protection	and	electronic	communications	requirements.	Your	users	can	be	informed	about	the	data	processing	and	can	consciously	agree	to	it.	Weve	prepared	a	detailed	tutorial	that	guides	you	step-by-step	through	configuring	your	ChatBot	for	these	purposes.	In	the	tutorial,	youll	learn
how	to	set	up	consent	mechanisms,	include	a	link	to	your	Privacy	Policy	or	other	document,	or	fulfill	your	information	obligations	according	to	regulations.	To	access	the	instructions,	click	here.	ChatBot	is	a	natural	language	understanding	framework	that	allows	you	to	create	intelligent	chatbots	for	any	service.	You	can	easily	integrate	your	bots	with
favorite	messaging	apps	and	let	them	serve	your	customers	continuously.	Basic	API	usageAll	the	requests	referenced	in	the	documentation	start	with	API	request	requires	authentication	to	identify	the	license	that	is	responsible	for	making	the	request.	Authentication	is	provided	by	an	access	token.Where	is	my	access	token?To	get	your	Developer
Access	Token,	please	visit	this	page.Developer	access	token	allows	you	to	manage	your	stories,	interactions,	entities,	webhooks	and	more.	This	is	a	private	usage	token	and	should	never	be	shared	as	it	gives	full	access	to	your	account.Authentication	exampleInclude	this	HTTP	header	for	each	API	request:Authorization:	Bearer	${ACCESS_TOKEN}To
get	your	Developer	Access	Token,	please	visit	this	page.Example	requestcurl	--request	GET	\--url	\--header	'authorization:	Bearer	${DEVELOPER_ACCESS_TOKEN}'Data	formatChatBot	returns	data	in	JSON	format.	See	the	following	example.{	"timestamp":	"2017-04-12T13:30:07.445Z",	"status":	{	"code":	200,	"type":	"success"	}}Error
handlingErrors	are	returned	using	standard	HTTP	error	code	syntax.	In	general,	codes	in	the	2xx	range	indicate	success,	codes	in	the	4xx	range	indicate	an	error	(wrong	or	missing	parameters,	insufficient	authentication	etc.),	and	codes	in	the	5xx	range	indicate	an	error	with	ChatBot	servers.	Any	additional	info	is	included	in	the	status	of	the	return
call,	JSON-formatted.	400	The	request	was	incorrect.	Please	make	sure	that	the	passed	arguments	are	matching	format	provided	in	the	method	documentation.401	Unauthorized.	Authorization	failed.	Please	check	if	youre	using	a	correct	authorization	type	(bearer	token)	and	a	valid	developer	access	token.404	Not	Found.	You	attempt	to	request	a
resource	that	doesnt	exist.500	Internal	Server	Error.	Something	unexpected	happened	on	our	end.	Please	try	again	or	contact	support.TroubleshootingThere	are	multiple	issues	that	may	cause	your	webhook	work	incorrectly.	Below	you	can	find	the	most	common	reasons	for	these	errors:Response	status	is	different	than	200	or	30X	(redirect).More
than	one	redirect	(redirect	loop)Incorrect	request	URL,	or	redirect	to	not	existing	URLIncorrect	request	body	(for	example,	not	in	JSON	format	or	invalid	body	structure)Timeout.	If	request	takes	more	than	10s	to	process,	it	will	be	automatically	rejected.	This	also	includes	situation	when	your	server	is	behind	proxy/loadbalancer	and	it	takes	more	than
10s	to	get	through	it.Ever	wondered	how	chatbots,	especially	the	diverse	types	of	chatbots,	could	save	your	business	an	astronomical	amount	of	time?	By	the	end	of	2024,	it's	expected	that	chatbots	will	have	saved	businesses	up	to	2.5	billion	hours	of	work.	This	staggering	statistic	highlights	not	just	the	efficiency	of	chatbots	but	their	escalating
importance	in	the	digital	world.	As	businesses	continue	to	seek	innovative	ways	to	engage	customers,	understanding	the	different	types	of	chatbots	becomes	crucial.	This	article	dives	into	the	diverse	world	of	artificial	intelligence	(AI)	and	conversational	AI,	offering	insights	into	how	these	virtual	assistants	can	transform	your	customer	service,	sales,
and	overall	operational	efficiency.	We'll	explore	several	key	areas	to	give	you	a	comprehensive	view	of	the	chatbot	ecosystem:	What	are	the	different	types	of	chatbots?	Examples	of	chatbot	use	cases.	Benefits	of	using	a	chatbot.	How	to	choose	the	best	chatbots	for	your	business.	Whether	you're	new	to	the	concept	of	chatbots	or	looking	to	enhance
your	existing	digital	strategy,	this	article	aims	to	provide	valuable	insights	and	practical	advice	to	navigate	the	vast	potential	of	conversational	AI.	Let's	dive	in	to	uncover	how	the	right	type	of	chatbot	software	can	revolutionize	the	way	you	interact	with	your	customers	and	streamline	your	business	processes.	What	is	a	chatbot?	A	chatbot	is	a
computer	program	designed	to	simulate	human	conversation	with	users,	leveraging	various	degrees	of	AI.	While	not	all	chatbots	are	AI-equipped,	modern	iterations	frequently	incorporate	conversational	AI	techniques,	such	as	natural	language	processing	(NLP),	to	comprehend	user	inquiries	and	automate	responses,	facilitating	a	more	intuitive	and
efficient	interaction.	What	are	the	different	types	of	chatbots?	It's	clear	that	not	all	chatbots	are	created	equal.	Depending	on	what	you're	looking	for,	whether	it's	something	straightforward	for	answering	common	questions	or	a	more	complex	system	that	learns	from	conversations,	there's	a	variety	out	there.	Let's	break	them	down	so	you	can	figure
out	which	one	might	fit	your	needs.	1.	Rule-based	chatbots	Consider	rules-based	chatbots	as	the	reliable,	consistent	members	in	the	vast	family	of	artificial	intelligence	chatbots.	They're	straightforward,	sticking	to	a	script	based	on	if-this-then-that	logic.	Great	for	handling	the	basics	like	FAQ	chatbots	or	starting	off	a	conversation	with	a	potential
lead,	these	bots	guide	users	through	a	set	process.	Imagine	asking	a	bot	about	a	store's	return	policy	and	getting	a	quick,	straight	answerthat's	them	doing	their	thing.	2.	Keyword	recognition-based	chatbots	Moving	up	a	notch,	we	encounter	AI-powered	chatbots	that	focus	on	your	written	words,	specifically	identifying	key	phrases	or	user	queries	for
a	more	nuanced	response.	They're	a	bit	like	that	friend	who	always	catches	the	important	bits	of	what	you're	saying.	Say	you're	chatting	about	needing	to	reset	your	password;	these	bots	will	pick	up	on	that	and	help.	It's	a	step	towards	more	relevant	conversations,	all	thanks	to	keyword	spotting.	3.	Menu-based	chatbots	Menu-based	chatbots	are	all
about	keeping	things	orderly.	They	lay	out	choices	for	you,	similar	to	navigating	through	a	phone's	call	directory.	It's	a	straightforward	way	to	funnel	your	needs	into	more	specific	areas,	especially	handy	in	scenarios	like	shopping	online	where	you	might	start	at	"Men's	Apparel"	and	end	up	finding	the	perfect	"Formal	Shirt."	4.	Contextual	chatbots	At
this	juncture,	things	become	particularly	fascinating	with	artificial	intelligence	chatbots,	especially	the	contextual	variety,	that	remember	previous	interactions	and	customize	their	replies	accordingly.	They're	all	about	understanding	the	finer	points	of	a	conversation	and	getting	better	over	time.	Imagine	a	banking	chatbot	that	not	only	helps	with
transactions	but	also	offers	advice	based	on	your	spending	habitsthat's	the	smart,	adaptive	nature	of	these	bots.	5.	Hybrid	chatbots	Hybrid	chatbot	models	represent	the	best	of	both	worlds,	blending	the	straightforwardness	of	rule-based	bots	with	the	dynamic	adaptability	of	AI-powered	chatbots.	They're	flexible	and	able	to	handle	both	the
straightforward	and	the	complex,	making	them	a	good	choice	for	businesses	that	need	both.	Whether	it's	fielding	common	queries	or	offering	personalized	suggestions,	these	bots	have	got	it	covered.	6.	Voice	chatbots	Finally,	for	users	preferring	vocal	communication	over	typing,	voice	bots	stand	ready	to	transform	the	user	experience.	They're
leading	the	charge	in	making	interactions	as	natural	as	possible,	perfect	for	when	your	hands	are	tied	up	with	other	tasks.	From	controlling	your	smart	home	to	catching	up	on	the	news	without	lifting	a	finger,	these	bots	bring	a	whole	new	level	of	convenience.	Rule-based	vs.	AI	chatbots:	what's	the	difference?	When	it	comes	to	chatbots,	there	are	the
straightforward,	rule-based	ones	and	the	smarter,	AI-driven	types.	Here's	the	lowdown	on	how	they	stack	up	against	each	other:	Learning	curve:	Rule-based	chatbots	are	like	set-it-and-forget-it	tools.	They	dont	learn	or	adapt	from	conversations.	AI	chatbots,	on	the	other	hand,	are	the	learners	of	the	bunch,	getting	smarter	with	every	interaction.
Flexibility	in	responses:	If	youve	got	predictable	questions,	rule-based	chatbots	are	your	go-to.	Need	something	that	can	handle	a	curveball?	AI	chatbots	can	manage	a	wider	range	of	queries	thanks	to	their	knack	for	understanding	and	processing	user	inputs.	Conversational	flow:	Engaging	with	rule-based	bots	might	occasionally	give	the	impression
of	a	one-sided	human	interaction.	AI	chatbots	aim	for	a	more	natural	vibe,	making	conversations	flow	more	like	they	would	with	a	human.	Handling	complexity:	Simple	Q&A?	A	rule-based	chatbot	can	handle	that	in	its	sleep.	But	if	youre	dealing	with	more	complex	questions	or	need	a	chatbot	to	think	on	its	feet,	AI	is	where	its	at.	Integration	smarts:
Rule-based	chatbots	work	well	with	a	limited	set	of	tools,	but	AI	chatbots	take	it	to	another	level	by	being	able	to	integrate	with	a	broad	spectrum	of	systems	and	databases.	Scalability:	Need	to	scale	or	tweak	your	chatbot?	Rule-based	ones	require	a	manual	touch,	while	AI	chatbots	learn	and	adapt	on	the	fly,	making	them	more	flexible	for	growing
needs.	User	experience:	Expect	consistency	from	rule-based	chatbots,	but	if	youre	looking	for	a	personalized	touch	based	on	past	interactions,	AI	chatbots	are	your	friend.	Upkeep:	Keeping	a	rule-based	chatbot	up	to	date	can	be	a	chore,	requiring	regular	manual	updates.	AI	chatbots,	though,	learn	as	they	go,	reducing	the	heavy	lifting	on
maintenance.	Deciding	between	the	two	really	boils	down	to	what	you	need	your	chatbot	to	do,	how	complex	your	interactions	are,	and	how	much	you're	looking	to	automate	the	conversation.	Chatbot	use	cases	across	industries	Chatbots	aren't	just	a	one-industry	wonder;	they're	making	AI	technology	waves	across	the	board.	Heres	how	theyre
playing	out	in	different	sectors:	Ecommerce	Imagine	a	chatbot	as	your	go-to	shopping	buddy	online,	there	whenever	you	need	it.	These	bots	get	to	know	your	tastes	and	preferences,	suggest	products	you'll	love,	help	with	any	questions,	and	keep	tabs	on	your	orders.	Its	like	having	a	personal	shopper	on	standby,	boosting	your	shopping	experience	and
keeping	you	coming	back.	If	you	need	an	ecommerce	chatbot,	our	tool	offers	this	kind	of	top-notch,	personalized	service	round	the	clock	without	the	need	for	a	human	team	on	call	24/7.	Banking	and	finance	Finance	chatbots	can	act	as	your	financial	guide,	ready	to	assist	with	balance	inquiries	or	provide	advice	without	the	need	for	a	branch	visit.
They	streamline	banking	operations,	making	it	easier	to	manage	your	finances	from	anywhere,	at	any	time.	The	technology	behind	these	services	equips	financial	institutions	with	the	tools	to	deploy	sophisticated	bots,	automating	routine	inquiries	and	transactions,	thereby	allocating	more	time	to	cater	to	complex	customer	needs.	Healthcare	Chatbots
for	healthcare	are	here	to	change	the	game.	They	offer	a	way	to	check	symptoms,	book	appointments,	and	access	health	info	straight	from	your	chat	app.	Theyre	your	on-demand	health	advisor,	making	healthcare	more	accessible	and	engaging.	With	ChatBot,	providers	can	set	up	secure	bots	to	handle	patient	queries	efficiently,	ensuring	personal
health	data	is	in	good	hands	and	operations	run	smoothly.	Education	In	education,	chatbots	are	the	ultimate	study	partners,	ready	to	assist	24/7	with	everything	from	admin	stuff	to	academic	support.	They	make	learning	resources	and	help	more	accessible	and	tailor	support	to	individual	needs.	Chatbot	for	education	helps	educational	institutions
create	these	helpful	bots,	giving	students	instant	access	to	the	support	and	info	they	need	whenever	they	need	it.	Travel	and	hospitality	For	travel	and	hospitality,	think	of	chatbots	as	your	digital	concierge.	They	are	there	to	help	with	bookings,	share	local	tips,	and	manage	guest	services.	They	make	planning	travel	and	stays	a	breeze,	offering
personalized	service	at	your	fingertips.	Travel	chatbots	make	it	possible	for	businesses	to	offer	instant,	customized	assistance,	changing	how	they	connect	with	customers.	Real	estate	Real	estate	chatbots	are	reshaping	interactions	between	agents	and	clients,	helping	qualify	leads,	providing	property	details,	and	setting	up	viewings.	They	streamline
the	start	of	the	customer	journey,	ensuring	potential	buyers	get	the	info	they	need	right	away.	Our	tool	enables	real	estate	businesses	to	build	bots	that	make	the	buying	process	more	efficient	and	responsive	for	everyone	involved.	Insurance	Navigating	insurance	policies	and	claims	gets	a	whole	lot	easier	with	chatbots.	They	offer	instant	answers	and
guide	you	through	the	claims	process,	demystifying	insurance	and	boosting	satisfaction.	An	insurance	chatbot	lets	insurance	companies	deploy	bots	that	respond	swiftly	and	accurately	to	customer	queries,	streamlining	policy	management	and	claims	processing.	Retail	Retail	chatbots	transform	customer	service	by	offering	product	recommendations,
handling	returns	and	exchanges,	and	answering	questions	about	product	availability	and	specifications.	They	create	a	more	interactive	shopping	experience,	driving	customer	loyalty	and	repeat	business.	ChatBots	retail	templates	allow	businesses	to	quickly	deploy	chatbots	that	cater	to	their	customer's	specific	needs,	making	shopping	as	seamless	as
possible.	Restaurants	For	restaurants,	chatbots	take	care	of	reservations,	manage	orders,	and	answer	common	questions,	smoothing	out	operations	and	enhancing	the	dining	experience.	They	provide	the	convenience	of	instant	service,	whether	youre	booking	a	spot	or	ordering	takeout.	A	restaurant	chatbot	helps	you	implement	these	contextual
chatbot	solutions	effortlessly,	boosting	customer	service	and	operational	efficiency	with	adaptable	chatbot	features.	Benefits	of	using	a	chatbot	Chatbots	and	virtual	assistants	are	changing	the	game	in	customer	service,	and	theyre	here	to	make	things	easier	for	everyone	involved.	Lets	dive	into	the	perks	of	having	one	of	these	digital	helpers	around.
Quicker	responses	Nobody	likes	waiting	around,	especially	when	they	have	a	question	or	an	issue	that	needs	sorting.	Thats	where	chatbots	come	into	play.	Theyre	always	ready	to	jump	inday	or	nightmaking	sure	customers	get	the	answers	they	need	without	any	frustrating	delays.	It	turns	out	a	lot	of	folks	(about	40%	of	internet	users)	are	even
starting	to	prefer	these	quick-chatting	bots	over	traditional	human	customer	service.	It's	fundamentally	about	achieving	immediate	satisfaction	through	efficient	customer	support	chatbots	and	proceeding	with	your	activities.	Engagement	levels	go	up	Chatbots	have	a	knack	for	turning	casual	website	visitors	into	active	participants.	Theyre	like
friendly	store	greeters	who	not	only	say	hello	but	also	offer	help	finding	what	you	need.	By	starting	conversations	and	keeping	them	going,	chatbots	help	collect	useful	info,	juggle	several	chats	at	once,	and	guide	people	through	becoming	interested	leads.	Its	a	more	dynamic,	personalized	way	to	have	sales	chatbots	that	feel	tailored	to	each	visitor.
Your	brand	looks	better	Fast	replies	dont	just	solve	problems;	they	also	make	your	brand	look	good.	With	76%	of	the	younger	crowd	judging	a	brands	coolness	by	how	quickly	it	responds	to	customer	feedback,	being	slow	can	make	you	look	bad.	Chatbots	keep	your	brand	in	the	fast	lane,	showing	that	youre	all	about	customer	care,	which	can	seriously
boost	how	people	see	you.	Getting	the	inside	scoop	Chatbots	do	more	than	answer	questions;	theyre	also	great	at	gathering	insights.	Every	chat	helps	you	learn	more	about	what	your	customers	like,	what	theyre	asking	about,	and	how	you	can	serve	them	better.	This	data	goldmine	helps	tailor	your	products	or	services	to	fit	your	customers'
preferences	and	needs	like	a	glove,	making	each	interaction	count	towards	a	better	experience.	Smoothing	out	operations	Adding	a	chatbot	to	the	mix	can	really	streamline	work.	By	handling	the	routine	stuff,	chatbots	free	up	your	human	team	to	focus	on	the	trickier,	more	nuanced	tasks.	Its	about	working	smarter,	not	harder,	allowing	your	team	to
concentrate	on	what	humans	do	bestlike	empathy	and	creativitywhile	the	bot	covers	the	basics.	Plus,	chatbots	can	scale	up	as	your	business	grows,	keeping	things	running	smoothly	without	a	big	jump	in	costs.	Always	there	when	you	need	them	One	of	the	best	things	about	chatbots	is	their	tireless	work	ethic.	Theyre	on	call	24/7,	ready	to	help	out
whenever	and	wherever	its	needed.	This	round-the-clock	support	means	your	customers	never	have	to	wait	until	"opening	hours"	to	get	help,	making	your	brand	a	go-to	source	of	reliable	assistance	no	matter	the	hour.	Its	a	win-win	for	customer	satisfaction	and	your	brands	reputation.	How	to	choose	the	best	chatbot	for	your	business	Choosing	the
right	chatbot	for	your	business	is	more	than	a	technical	decisionit's	about	finding	a	digital	ally	that	fits	seamlessly	into	your	operations	and	grows	along	with	you.	Heres	a	straightforward	guide	to	picking	a	chatbot	that	clicks	with	your	business	needs:	Know	your	why:	Start	by	pinpointing	exactly	why	you	want	a	chatbot.	Is	it	for	boosting	sales,
streamlining	customer	service,	or	a	bit	of	both?	Make	sure	the	chatbot	you	pick	is	up	for	the	job.	Easy	does	it	on	integration:	Aim	for	a	chatbot	that	plays	nice	with	your	current	systems.	You	want	something	that	slips	into	your	setup	without	causing	a	fuss.	Smart	and	gets	smarter:	Look	for	a	chatbot	armed	with	the	brainsAI	and	machine	learningso	it
learns	and	evolves	from	every	interaction,	getting	better	at	helping	your	customers.	Understands	like	a	human:	Choose	a	chatbot	that	knows	the	nuances	of	human	conversation.	A	strong	grip	on	NLP	means	it	can	chat	more	naturally	and	accurately	with	your	customers.	Speaks	their	language:	If	your	business	crosses	borders,	a	chatbot	that	can
converse	in	multiple	languages	is	a	must	to	make	sure	all	your	customers	feel	at	home.	Customizable	character:	Its	important	that	your	chatbot	can	mirror	your	brands	tone	and	style.	Flexibility	in	customization	means	your	chatbot	feels	like	part	of	your	team.	Ready	to	grow:	Ensure	your	chatbot	can	scale	up	smoothly	as	your	business	expands,
handling	more	chats	without	breaking	a	sweat.	Safety	first:	Security	is	non-negotiable.	Your	chatbot	should	be	a	vault,	meeting	the	highest	data	protection	standards	and	keeping	your	customers	info	safe.	Insights	and	analytics:	A	chatbot	with	analytics	can	give	you	a	clear	picture	of	customer	needs	and	how	well	youre	meeting	them,	offering	chances
to	fine-tune	your	approach.	Budget-friendly:	Make	sure	the	costs	align	with	your	budget.	Consider	all	the	expensesinitial	setup,	maintenance,	and	any	ongoing	feesand	weigh	them	against	the	expected	benefits.	Support	you	can	count	on:	Go	with	a	provider	known	for	stellar	support	and	reliability.	Its	comforting	to	know	you	have	expert	help	whenever
you	need	it.	Customer-friendly	design:	Your	customers	should	find	the	chatbot	easy	and	pleasant	to	use.	A	good	user	experience	boosts	their	satisfaction	and	your	reputation.	Try	before	you	buy:	If	theres	a	chance	to	test	drive	the	chatbot,	take	it.	Its	the	best	way	to	see	if	it	fits	with	your	operations	and	meets	your	customers	expectations.	With	these
pointers,	youll	be	in	a	great	position	to	choose	a	chatbot	thats	not	just	a	tool	but	a	true	extension	of	your	customer	service	team,	ready	to	grow	with	your	business.	How	to	build	an	AI	chatbot	with	ChatBot	Building	an	AI	chatbot	with	ChatBot	simplifies	the	process	of	enhancing	your	customer	engagement	without	the	need	for	advanced	coding	skills.
Here's	a	streamlined	guide	to	creating,	testing,	and	deploying	your	chatbot.	Setting	up	your	chatbot	Start	your	project:	Begin	by	signing	up	for	a	free	ChatBot	trial.	Once	your	account	is	activated,	head	to	the	dashboard	and	click	on	"Add	chatbot"	to	kickstart	your	project.	Choose	your	build	method:	You	have	the	flexibility	to	build	your	bot	from
scratch,	use	AI	Assist	to	scan	your	website	for	FAQ	automation,	or	select	from	a	variety	of	templates	tailored	to	different	business	needs.	Customize	your	conversation	flow:	Navigate	to	the	Visual	Builder	to	find	a	basic	conversation	structure.	Here,	you	can	customize	the	welcome	message,	add	text	responses,	images,	quick	replies,	and	more	to	design
a	conversational	flow	that	aligns	with	your	objectives.	Testing	your	chatbot	Test	in	the	visual	builder:	Use	the	built-in	testing	tool	in	the	Visual	Builder	to	interact	with	your	chatbot.	This	allows	you	to	identify	and	fix	any	issues	in	real	time,	ensuring	your	bot	functions	as	intended.	Reset	and	retest:	If	you	want	to	explore	different	conversation	paths,
you	can	reset	the	chat	within	the	testing	tool	to	thoroughly	test	each	aspect	of	your	chatbot's	responses	and	functionalities.	Deploying	your	chatbot	Publish	your	bot:	Once	satisfied	with	the	testing,	click	"Publish"	to	save	all	the	changes	and	get	your	chatbot	ready	for	deployment.	Integrate	with	your	website:	Go	to	the	"Integrations"	section	and	select
"Chat	Widget."	Customize	the	widget	to	match	your	brand's	aesthetics,	then	copy	the	provided	chatbot	code.	Embed	on	your	website:	Paste	the	copied	code	into	your	website's	HTML	before	the	closing	tag.	Refresh	your	website,	and	the	chat	widget	will	appear,	ready	to	engage	with	your	visitors.	ChatBot	streamlines	the	entire	process,	from	creation
to	deployment,	allowing	you	to	effectively	leverage	AI	chatbots'	power.	With	this	approach,	your	business	can	offer	24/7	customer	support,	gather	insights,	and	enhance	user	engagement	without	the	complexity	traditionally	associated	with	chatbot	development.	Conclusion	And	there	you	have	ita	whirlwind	tour	through	the	versatile	world	of	chatbots.
Whether	you're	just	dipping	your	toes	into	digital	waters	or	you're	ready	to	dive	deep	into	conversational	AI,	understanding	the	different	types	of	chatbots	and	their	capabilities	is	key	to	unlocking	a	whole	new	level	of	customer	engagement	and	operational	efficiency.	From	the	straightforward,	rule-following	bots	that	keep	things	ticking	over	to	the	AI-
powered	geniuses	that	learn	and	adapt,	there's	a	chatbot	out	there	for	every	business	need.	And	with	tools	like	ChatBot,	creating	and	deploying	these	digital	helpers	is	easier	than	everno	coding	wizardry	required.	Remember,	the	right	chatbot	can	transform	your	customer	service	game	and	provide	insights	into	your	customers'	needs,	streamline	your
operations,	and	ensure	your	brand	is	always	there	when	your	customers	need	it,	day	or	night.	So,	take	the	leap,	choose	wisely,	and	watch	as	a	chatbot	becomes	an	invaluable	member	of	your	team,	ready	to	grow	with	your	business.	Let's	embrace	the	future	of	communication,	one	chat	at	a	time.	Since	2016,	when	Facebook	opened	Messenger	to
chatbots,	companies	have	been	exploring	their	potential.	Chatbots	have	become	a	core	part	of	customer	service,	marketing,	and	sales	strategies.	With	advancements	in	artificial	intelligence	(AI)	especially	generative	models	like	ChatGPT	chatbots	are	now	smarter,	more	conversational,	and	capable	of	handling	complex	interactions.	The	global	chatbot
market	is	projected	to	reach	approximately	$10.32	billion	in	2025,	reflecting	a	compound	annual	growth	rate	(CAGR)	of	24.8%	from	the	previous	year.	But	what	exactly	are	chatbots,	and	why	have	they	become	so	valuable?	This	guide	breaks	it	all	down	what	chatbots	are,	how	they	work,	and	why	they're	a	must-have	for	modern	businesses.	Whether
you	want	to	improve	customer	communication	and	support,	boost	engagement,	or	increase	sales,	you'll	learn	how	chatbots	can	fit	into	your	strategy.	What	is	a	chatbot?	How	do	chatbots	work?	The	brief	history	of	chatbots	How	to	create	a	chatbot	Why	do	businesses	need	chatbots?	Chatbot	use	cases	What	is	a	chatbot?	A	chatbot	is	an	AI-powered
software	application	designed	to	simulate	human	conversations	through	text	or	voice	interactions.	It	uses	AI,	machine	learning	(ML),	natural	language	processing	(NLP),	and	natural	language	understanding	(NLU)	to	understand	user	queries,	interpret	user	inputs,	and	deliver	relevant,	conversational	responses	in	real	time.	Where	can	you	use
chatbots?	Modern	AI	chatbots	integrate	seamlessly	with	websites,	live	chat	tools,	and	messaging	platforms	like	Facebook	Messenger,	WhatsApp,	or	Slack.	Chatbots	are	available	across	multiple	channels,	enabling	automated	interactions	on	platforms	that	customers	already	use	and	improving	convenience	and	accessibility.	Fact:	Chatbots	exist	under
many	names:	conversational	agents,	AI	assistants,	chatterbots,	conversational	interfaces,	virtual	agents,	digital	assistants,	automated	responders,	or	AI-powered	chat	assistants.	How	do	chatbots	work?	Chatbots	operate	using	either	predefined	rules	or	advanced	AI	technologies.	Depending	on	their	underlying	mechanism,	they	process	human	input
(user	queries),	interpret	intent,	and	deliver	appropriate	responses.	Businesses	typically	leverage	three	main	types	of	chatbots,	each	designed	to	match	different	operational	needs:	Rule-based	chatbots	AI	chatbots	Hybrid	chatbotsRule-based	chatbots	A	rule-based	chatbot	(also	command-based,	keyword,	transactional,	or	pattern	matchers)
communicates	using	predefined	answers.	These	virtual	assistants	can	be	playfully	compared	to	movie	actors	because	they	always	stick	to	the	script.	They	provide	answers	based	on	a	set	of	if/then	rules	that	can	vary	in	complexity.	These	rules	are	defined	in	the	chatbot	implementation	process.	It's	worth	adding	that	rule-based	chatbots	don't
understand	the	context	of	the	conversation.	They	provide	matching	answers	only	when	users	use	a	keyword	or	a	phrase	they	were	programmed	to	answer.	When	a	rule-based	bot	is	asked,	How	can	I	reset	my	password?	it	first	looks	for	familiar	keywords	in	the	sentence.	In	this	example,	reset	and	password	are	the	keywords.	Then,	it	matches	these
keywords	with	responses	available	in	its	database	to	provide	the	answer.	However,	if	anything	outside	the	rule-based	chatbot's	scope	is	presented,	like	a	different	spelling	or	dialect,	it	might	fail	to	match	that	question	with	an	answer.	Because	of	this,	rule-based	bots	often	ask	users	to	rephrase	their	questions.	It's	worth	underlining	that	a	rule-based
chat	interface	can't	learn	from	past	experiences.	They	respond	based	on	what	they	know	at	that	moment.	The	only	way	to	improve	a	rule-based	bot	for	future	interactions	is	to	equip	it	with	more	predefined	answers	and	improve	its	rule-based	mechanisms.	While	rule-based	bots	are	still	widely	used,	many	businesses	are	enhancing	them	with	AI	to
provide	better,	more	flexible	responses	and	better	user	entity	recognition.	AI	chatbots	An	AI	chatbot	is	software	that	interacts	with	users	in	a	human-like	manner	and	can	imitate	natural	human	language.	Unlike	rule-based	bots,	AI	chatbots	use	ML	algorithms,	NLP,	and	deep	learning	to	understand	context,	predict	user	needs,	and	generate	unique,
context-aware	responses.	AI	empowers	computers	to	perform	tasks	requiring	human-like	reasoning,	such	as	understanding	language,	managing	conversations,	making	decisions,	and	learning	from	interactions.	AI	integrates	fields	like	computer	science,	data	analysis,	speech	recognition,	hardware	engineering,	language	translation,	linguistics,
neuroscience,	philosophy,	psychology,	and	software	engineering,	continuously	evolving	through	advancements	in	deep	learning	and	generative	models.	ML	allows	AI	chatbots	to	identify	patterns,	make	decisions,	and	improve	from	past	and	real-time	interactions.	Large	language	models	(LLMs),	trained	on	vast	datasets,	dynamically	refine	responses
based	on	new	inputs.	Unlike	rule-based	chatbots,	AI	chatbots	use	machine	learning	algorithms	to	enhance	accuracy,	generate	relevant	responses,	and	adjust	tone	or	style	in	real	time,	and	that	enables	personalized	recommendations,	advanced	troubleshooting,	and	natural	conversations.	NLP	makes	AI	chatbots	understand,	interpret,	and	generate
human-like	conversations.	Context-aware	AI	in	2025	has	advanced	NLP,	allowing	chatbots	to	remember	interactions	and	provide	personalized	experiences.	Whether	in	customer	support,	ecommerce,	or	healthcare,	AI	chatbots	now	recognize	intent,	grasp	context	despite	errors	or	slang,	and	deliver	seamless	responses	across	conversations,	ensuring
real-time	personalization	and	engaging	user	interactions.	Sentiment	analysis	lets	AI	chatbots	gauge	user	emotions	in	real	time.	By	analyzing	text,	voice	tone,	emojis,	and	speech	patterns,	chatbots	can	determine	if	a	user	is	frustrated,	satisfied,	or	neutral	and	adjust	their	responses	accordingly.	Emotion-aware	AI	enhances	sentiment	analysis	by
enabling	chatbots	to	modify	tone,	suggest	empathetic	solutions,	or	escalate	issues	when	necessary.	Fact:	Some	languages	are	more	difficult	for	chatbots	to	process.	Languages	such	as	Polish,	Finnish,	Spanish,	or	Hindi,	whose	verbs	may	present	a	wide	range	of	variations,	are	more	difficult	for	a	chatbot	to	master	than	languages	with	less	complex
structures.	Hybrid	chatbots	Interacting	with	chatbots	used	to	feel	like	talking	to	an	answering	machine	repetitive,	robotic,	and	frustrating.	If	a	customer	didnt	phrase	their	question	exactly	right,	theyd	get	the	familiar	and	unhelpful	response:	Im	sorry,	I	dont	understand.	Then	came	AI	chatbots,	which	seemed	like	the	solution	to	everything.	They	could
generate	fluid,	human-like	conversations,	offering	quick	and	engaging	responses.	But	these	AI-driven	bots	had	their	flaws.	They	sometimes	misunderstood	key	details,	provided	inaccurate	answers,	or	worse	invented	information	when	they	didn't	know	the	answer.	Faced	with	these	challenges,	many	businesses	realized	they	needed	a	middle	ground	a
chatbot	that	could	offer	AI-powered	flexibility	while	maintaining	structured	reliability.	This	is	where	hybrid	chatbots	emerged	as	the	gold	standard.	Here's	how	hybrid	chatbots	improve	key	areas	of	customer	service:	Keeping	brand	messaging	on	point:	Accuracy	is	crucial	in	regulated	industries	like	finance,	healthcare,	and	insurance.	AI	chatbots	can
simplify	complex	topics,	but	errors	in	rates	or	policies	erode	trust.	A	hybrid	model	AI	for	general	inquiries	and	rule-based	responses	for	sensitive	details	enhances	reliability.	This	approach	makes	chatbots	both	smarter	and	more	trustworthy.	Preventing	AI	from	guessing	when	it	doesn't	know:	AI	chatbots	sometimes	generate	answers	even	when
unsure,	leading	to	misinformation.	A	hybrid	model	prevents	this	by	redirecting	users	to	verified	resources,	escalating	complex	queries	to	human	agents,	or	relying	on	rule-based	fallback	responses.	This	approach	ensures	accuracy	while	maintaining	seamless	interactions.	Smarter	escalation	to	human	agents:	Customers	often	get	stuck	in	chatbot	loops,
receiving	repetitive	responses	instead	of	real	assistance.	A	hybrid	model	solves	this	by	handling	routine	inquiries	while	recognizing	when	a	request	requires	human	support.	By	seamlessly	transitioning	complex	cases	to	live	agents,	businesses	improve	efficiency,	reduce	frustration,	and	enhance	customer	satisfaction.	Balancing	personalization	without
crossing	the	line:	AI	chatbots	enhance	customer	experience	with	tailored	recommendations,	but	excessive	tracking	can	feel	intrusive.	A	hybrid	approach	ensures	balance	by	using	AI	for	relevant	suggestions	while	applying	structured	data	controls	to	respect	privacy.	This	way,	chatbots	stay	helpful	without	overstepping	boundaries.	Cost	savings	without
sacrificing	quality	and	customer	satisfaction:	Chatbots	help	businesses	cut	costs,	but	fully	AI-driven	models	can	frustrate	customers.	A	hybrid	approach	balances	automation	and	human	support	by	handling	routine	inquiries,	using	rule-based	responses	for	accuracy,	and	escalating	only	when	necessary.	This	improves	efficiency,	reduces	costs,	and
ensures	high-quality	customer	service.Hybrid	chatbots	combine	AI	efficiency	with	structured	safeguards	to	ensure	accuracy.	They	use	automation	for	speed	but	involve	human	support	when	needed.	As	a	result,	customer	satisfaction	rises,	personalization	respects	privacy,	and	costs	go	downmaking	customer	service	more	reliable	and	effective.	Rule-
based	chatbots,	AI	chatbots,	and	hybrid	chatbots	comparison	How	they	work	Business	benefits	Limitations	Rule-based	chatbots	-	Operate	on	an	if-then	logic	(for	instance,	if	a	user	types	reset	password,	the	bot	provides	password	reset	steps)	-	Require	manual	updates	to	expand	their	responses	-	Cost-effective	and	quick	to	deploy	-	Ensure	consistent
responses	-	Work	well	for	structured	processes	-	Struggle	with	complex	queries	and	require	exact	keywords	to	function	properly	-	Can't	learn	from	interactions	-	Often	need	to	escalate	queries	to	live	agents	for	complex	issues	AI	chatbots	-	Use	machine	learning	and	natural	language	processing	to	understand	user	intent	and	generate	dynamic
responses	-	Can	analyze	past	interactions	and	improve	over	time	without	manual	updates	-	Handle	complex,	open-ended	conversations	effectively	-	Learn	from	interactions	to	enhance	accuracy	and	personalization	-	Scale	customer	support	by	automating	a	high	volume	of	queries	-	Require	high-quality	training	data	and	continuous	refinement	-	Can
generate	inaccurate	or	unexpected	responses	if	not	properly	trained	Hybrid	chatbots	-	Combine	rule-based	logic	with	AI	to	provide	structured	yet	flexible	interactions	-	Use	predefined	workflows	while	leveraging	AI	to	handle	more	complex	or	unexpected	queries	-	Balance	automation	with	human-like	adaptability	-	Provide	reliable	responses	while
allowing	AI	to	manage	nuanced	conversations	-	Reduces	escalation	to	live	agents	by	handling	a	wider	range	of	queries	-	Require	initial	setup	to	align	AI	and	rule-based	workflows	-	Need	a	structured	knowledge	base	or	historical	data	to	effectively	train	AI	and	ensure	accurate	responses	The	brief	history	of	chatbots	Conversational	interfaces	aren't	a
modern	invention.	They	were	born	out	of	curiosity	and	creative	thinking	over	half	a	century	ago.	1950:	Alan	Turing	the	man	who	started	it	all	Alan	Turing,	often	hailed	as	the	pioneer	of	computer	science	and	artificial	intelligence,	made	groundbreaking	contributions	that	laid	the	foundation	for	modern	AI	and	chatbots.	Turing	proposed	the	Turing	Test,
a	measure	designed	to	evaluate	a	machine's	ability	to	exhibit	intelligent	behavior	indistinguishable	from	a	human's.	This	test	involves	a	human	judge	engaging	in	a	conversation	with	both	a	human	and	a	machine	without	knowing	which	is	which.	If	the	judge	cannot	reliably	distinguish	the	machine	from	the	human,	the	machine	is	considered	to	have
passed	the	test.	Turing's	visionary	work	in	artificial	intelligence	had	a	profound	impact	on	the	development	of	chatbots	and	other	AI-powered	systems.	1966:	Eliza	the	first	chatbot	MIT	professor	Joseph	Weizenbaum	developed	Eliza,	one	of	the	first	programs	to	simulate	human-like	conversation.	Often	considered	the	first	chatbot,	Eliza	used	pattern
matching	and	scripted	responses	to	mimic	a	Rogerian	psychotherapist.	It	did	not	understand	the	language	but	could	create	the	illusion	of	conversation	by	reflecting	users'	statements.	For	example,	if	a	user	said,	My	mother	loves	flowers,	Eliza	might	respond,	Tell	me	more	about	your	mother.	1971:	Parry	Kenneth	Colby,	a	Stanford	Artificial
Intelligence	Laboratory	psychiatrist,	wondered	if	computers	could	contribute	to	understanding	brain	function.	He	believed	that	computers	could	help	treat	patients	with	mental	diseases.	These	thoughts	led	Colby	to	develop	Parry,	a	computer	program	that	simulated	a	person	with	schizophrenia.	Colby	believed	that	Parry	could	help	educate	medical
students	before	they	started	treating	patients.	Parry	was	tested	against	human	psychiatrists,	who	often	struggled	to	distinguish	it	from	real	patients.	Its	creation	initiated	a	serious	debate	about	the	possibilities	of	artificial	intelligence	at	the	time.	Fact:	In	1978,	Colby	developed	the	first	intelligent	speech	prosthesis,	a	computer	program	that	helped
people	with	communication	disorders	speak.	1988:	Jabberwacky	Self-taught	programmer	Rollo	Carpenter	began	developing	Jabberwacky,	a	chatbot	designed	for	entertaining,	human-like	conversation.	Unlike	rule-based	programs,	Jabberwacky	learned	from	past	interactions,	improving	its	responses	over	time.	Though	it	did	not	truly	"understand"
users,	it	created	the	illusion	of	personality	by	mimicking	previous	conversations.	Its	development	laid	the	groundwork	for	Cleverbot,	a	more	advanced	AI-powered	chatbot	released	in	the	2000s.	1992:	Dr.	Sbaitso	Creative	Labs,	a	technology	company	based	in	Singapore,	developed	Dr.	Sbaitso.	It	was	an	AI	speech	synthesis	program	that	imitated	a
psychologist.	The	program	was	distributed	with	sound	cards	sold	by	the	company.	They	wanted	to	show	the	digitized	voices	their	cards	were	able	to	produce.	1995:	A.L.I.C.E.	Richard	Wallace	developed	Artificial	Linguistic	Internet	Computer	Entity	(A.L.I.C.E.),	an	advanced	chatbot	designed	to	simulate	natural	conversation.	Inspired	by	Eliza,
A.L.I.C.E.	used	pattern	matching	and	heuristic	rules	to	generate	responses.	Unlike	earlier	chatbots,	it	relied	on	Artificial	Intelligence	Markup	Language	(AIML),	allowing	more	dynamic	conversations.	Wallace	released	A.L.I.C.E.s	code	as	open	source,	enabling	other	developers	to	create	their	own	conversational	AI.	The	chatbot	influenced	many	later	AI
systems,	shaping	the	development	of	modern	virtual	assistants.	Fun	fact:	Alice	was	an	inspiration	for	an	American	science-fiction	romantic	drama	Her,	a	film	about	a	man	who	falls	in	love	with	a	chatbot.	2001:	SmarterChild	SmarterChild	was	an	intelligent	chat	interface	built	on	AOL	Instant	Messenger	by	ActiveBuddy,	a	brand	that	creates
conversational	interfaces.	It	was	designed	to	have	a	natural	conversation	with	users.	SmarterChild	is	considered	a	precursor	to	Apple's	Siri.	2010:	Virtual	assistants	Since	2010,	when	Apple	launched	Siri,	virtual	assistants	have	been	on	the	rise.	Siri	was	the	first	personal	assistant	available	worldwide.	Google	followed	in	Apple's	footsteps	by	releasing
Google	Now	in	2012.	Microsoft's	Cortana	and	Amazon's	Alexa	were	both	released	in	2014.	2016:	Chatbot	platforms	Facebook	opened	its	Messenger	platform	to	chatbots,	allowing	businesses	and	developers	to	create	automated	conversational	agents.	This	move	fueled	the	rapid	growth	of	chatbot	technology,	making	automated	customer	support	and
interactive	messaging	more	accessible.	By	2018,	Messenger	had	over	300,000	active	bots,	assisting	users	with	tasks	like	shopping,	booking	appointments,	and	customer	service.	Over	the	years,	chatbot	technology	has	advanced	significantly,	integrating	AI	and	natural	language	processing	for	more	sophisticated	interactions.	2020:	AI	chatbots	step	up
during	a	global	crisis	As	the	world	shut	down	due	to	the	COVID-19	pandemic,	AI	chatbots	became	frontline	responders.	Healthcare	organizations	and	governments	scrambled	to	provide	reliable	information,	and	chatbots	became	an	essential	tool.	The	World	Health	Organization	(WHO)	launched	its	WhatsApp	chatbot	on	March	20,	2020,	instantly
connecting	people	with	accurate	COVID-19	updates.	Meanwhile,	the	UKs	National	Health	Service	(NHS)	introduced	an	AI-powered	chatbot	to	help	triage	potential	cases,	easing	the	burden	on	overwhelmed	phone	lines.	Beyond	healthcare,	businesses	turned	to	AI	chatbots	for	survival.	With	customer	service	teams	working	remotely	or	facing	staff
shortages,	automated	bots	kept	operations	running.	Banking	apps	rolled	out	AI	assistants	to	handle	increased	queries	about	loan	deferrals,	while	ecommerce	platforms	used	chatbots	to	manage	a	surge	in	online	shopping.	This	period	marked	the	true	beginning	of	chatbots	as	indispensable	digital	workers	rather	than	just	a	novelty.	2022:	Chatbots	go
viral	with	ChatGPT	Until	2022,	AI	chatbots	were	improving	but	still	had	their	limitations.	Then,	on	November	30,	2022,	OpenAI	released	ChatGPT	and	everything	changed.	Within	five	days,	over	a	million	users	had	signed	up	to	test	this	groundbreaking	conversational	AI.	ChatGPT	wasnt	just	another	chatbot.	It	could	write	essays,	debug	code,	explain
complex	topics,	and	even	crack	jokes	with	near-human	fluency.	Tech	companies	immediately	took	notice.	Microsoft	quickly	partnered	with	OpenAI,	announcing	in	early	2023	that	it	would	integrate	ChatGPT	into	Bing,	turning	the	aging	search	engine	into	an	AI-powered	assistant.	Google,	caught	off	guard,	rushed	to	announce	Bard	in	February	2023,
marking	the	start	of	a	fierce	AI	arms	race.	2023:	AI	chatbots	become	part	of	everyday	life	By	early	2023,	chatbots	werent	just	helping	businesses	they	were	everywhere.	People	were	using	ChatGPT	and	similar	models	for	everything	from	writing	resumes	to	planning	vacations.	Companies	that	previously	treated	chatbots	as	optional	tools	were	now
building	AI-powered	customer	experiences	around	them.	On	March	14,	2023,	OpenAI	launched	GPT-4,	a	more	powerful	and	multimodal	AI	capable	of	understanding	both	text	and	images.	This	opened	new	possibilities	AI	assistants	could	now	analyze	photos,	generate	visuals,	and	even	interpret	handwriting.	Meanwhile,	Snapchat	launched	its	AI
chatbot,	My	AI,	in	April	2023,	allowing	users	to	chat	with	an	AI	as	if	it	were	a	friend.	In	the	finance	sector,	banks	began	rolling	out	AI-powered	financial	advisors	to	help	customers	with	budgeting	and	investments.	The	chatbot	boom	was	officially	in	full	swing.	Yet,	with	this	rapid	adoption	came	concerns.	Companies	faced	backlash	when	chatbots	gave
misleading	or	biased	responses.	AI	hallucinations	when	a	chatbot	confidently	makes	up	incorrect	information	became	a	hot	topic.	Businesses	realized	that	while	AI	chatbots	were	powerful,	they	still	needed	human	oversight	and	safeguards.	2024:	AI	chatbots	become	multimodal	and	smarter	than	ever	By	January	2024,	chatbots	were	no	longer	just	text-
based	tools.	The	newest	AI	assistants	could	now	process	voice,	images,	and	even	generate	videos,	making	interactions	more	natural	and	intuitive.	Imagine	snapping	a	photo	of	a	broken	appliance	and	having	an	AI	chatbot	diagnose	the	issue	instantly	this	was	becoming	a	reality.	On	February	8,	2024,	Google	launched	Gemini,	its	next-generation	AI
model,	which	promised	better	reasoning	and	multimodal	capabilities.	Meanwhile,	OpenAI	introduced	custom	GPTs,	allowing	businesses	and	individuals	to	train	AI	chatbots	for	specific	tasks	without	needing	technical	expertise.	Suddenly,	everyone	from	small	business	owners	to	educators	could	create	their	own	personalized	AI	assistant.	Retailers
embraced	AI	like	never	before.	Amazon	integrated	AI	into	Alexa,	making	it	more	conversational	and	proactive	in	assisting	users.	In	ecommerce,	AI	shopping	assistants	became	a	standard	feature,	helping	customers	find	products,	compare	prices,	and	even	generate	outfit	suggestions.	With	multimodal	capabilities	and	personalized	AI	assistants,
chatbots	were	no	longer	just	for	answering	questions.	They	were	actively	shaping	how	people	worked,	learned,	and	made	decisions.	How	to	build	a	chatbot	in	2025	Building	a	chatbot	has	never	been	easier	with	a	range	of	no-code	platforms,	low-code	frameworks,	and	custom	AI	solutions.	Businesses	can	choose	between	quick	and	accessible	chatbot
platforms	or	fully	customized	AI-powered	assistants	depending	on	their	needs,	budget,	and	technical	expertise.	Whether	the	goal	is	to	automate	customer	service,	marketing	lead	generation,	or	sales,	advanced	tools	are	available	to	create	smarter	AI-driven	chatbots.	Using	a	chatbot	platform	for	quick	deployment	Using	a	chatbot	platform	remains	the
fastest	and	most	efficient	way	to	create	and	launch	a	chatbot.	In	2025,	chatbot	platforms	have	evolved	into	AI-powered	automation	hubs	with	built-in	drag-and-drop	workflow	builders,	pre-trained	AI	templates,	and	seamless	omnichannel	integrations.	These	platforms	are	designed	for	businesses	that	need	an	AI	assistant	without	investing	in	complex
development.	Why	chatbot	platforms	are	the	best	choice	for	many	businesses	No	coding	required	Create	chatbots	with	simple	drag-and-drop	interfaces.	Pre-built	AI	templates	Ready-to-use	chatbots	for	customer	service,	ecommerce	lead	generation,	and	support.	Omnichannel	capabilities	Deploy	chatbots	on	websites,	Messenger,	Slack	and	more,	AI-
powered	NLP	Improve	chatbot	responses	with	generative	AI.	Integration	with	business	tools	Connect	with	Salesforce,	Zendesk,	Shopify,	HubSpot,	and	many	others.	For	businesses	looking	for	fast,	cost-effective,	and	scalable	AI,	chatbot	platforms	provide	an	easy	entry	point.	They	allow	teams	to	deploy	a	working	chatbot	in	minutes	without	needing
technical	expertise.	Chatbot	platforms	make	business	automation	accessible.	Many	of	them	offer	simple	drag-and-drop	builders.	They	allow	for	building	and	implementing	chatbots	with	little	or	no	coding.	This	helps	to	popularize	chatbots	among	less	technical	users	who	get	a	chance	to	develop	their	own	chatbot	projects.	Kacper	Wicek,	Product
Experts	Lead	Why	ChatBot.com	is	the	best	chatbot	platform	in	2025	Among	chatbot	platforms,	ChatBot.com	stands	out	as	the	best	option	for	businesses	focusing	on	customer	service,	marketing,	lead	generation,	and	sales	automation.	It	offers	an	intuitive	interface	that	allows	companies	to	create	and	launch	AI-driven	chatbots	without	requiring	any
coding	experience,	making	it	accessible	to	businesses	of	all	sizes.	With	powerful	AI	automation	features,	businesses	can	handle	customer	inquiries,	generate	leads,	and	drive	sales	while	maintaining	a	natural	and	engaging	interaction.	ChatBot.com	provides	a	variety	of	pre-built	templates	intelligent	response	mechanisms	and	seamless	integration	with
multiple	channels	such	as	websites	social	media	and	messaging	apps	ensuring	a	smooth	customer	experience.	Unlike	AI	frameworks	that	demand	extensive	development	and	technical	expertise,	ChatBot.com	simplifies	the	process,	allowing	businesses	to	implement	and	refine	chatbot	strategies	quickly	and	without	significant	overhead.	Building	a
custom	chatbot	with	AI	frameworks	and	APIs	For	businesses	requiring	AI	assistants	with	deep	integrations	and	advanced	customization,	developing	a	chatbot	using	AI	frameworks	and	APIs	offers	flexibility	and	control.	In	2025,	creating	a	chatbot	from	scratch	has	become	more	accessible	due	to	AI	development	tools	that	provide	pre-trained	models
and	scalable	architectures.	Several	AI	frameworks	and	APIs	support	chatbot	development,	each	catering	to	different	needs.	Some,	like	OpenAIs	GPT-4	and	GPT-5	API,	focus	on	conversational	AI,	enabling	natural	dialogue	and	contextual	understanding.	Others,	such	as	Google	Gemini	AI,	specialize	in	multimodal	capabilities,	processing	text,	voice,	and
images.	Enterprise	solutions	like	Microsoft	Azure	AI	Bot	Services	provide	scalability	and	cloud	integration,	making	them	suitable	for	large-scale	business	applications.	These	frameworks	allow	businesses	to	train	AI	assistants	on	proprietary	data,	ensuring	seamless	integration	with	internal	systems	and	more	tailored	responses.	Custom	AI	chatbots	are
particularly	beneficial	in	industries	like	finance,	healthcare,	legal	services,	and	enterprise	automation,	where	security,	accuracy,	and	compliance	are	essential.	Before	committing	to	a	fully	custom	chatbot,	businesses	should	first	experiment	with	platform-based	solutions	to	define	their	chatbots	key	requirements.	This	allows	companies	to	understand
what	works	before	investing	in	large-scale	AI	development.	Why	do	businesses	need	chatbots?	Technological	progress	has	radically	changed	the	way	people	communicate.	Face-to-face	interactions	have	been	largely	replaced	by	online	messaging,	forcing	businesses	to	adapt	to	a	new	type	of	communication.	To	achieve	success,	brands	need	to	provide	a
seamless	buyer's	journey	and	respond	to	customer	questions	around	the	clock	and	across	multiple	channels.	But	living	up	to	the	rising	expectations	of	always-connected	customers	is	not	the	easiest	and	cheapest	task.	The	more	your	business	grows,	the	more	it	costs	to	deliver	24/7	customer	service.	This	is	where	chatbots	come	in	handy.	They	allow
brands	to	scale	up	their	support	services	at	a	low	cost.	More	and	more	often,	companies	are	deciding	to	introduce	bot	applications	into	their	marketing	strategies	because	they	allow	for	delivering	personalized	and	consistent	brand	experiences.	In	the	long	term,	that	translates	into	better	brand	perception	and	more	sales.	What	tasks	can	be	automated
with	chatbots?	The	primary	role	of	chatbot	technology	is	to	automate	conversations	and	handle	user	interactions	without	human	intervention.	Chatbots	are	used	to:	Enhance	customer	service	by	providing	instant,	24/7	responses.	Reduce	wait	times	and	manage	multiple	inquiries	simultaneously.	Increase	sales	and	lead	generation	through	automated
recommendations	and	personalized	messaging.	Boost	engagement	by	interacting	with	customers	on	their	preferred	platforms.Chatbot	use	cases	Chatbots	in	customer	support	Customers	want	their	problems	immediately	handled	through	the	channels	they	prefer.	Chatbots	make	that	possible	by	redefining	the	customer	service	people	have	known	for
years.	They	support	customers	24/7	and	enable	them	to	solve	simple	problems,	book	appointments,	or	submit	complaints.	Customer	service	bots	allow	companies	to	scale	their	services	at	low	cost	but,	more	than	that,	meet	changing	customer	expectations.	Take	Mastercard,	for	instance.	The	brand	offers	a	messenger	bot	to	help	customers	easily	check
their	account	transactions	anytime.	In	the	healthcare	industry,	Cleveland	Clinic	has	introduced	a	chatbot	to	assist	patients	in	finding	doctors,	scheduling	appointments,	and	answering	frequently	asked	questions	about	treatments.	The	bot	helps	reduce	call	center	wait	times	and	ensures	patients	get	immediate	assistance.	Similarly,	Amtrak,	the	national
rail	service,	uses	a	virtual	assistant,	Julie,	to	help	passengers	book	train	tickets	and	answer	common	travel	inquiries.	Since	implementing	Julie,	Amtrak	has	significantly	increased	bookings	and	user	satisfaction.	Chatbots	in	marketing	Brands	use	conversational	agents	to	diversify	their	customer	engagement	strategy.	With	them,	businesses	engage
website	visitors	proactively	and,	eventually,	sell	more	products.	One	of	the	brands	that	took	their	online	service	to	the	next	level	using	a	bot	is	Sephora.	The	company	uses	it	to	educate	customers	about	its	products.	Their	AI	assistant	offers	makeup	tutorials	and	skincare	tips	and	helps	customers	purchase	products	online.	The	company	even	enables	its
customers	to	try	new	makeup	using	AR	technology	implemented	in	their	chatbot.	By	doing	this,	Sephora	has	delivered	its	personalized	customer	experience	in-store	and	online.	Another	major	player	that	uses	chatbots	effectively	is	Nike.	To	engage	with	customers,	the	brand	launched	a	Messenger	chatbot	that	recommends	sneaker	models	based	on
user	preferences	and	helps	them	purchase	exclusive	releases.	The	bot	even	allows	users	to	design	their	own	custom	sneakers	and	share	them	with	friends	before	buying,	turning	the	shopping	experience	into	an	interactive	journey.	Chatbots	in	sales	Every	customer	must	go	through	the	sales	funnel	before	purchasing	a	product.	Chatbots	can	take
customers	by	hand	and	walk	them	through	all	the	stages	of	that	process:	awareness,	interest,	decision,	and	action.	Forbes	notes	that	chatbots	can	deliver	67%	higher	sales	conversion	rates	on	average	compared	to	traditional	channels.	Conversational	interfaces	integrate	into	social	media	platforms,	letting	brands	connect	with	many	users	and	increase
their	brand	awareness.	Take,	for	example,	National	Geographic.	The	company	has	used	a	messenger	bot	to	carry	out	a	daily	quiz	with	users.	By	doing	this,	the	brand	attracted	users'	attention	to	its	new	ebook,	Almanac.	The	brand's	bot	also	encouraged	users	to	purchase	the	title	by	offering	a	10%	discount,	which	boosted	its	sales.	Global	giant
Starbucks	uses	an	AI	agent	to	help	customers	compose	their	favorite	coffee	drink.	It	enables	customers	to	order	a	drink	on	the	go	and	pick	it	up	at	a	chosen	caf.	It	translates	into	a	better	brand	experience	because	customers	don't	have	to	stand	in	a	long	line.	Retailers	have	also	leveraged	AI	assistants	to	streamline	shopping	experiences.	Walmart,	for
instance,	introduced	a	voice-ordering	chatbot	integrated	with	Google	Assistant,	allowing	customers	to	add	items	to	their	cart	hands-free.	This	innovation	makes	grocery	shopping	easier	and	more	convenient	for	busy	customers.	Chatbots	in	ecommerce	and	retail	Ecommerce	businesses	are	increasingly	turning	to	AI	chatbots	to	automate	customer
interactions	and	improve	the	shopping	experience.	With	an	AI-powered	shopping	assistant,	brands	can	provide	personalized	recommendations,	guide	customers	through	purchasing,	and	even	handle	post-purchase	inquiries.	Take	H&M,	for	example.	The	fashion	retailer	launched	a	chatbot	that	helps	customers	find	clothing	items	based	on	their	style
preferences.	By	asking	users	a	few	quick	questions,	the	bot	curates	a	selection	of	outfits	that	match	their	taste,	making	online	shopping	more	engaging	and	interactive.	Similarly,	Nordstrom	has	integrated	AI	chat	technology	to	assist	shoppers	with	product	searches	and	availability.	The	chatbot	helps	customers	navigate	the	retailers	extensive	catalog
and	even	suggests	complementary	products,	boosting	cross-sell	and	upsell	opportunities.	Retail	giants	like	Amazon	take	this	a	step	further.	Their	AI-powered	voice	assistant,	Alexa,	helps	customers	shop	hands-free	and	provides	order	tracking,	product	recommendations,	and	even	customer	service	support.	This	seamless	integration	between	AI	and
retail	allows	brands	to	offer	a	more	intuitive	and	personalized	shopping	experience.	Chatbots	in	healthcare	The	healthcare	industry	has	seen	significant	improvements	in	patient	engagement	and	service	efficiency	through	chatbots.	They	help	clinics	and	hospitals	manage	appointment	scheduling,	medication	reminders,	and	patient	inquiries	while
reducing	the	workload	on	medical	staff.	For	instance,	the	Mayo	Clinic	developed	a	chatbot	that	provides	reliable	health	information,	answering	common	medical	questions	based	on	evidence-based	research.	This	tool	helps	patients	access	important	information	without	waiting	for	a	doctor's	appointment.	Even	pharmacies	are	benefiting	from	AI
assistants.	CVS	Health	introduced	a	chatbot	that	helps	customers	refill	prescriptions,	check	medication	availability,	and	receive	health	advice.	The	chatbot	makes	it	easier	for	customers	to	manage	their	prescriptions	without	visiting	a	store.	Chatbots	in	education	and	e-learning	AI	chatbots	are	revolutionizing	the	education	sector	by	assisting	students
with	learning,	answering	questions,	and	even	providing	administrative	support.	Schools,	universities,	and	online	learning	platforms	are	leveraging	this	technology	to	create	a	more	interactive	and	personalized	learning	experience.	For	example,	Arizona	State	University	implemented	a	chatbot	to	help	students	navigate	admissions,	enrollment,	and
financial	aid.	By	answering	frequently	asked	questions	instantly,	the	chatbot	helps	students	get	the	necessary	information	without	long	wait	times.	Chatbots	in	finance	and	banking	Banks	and	financial	institutions	have	embraced	AI-driven	chatbots	to	improve	customer	service,	assist	with	transactions,	and	provide	financial	guidance.	These	bots	help
customers	check	their	account	balances,	monitor	spending	habits,	and	even	receive	real-time	fraud	alerts.	Take	Bank	of	America,	for	instance.	Their	virtual	assistant,	Erica,	helps	customers	manage	their	accounts,	track	spending,	and	receive	personalized	financial	insights.	With	Erica,	customers	can	make	payments,	lock	debit	cards,	and	get	real-time
updates	on	their	financial	health.	Another	financial	institution,	Capital	One,	launched	Eno,	an	AI-powered	chatbot	that	helps	customers	track	expenses	and	get	notifications	about	unusual	account	activity.	Eno	proactively	alerts	users	if	it	detects	a	suspicious	transaction,	adding	an	extra	layer	of	security.	Similarly,	PayPal	uses	a	chatbot	to	assist	users
with	transactions,	refunds,	and	payment	disputes.	By	providing	instant	support,	PayPal	ensures	that	its	customers	receive	fast	resolutions	without	contacting	a	human	agent.	Chatbots	in	entertainment	and	media	The	entertainment	industry	has	also	adopted	chatbots	to	engage	audiences	and	provide	content	recommendations.	Streaming	services,
movie	studios,	and	gaming	companies	use	AI	to	enhance	user	experiences	and	boost	content	discovery.	In	the	film	industry,	20th	Century	Studios	created	a	chatbot	to	promote	their	movie	Deadpool	2.	The	bot	engaged	with	fans	through	witty,	character-driven	conversations,	generating	excitement	and	increasing	box	office	sales.	Travel	and	hospitality
The	travel	and	hospitality	industry	has	embraced	AI	chatbots	to	improve	customer	service,	streamline	booking	processes,	and	enhance	guest	experiences.	Hotels,	airlines,	and	travel	agencies	use	these	tools	to	provide	instant	support	and	personalized	travel	recommendations.	For	example,	Hilton	Hotels	collaborated	with	IBM	to	develop	a	robot	named
Connie	to	assist	guests	with	hotel	services,	local	recommendations,	and	room	bookings.	The	AI	assistant	provides	real-time	answers	to	guests	questions,	making	their	stay	more	enjoyable	and	hassle-free.	Meanwhile,	Delta	Airlines	offers	a	concierge	chatbot	that	helps	passengers	check	flight	status,	change	bookings,	and	get	real-time	updates	on
delays.	By	automating	these	tasks,	the	airline	reduces	call	center	wait	times	and	improves	customer	satisfaction.	Summary	In	2025,	AI-driven	conversational	interfaces	have	evolved	beyond	simple	automation.	They	are	not	a	replacement	for	human	interactions	yet,	but	they	are	becoming	more	and	more	seamlessly	implemented	in	customer	service
operations.	Their	role	is	to	enhance	efficiency,	automate	workflows,	and	improve	user	experiences	allowing	humans	to	focus	on	more	meaningful	and	strategic	tasks.	Scan	your	website	and	knowledge	base,	and	let	ChatBot	AI	Assist	answer	the	most	common	user	questions.	The	AI-trained	bot	generates	responses	with	ChatBot	AI	Assist	based	on	your
website	or	other	resources.	You	can	train	your	chatbot	by	scanning:Website	URLKnowledgeBase	help	centerZendesk	help	center	Create	a	bot	by	using	your	website	URL	Set	up	your	chatbotStart	in	the	Chatbots	tab	and	select	+	Add	chatbot	field.	Choose	Website	from	the	provided	option.TrainEnter	your	website	URL	and	click	on	the	Continue	button.
Choose	the	scanning	option:Scan	a	full	pageScan	only	nested	pagesScan	a	single	page	Before	training	your	bot,	use	the	green	toggle	to	turn	off	specific	category	pages	of	your	website.	Click	Continue.Tune	your	chatbotThe	final	step	allows	you	to:Customize	welcome	message	if	needed.Choose	basic	skills	generated	from	your	websites	content	(such	as
the	Contact	us	skill,	suggested	whenever	contact	details	are	collected).Skills	are	dedicated	chatbot	flows	designed	for	specific	tasks.	Depending	on	your	websites	content,	some	skills	are	generated	automatically	during	the	chatbot	creation	process	(for	example,	FAQ,	About,	Pricing),	while	others	can	be	manually	added.Check	and	edit	the	attributes
collected	through	the	website	scanning	process.Attributes	such	as	company	name,	company	address,	URL	to	privacy	policy,	URL	to	terms,	social	media	links,	and	more	are	collected	automatically	during	the	scanning	process.When	all	changes	are	done,	click	Continue.Your	AI	chatbot	is	ready	for	testing,	but	the	knowledge	is	not	fully	loaded	yet.	The
training	is	completed	when	the	Test	your	bot	button	does	not	have	a	spinner	running.	Test	your	AI	chatbotTesting	toolTesting	tool	allows	you	to	test	your	AI	chatbot	within	the	ChatBot	web	app.	You	can	check	if	everything	works	as	intended	before	your	chatbot	connects	with	users.Go	to	your	AI	chatbot.	Click	on	the	Test	your	bot	button	to	start	a
chat.	The	bot	flow	shows	the	active	branch	during	the	chat	with	the	blue	line.	If	you	click	on	the	three	dots	icon	in	the	top	right	corner,	you	can	choose	between	5	options:Show	or	hide	Debug	mode	it	shows	the	names	of	all	the	actions	and	interactions	that	happen	during	the	chat.Returned	user	turning	on	the	Returned	user	option	allows	you	to	test
the	chat	as	a	customer	whos	already	chatted	with	the	bot.Follow	steps	on	the	tree	it	displays	where	the	tested	interaction	is	located	on	the	conversation	tree.Show	or	hide	the	Typing	indicator	it	precedes	the	message	sent	by	the	user.Reset	chat	lets	you	start	a	new	chat.	The	AI	chatbot	will	search	for	an	answer	on	the	conversation	tree	first.	If	one	isnt
found	on	the	conversation	tree,	it	will	use	the	knowledge	from	AI	Knowledge,	and	then	use	AI	Assist	to	provide	the	best	answer.	To	create	your	Chat	Widget	and	configure	its	settings,	open	your	AI	chatbot,	navigate	to	the	Integrations	icon,	and	click	Connect	located	next	to	the	Chat	Widget	option.Go	to	the	General	section	and	set	up	the	bots
settings:Bot	name	type	your	chatbots	name	here.Bot	Description	this	short	text	is	displayed	on	the	welcome	screen.	It	should	briefly	describe	your	business	and	explain	how	the	chatbot	can	help	the	user.Bot	avatar	an	image	displayed	next	to	every	message	the	bot	sendsChoose	Language	choose	the	language	the	chat	will	be	inWelcome	screen	a
screen	with	a	description	and	your	social	media	links	displayed	before	the	chat	starts.Custom	links	use	it	to	share	your	social	media	links	with	customers	directly	in	the	Chat	Widget	on	the	welcome	screen.Powered	by	you	can	turn	off	this	option	to	remove	the	Powered	by	ChatBot	label	from	your	Chat	Widget	(Business	and	Enterprise	plans	only).Text
field	if	needed,	you	can	turn	the	text	field	off	and	show	it	only	when	a	question	from	the	bot	needs	to	be	answered	by	the	user.Remember	that	if	you	do	so,	youll	need	to	build	your	chatbot	using	rich	messages.	If	you	turn	the	text	field	off	but	use	the	Question	action	in	your	chatbot,	the	text	field	will	be	activated	so	that	the	user	can	answer	that
question.	After	the	user	provides	an	answer,	the	text	field	will	be	automatically	turned	off	again.	Navigate	to	the	Integrations	icon,	and	click	on	the	Chat	Widget.	Go	to	the	Appearance	section.Set	up	the	bots	appearance	settings:Theme	and	color	this	option	allows	you	to	change	the	main	widget	theme,	color,	and	the	background	image.	You	can	choose
from	ready-to-use	presets	or	configure	your	colors	by	selecting	the	More	Advanced	Colors	option.Choose	background	you	can	add	the	bots	background	here.	Drag	and	drop	or	browse	for	an	image	and	crop	it	if	needed.	Set	up	greetingsThe	Greetings	feature	allows	you	to	display	a	pop-up	message	right	above	the	minimized	Chat	Widget	on	your
website.	This	can	be	used	to	catch	users	attention	and	encourage	them	to	start	chatting.You	can	decide	when	your	greetings	should	be	sent	to	the	user.	For	instance,	you	can	create	a	customized	greeting	for	the	user	who	spends	a	specific	amount	of	time	on	a	particular	page	or	a	whole	domain.	You	can	also	send	a	customized	greeting	to	visitors	who
enter	your	website	through	a	specific	URL	address.Click	on	the	+	Add	condition	button	and	select	a	condition	from	the	list.	ChatBot	also	lets	you	verify	your	settings	and	test	your	chatbot	on	the	Sample	Page	a	default	demo	page.	To	open	the	Sample	Page,	click	on	the	Open	preview	button	in	the	bottom	left	corner.You	can	share	the	link	to	the	Sample
Page	with	your	team	or	beta	testers	to	gather	feedback	and	ensure	your	bot	provides	an	excellent	user	experience.	Publish	your	chatbotWhen	editing	your	chatbot,	you	will	automatically	create	a	new	draft	of	your	chatbot.	The	draft	version	is	a	duplicate	of	your	published	chatbot	with	the	changes	you	added.Draft	lets	you	work	on	your	chatbot	without
updating	the	published	version.	This	way,	you	can	experiment	with	your	chatbot	without	worrying	that	any	of	these	tweaks	will	change	the	behavior	of	your	published	version.When	youre	ready	and	decide	that	your	draft	can	replace	the	already	published	version,	click	the	Publish	button.You	can	see	all	the	previous	versions	under	the	Version	History
icon.	To	install	the	ChatBot	Chat	Widget	on	your	website,	open	your	AI	chatbot,	navigate	to	the	Integrations	icon,	and	click	on	the	Chat	Widget.Go	to	the	Publish	section	and	click	the	Copy	code	button.	Paste	the	copied	code	to	your	websites	source	code	before	the	closing	<	/body	>	tag.Reload	your	website.	The	Chat	Widget	should	appear	in	the
bottom	corner	of	a	page.	Master	your	AI	chatbots	performanceYou	can	continue	training	your	AI	chatbot	with	the	help	of	the	Training	section	in	the	main	view	of	your	bot,	in	the	top-left	part	of	your	screen.	Check	the	Unmatched	category	to	see	user	messages	your	AI	couldnt	answer.	You	can	provide	answers	for	these	questions	and	your	AI	model	will
use	these	for	questions	later.	You	can	also	review	and	edit	all	ChatBot	Answered	by	AI	queries.	Read	more:	Help	your	busy	team	to	manage	tasks,	guide	new	employees,	and	improve	workflow.	Create	a	bot	that	will	show	new	employees	the	ropes.	Automate	repetitive	tasks	and	move	on	to	bigger	and	better	things.	Tell	the	chatbot	when	and	where	and
itll	take	care	of	the	rest.	Automate	workflows	in	Slack	with	ChatBot	Try	for	free	
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