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Case	studies	are	powerful	tools	for	learning	and	demonstrating	a	deep	understanding	of	a	subject.Whether	you’re	a	student	working	on	an	assignment	or	a	researcher	looking	for	insights,	case	studies	are	a	must-know.	They	help	you	look	deeper	into	a	subject	and	see	how	things	work	in	the	real	world.In	this	blog	post,	we’re	going	to	look	at	over	10
case	study	examples	in	research.	These	examples	will	help	you	understand	the	format	and	structure	of	a	great	case	study.	You'll	also	get	a	feel	for	how	to	write	one	that	really	stands	out.	A	case	study	is	a	detailed	analysis	of	a	person,	group,	event,	or	situation	to	explore	and	understand	its	complexities.	It	involves	an	in-depth	investigation	that	often
combines	various	methods	of	data	collection,	such	as	interviews,	observations,	and	reviews	of	documents.Case	study	research	is	valuable	because	it	provides	a	deep	understanding	of	the	subject.	It	is	used	in	various	fields,	including	business,	medicine,	and	social	sciences,	to	illustrate	theories,	test	hypotheses,	and	guide	decision-making.What	To
Include	in	an	Academic	Case	Study?In	research	and	academics,	case	studies	should	be	thorough	and	structured,	presenting	a	detailed	examination	of	a	particular	subject.	Here’s	what	to	include:Title	PageAbstractIntroductionLiterature	ReviewMethodologyCase	PresentationDiscussionConclusionReferencesCase	Study	Examples	for	Different
Subjects	In	this	section,	we'll	provide	a	range	of	case	study	examples	PDFs	for	various	subjects	to	help	you	better	understand	and	apply	the	case	study	format.	Simply	download	the	case	study	sample	PDFs,	read	through	the	detailed	cases,	and	use	them	as	references	for	your	own	work.Case	Study	Examples	PsychologyIn	psychology	case	studies,	the
focus	is	on	understanding	individual	behavior,	emotions,	and	cognitive	processes.	They	include	detailed	background	information,	treatment	interventions,	and	outcomes.Let’s	take	a	look	at	the	examples:	Cognitive	Behavioral	Therapy	for	Anxiety	Addressing	Childhood	Trauma	through	Play	Therapy	Case	Study	Examples	For
PhysiotherapyPhysiotherapy	case	studies	focus	on	patient	rehabilitation.	They	should	detail	the	patient’s	condition,	physiotherapy	interventions,	and	outcomes.	Effective	studies	are	data-driven,	visually	appealing,	and	showcase	methodology	and	patient	progress,	making	them	engaging	for	potential	clients.	Check	out	the	examples	below:
Rehabilitation	After	ACL	Surgery	Managing	Chronic	Lower	Back	Pain	Case	Study	Examples	For	Computer	Science	StudentsThese	case	studies	should	include	a	clear	problem	statement,	high-level	solutions,	and	an	assessment	of	system	effectiveness.	They	should	highlight	coding	practices,	system	design,	and	address	challenges,	solutions,	and
results.	Emphasizing	how	solutions	impact	potential	clients	or	products,	these	case	studies	are	crafted	using	a	clean,	eye-catching	template.	Read	the	examples	below	for	further	understanding:	Implementing	a	Machine	Learning	Model	for	Customer	Churn	Prediction	Developing	a	Real-Time	Fraud	Detection	System	Case	Study	Examples	Nursing	In
nursing	case	studies,	the	focus	is	on	patient	care	and	treatment	outcomes.	These	studies	should	cover	the	patient’s	medical	history,	the	nursing	interventions	used,	and	their	results.	Key	elements	include	clinical	decision-making	and	patient	monitoring.	Take	a	look	at	the	PDF	samples	below	for	a	better	understanding:	Managing	Diabetes	in	an	Elderly
Patient	Post-Surgical	Care	for	a	Hip	Replacement	Case	Study	Examples	MedicalWhen	you	write	a	case	study	for	medicine	focus	on	patient	diagnoses,	treatment	plans,	and	health	outcomes.	A	well-written	case	study	helps	illustrate	how	medical	knowledge	applies	to	real-world	cases,	showcasing	the	effectiveness	of	treatments.	Check	out	the	PDF
samples	below	to	get	a	clearer	idea	of	how	to	put	together	your	own	case	study.	Managing	Chronic	Asthma	in	a	Young	Adult	Managing	Chronic	Fatigue	Syndrome	in	a	Middle-Aged	Adult	Case	Study	Examples	BusinessBusiness	case	studies	focus	on	company	strategies,	market	challenges,	and	how	to	improve	operations.	They	cover	business	problems,
decisions,	and	the	impact	of	solutions.	For	small	businesses,	case	studies	often	highlight	practical	examples	of	content	marketing,	social	media	strategies,	and	product	or	service	improvements.	They	help	show	how	businesses	attract	potential	customers	and	achieve	long-term	success.	If	you’re	writing	your	own	marketing	case	study,	using	a	case
study	template	can	be	really	helpful.	Also,	check	out	the	sample	case	studies	below	for	some	inspiration.	Improving	Customer	Retention	for	a	Retail	Business	Digital	Transformation	for	a	Manufacturing	Company	Case	Study	Writing	TipsHere	are	some	tips	for	writing	an	effective	academic	case	study:Incorporate	Visuals:	Use	charts	and	graphs	to
present	data	clearly	and	make	your	findings	more	accessible.Include	Direct	Quotes:	Adding	quotes	from	key	stakeholders	or	participants	can	strengthen	your	case	study	and	build	credibility.Choose	Professional	Design	Elements:	Opt	for	clean,	professional	colors	and	fonts	to	ensure	your	case	study	looks	polished	and	academic.Maintain	a	Clear
Layout:	Organize	your	case	study	with	a	straightforward	layout	that	guides	the	reader	through	your	content	easily.Highlight	Long-Term	Outcomes:	Discuss	the	long-term	goals	and	impacts	of	the	case	study	to	provide	a	comprehensive	view	of	its	significance.Support	Points	with	Data:	Use	quantitative	data	to	back	up	your	claims	and	make	your
arguments	more	compelling.Employ	Persuasive	Language:	Use	clear,	action-oriented	language	to	emphasize	key	findings	and	persuade	your	audience	of	the	case	study's	importance.To	wrap	it	up,	Writing	a	great	case	study	involves	understanding	your	topic,	analyzing	data	effectively,	and	presenting	your	findings	clearly.	The	examples	in	this	blog
show	different	approaches	and	best	practices,	helping	you	grasp	the	format	and	style	needed	for	your	own	case	studies.Whether	you’re	working	on	a	business	issue,	a	legal	case,	or	a	social	topic,	the	goal	is	to	make	your	findings	both	informative	and	engaging.	Use	these	examples	as	a	guide	to	boost	your	writing	and	analytical	skills.Struggling	with
your	case	study?	Let	our	expert	team	handle	it	for	you.	Our	paper	writing	service	offers	tailored,	high-quality	results	designed	to	meet	your	needs.	Reach	out	to	our	case	study	writing	service	today!	A	case	study	is	an	in-depth	examination	of	a	single	case	or	a	few	selected	cases	within	a	real-world	context.	Case	study	research	is	widely	used	across
disciplines	such	as	psychology,	sociology,	business,	and	education	to	explore	complex	phenomena	in	detail.	Unlike	other	research	methods	that	aim	for	broad	generalizations,	case	studies	offer	an	intensive	understanding	of	a	specific	individual,	group,	event,	or	situation.	A	case	study	is	a	research	method	that	involves	a	detailed	examination	of	a
subject	(the	“case”)	within	its	real-life	context.	Case	studies	are	used	to	explore	the	causes	of	underlying	principles,	behaviors,	or	outcomes,	providing	insights	into	the	nuances	of	the	studied	phenomena.	This	approach	allows	researchers	to	capture	a	wide	array	of	factors	and	interactions	that	may	not	be	visible	in	other	methods,	such	as	experiments
or	surveys.	Key	Characteristics	of	Case	Studies:	Focus	on	a	specific	case,	individual,	or	event.	Provide	in-depth	analysis	and	contextual	understanding.	Useful	for	exploring	new	or	complex	phenomena.	Generate	rich	qualitative	data	that	contributes	to	theory	building.	Case	studies	can	be	classified	into	different	types	depending	on	their	purpose	and
methodology.	Common	types	include	exploratory,	descriptive,	explanatory,	intrinsic,	and	instrumental	case	studies.	Definition:	An	exploratory	case	study	investigates	an	area	where	little	is	known.	It	helps	to	identify	questions,	variables,	and	hypotheses	for	future	research.	Characteristics:	Often	used	in	the	early	stages	of	research.	Focuses	on
discovery	and	hypothesis	generation.	Helps	clarify	research	questions.	Example:	Examining	how	remote	work	affects	team	dynamics	in	an	organization	that	has	recently	transitioned	to	a	work-from-home	model.	Definition:	A	descriptive	case	study	provides	a	detailed	account	of	a	particular	case,	describing	it	within	its	context.	The	goal	is	to	provide	a
complete	and	accurate	depiction	without	necessarily	exploring	underlying	causes.	Characteristics:	Focuses	on	describing	the	case	in	detail.	Provides	comprehensive	data	to	paint	a	clear	picture	of	the	phenomenon.	Helps	understand	“what”	happened	without	delving	into	“why.”	Example:	Documenting	the	process	and	outcomes	of	a	corporate
restructuring	within	a	company,	describing	the	actions	taken	and	their	immediate	effects.	Definition:	An	explanatory	case	study	aims	to	explain	the	cause-and-effect	relationships	of	a	particular	case.	It	focuses	on	understanding	“how”	or	“why”	something	happened.	Characteristics:	Useful	for	causal	analysis.	Aims	to	provide	insights	into	mechanisms
and	processes.	Often	used	in	social	sciences	and	psychology	to	study	behavior	and	interactions.	Example:	Investigating	why	a	school’s	test	scores	improved	significantly	after	implementing	a	new	teaching	method.	Definition:	An	intrinsic	case	study	focuses	on	a	unique	or	interesting	case,	not	because	of	what	it	represents	but	because	of	its	intrinsic
value.	The	researcher’s	interest	lies	in	understanding	the	case	itself.	Characteristics:	Driven	by	the	researcher’s	interest	in	the	particular	case.	Not	meant	to	generalize	findings	to	broader	contexts.	Focuses	on	gaining	a	deep	understanding	of	the	specific	case.	Example:	Studying	a	particularly	successful	start-up	to	understand	its	founder’s	unique
leadership	style.	Definition:	An	instrumental	case	study	examines	a	particular	case	to	gain	insights	into	a	broader	issue.	The	case	serves	as	a	tool	for	understanding	something	more	general.	Characteristics:	The	case	itself	is	not	the	focus;	rather,	it	is	a	vehicle	for	exploring	broader	principles	or	theories.	Helps	apply	findings	to	similar	situations	or
cases.	Useful	for	theory	testing	or	development.	Example:	Studying	a	well-known	patient’s	therapy	process	to	understand	the	general	principles	of	effective	psychological	treatment.	Case	studies	can	involve	various	research	methods	to	collect	data	and	analyze	the	case	comprehensively.	The	primary	methods	include	interviews,	observations,
document	analysis,	and	surveys.	Definition:	Interviews	allow	researchers	to	gather	in-depth	information	from	individuals	involved	in	the	case.	These	interviews	can	be	structured,	semi-structured,	or	unstructured,	depending	on	the	study’s	goals.	Steps:	Develop	a	list	of	open-ended	questions	aligned	with	the	study’s	objectives.	Conduct	interviews	with
individuals	directly	or	indirectly	involved	in	the	case.	Record,	transcribe,	and	analyze	the	responses	to	identify	key	themes.	Example:	Interviewing	employees,	managers,	and	clients	in	a	company	to	understand	the	effects	of	a	new	business	strategy.	Definition:	Observations	involve	watching	and	recording	behaviors,	actions,	and	events	within	the
case’s	natural	setting.	This	method	provides	first-hand	data	on	interactions,	routines,	and	environmental	factors.	Steps:	Define	the	behaviors	and	interactions	to	observe.	Conduct	observations	systematically,	noting	relevant	details.	Analyze	patterns	and	connections	in	the	observed	data.	Example:	Observing	interactions	between	teachers	and	students
in	a	classroom	to	evaluate	the	effectiveness	of	a	teaching	method.	Definition:	Document	analysis	involves	reviewing	existing	documents	related	to	the	case,	such	as	reports,	emails,	memos,	policies,	or	archival	records.	This	provides	historical	and	contextual	data	that	can	complement	other	data	sources.	Steps:	Identify	relevant	documents	that	offer
insights	into	the	case.	Systematically	review	and	code	the	documents	for	themes	or	categories.	Compare	document	findings	with	data	from	interviews	and	observations.	Example:	Analyzing	company	policies,	performance	reports,	and	emails	to	study	the	process	of	implementing	a	new	organizational	structure.	Definition:	Surveys	are	structured
questionnaires	administered	to	a	group	of	people	involved	in	the	case.	Surveys	are	especially	useful	for	gathering	quantitative	data	that	supports	or	complements	qualitative	findings.	Steps:	Design	survey	questions	that	align	with	the	research	goals.	Distribute	the	survey	to	a	sample	of	participants.	Analyze	the	survey	responses,	often	using	statistical
methods.	Example:	Conducting	a	survey	among	customers	to	measure	satisfaction	levels	after	a	service	redesign.	Clearly	outline	what	you	aim	to	understand	or	explain.	Define	specific	questions	that	the	case	study	will	answer,	such	as	“What	factors	led	to	X	outcome?”	Choose	a	case	(or	cases)	that	are	relevant	to	your	research	question.	Ensure	that
the	case	is	feasible	to	study,	accessible,	and	likely	to	yield	meaningful	data.	Decide	which	methods	(e.g.,	interviews,	observations,	document	analysis)	will	best	capture	the	information	needed.	Consider	combining	multiple	methods	to	gather	rich,	well-rounded	data.	Gather	data	using	your	chosen	methods,	following	ethical	guidelines	such	as	informed
consent	and	confidentiality.	Take	comprehensive	notes	and	record	interviews	or	observations	when	possible.	Organize	the	data	into	themes,	patterns,	or	categories.	Use	qualitative	or	quantitative	analysis	methods,	depending	on	the	nature	of	the	data.	Compare	findings	across	data	sources	to	identify	consistencies	and	discrepancies.	Draw	conclusions
based	on	the	analysis,	relating	the	findings	to	your	research	questions.	Consider	alternative	explanations	and	assess	the	generalizability	of	your	findings.	Write	a	detailed	report	that	presents	your	findings	and	explains	their	implications.	Discuss	the	limitations	of	the	case	study	and	potential	directions	for	future	research.	Business	Case	Study
Objective:	To	understand	the	success	factors	of	a	high-growth	tech	company.	Methods:	Interviews	with	key	executives,	analysis	of	internal	reports,	and	customer	satisfaction	surveys.	Outcome:	Insights	into	unique	management	practices	and	customer	engagement	strategies.	Education	Case	Study	Objective:	To	examine	the	impact	of	project-based
learning	on	student	engagement.	Methods:	Observations	in	classrooms,	interviews	with	teachers,	and	analysis	of	student	performance	data.	Outcome:	Evidence	of	increased	engagement	and	enhanced	critical	thinking	skills	among	students.	Healthcare	Case	Study	Objective:	To	explore	the	effectiveness	of	a	new	mental	health	intervention.	Methods:
Interviews	with	patients,	assessment	of	clinical	outcomes,	and	reviews	of	therapist	notes.	Outcome:	Identification	of	factors	that	contribute	to	successful	treatment	outcomes.	Environmental	Case	Study	Objective:	To	assess	the	impact	of	urban	development	on	local	wildlife.	Methods:	Observations	of	wildlife,	analysis	of	environmental	data,	and
interviews	with	residents.	Outcome:	Findings	showing	the	effects	of	urban	sprawl	on	species	distribution	and	biodiversity.	Case	studies	are	valuable	for	in-depth	exploration	and	understanding	of	complex	phenomena	within	their	real-life	contexts.	By	using	methods	such	as	interviews,	observations,	document	analysis,	and	surveys,	researchers	can
obtain	comprehensive	data	and	generate	insights	that	are	specific	to	the	case.	Whether	exploratory,	descriptive,	or	explanatory,	case	studies	offer	unique	opportunities	for	understanding	and	discovering	practical	applications	for	theories.	Baxter,	P.,	&	Jack,	S.	(2008).	Qualitative	Case	Study	Methodology:	Study	Design	and	Implementation	for	Novice
Researchers.	The	Qualitative	Report,	13(4),	544–559.	Creswell,	J.	W.,	&	Poth,	C.	N.	(2017).	Qualitative	Inquiry	and	Research	Design:	Choosing	Among	Five	Approaches	(4th	ed.).	SAGE	Publications.	Stake,	R.	E.	(1995).	The	Art	of	Case	Study	Research.	SAGE	Publications.	Yin,	R.	K.	(2018).	Case	Study	Research	and	Applications:	Design	and	Methods
(6th	ed.).	SAGE	Publications.	Thomas,	G.	(2016).	How	to	Do	Your	Case	Study	(2nd	ed.).	SAGE	Publications.	BlogHomeBusiness	growthMarketing	tipsSign	up	Case	studies	aren’t	just	for	business	schools	anymore.	Columbia	University’s	Mailman	School	of	Public	Health	has	been	using	the	case	method	to	teach	MPH	students	as	part	of	the	new
Columbia	Public	Health	Curriculum.	Now,	six	of	the	School’s	public	health	cases	have	been	published	online,	making	them	available	to	classrooms	anywhere.	“The	case	method	can	be	a	powerful	tool	for	learning	public	health.	It	gives	students	the	opportunity	to	gain	experience	making	decisions	in	the	face	of	uncertainty,	much	as	they	will	have	to	do
every	day	when	they	graduate	and	leave	us	to	work	in	their	chosen	field,”	says	Melissa	Begg,	ScD,	Vice	Dean	for	Education	at	the	Mailman	School,	who	is	leading	the	implementation	of	the	new	MPH	curriculum.	The	result	of	candid	interviews	with	officials	at	the	World	Health	Organization,	U.S.	Centers	for	Disease	Control,	and	city	and	state
departments	of	health,	the	Mailman	School	case	studies	explore	complex	issues	in	public	health	from	managing	the	SARS	outbreak	in	Asia	to	regulating	trans	fats	in	New	York	City	restaurants.	(Synopses	below.)	Each	case	study	tells	a	detailed	story	which	stops	mid-action,	asking	students	to	imagine	themselves	into	the	shoes	of	a	decision-maker
facing	a	tough	call.	One	case	developed	with	the	help	of	David	Abramson,	PhD,	assistant	professor	of	Sociomedical	Sciences,	looks	at	the	decision	of	whether	to	evacuate	two	hospitals	during	Superstorm	Sandy.	Another	looks	at	how	to	win	a	community’s	trust,	as	told	through	the	experience	of	Mailman	scientists	conducting	a	federally-funded	study	of
arsenic-tainted	water	in	Bangladesh.	Classroom	discussions	are	lively,	and	most	important,	there	isn’t	a	single	right	answer.	“Students	practice	taking	positions	and	defending	them	based	on	the	available	evidence,	while	developing	communication	and	critical	thinking	skills,”	explains	Dr.	Begg.	“They	learn	to	argue	persuasively	for	their	points	of	view.
The	Mailman	School	case	studies	are	available	through	Columbia	University’s	Case	Consortium	website,	which	also	features	cases	by	Columbia’s	Journalism	School	and	the	School	for	International	and	Public	Affairs	(SIPA).	They	are	available	free	(after	registration)	to	educators	and	at	a	nominal	cost	to	students,	professionals,	and	other	interested
parties.		“While	most	existing	case	curriculum	remains	paper-based,	the	Mailman	School	cases	are	online	and	multimedia,	meeting	students	where	they	live	in	the	digital	media	world,”	says	Kirsten	Lundberg,	MPA,	director	of	the	Case	Consortium	@	Columbia.	The	“discussion-based”	case	study	approach	has	historic	roots	reaching	back	to	Socrates,
and	was	popularized	in	the	20th	century	by	business	schools.	To	see	the	cases,	please	visit	Case	Consortium	and	click	on	Cases.	Public	Health	Case	Studies	Voluntary	or	Regulated?	The	Trans	Fat	Campaign	in	New	York	City	This	case	takes	students	behind	the	scenes	in	the	world	of	public	health	policymaking.		Students	follow	the	New	York	City
Department	of	Health	and	Mental	Hygiene,	and	the	process	it	went	through	to	craft	a	policy	to	reduce	public	consumption	of	trans	fats	in	restaurants.	In	2005,	after	considerable	internal	negotiations,	the	department’s	Bureau	of	Chronic	Disease	Prevention	and	Control	elected	to	launch	a	public	awareness	campaign	aimed	equally	at	consumers,
restaurants	and	their	suppliers.	But	after	a	year,	the	awareness	campaign	had	not	budged	the	rate	of	trans	fat	use	in	restaurants.	In	2006,	the	department	decided	to	resort	to	regulation,	despite	the	risks	of	triggering	protests	of	a	“nanny	state,”	not	to	mention	pushback	from	industry.	When	BEST	Intentions	Go	Awry:	Arsenic	Mitigation	in	Bangladesh
This	case	is	about	a	public	health	response	to	the	widespread	arsenic	contamination	of	groundwater	in	Bangladesh.	It	examines	the	lead-up	to	a	2008	media	crisis	that	confronted	a	Columbia	University	clinical	trial	of	a	potential	treatment	for	arsenic	poisoning.	The	case	raises	for	discussion	the	challenges	of	conducting	research	in	rural,	less
developed	and	culturally	insular	communities.	It	also	asks	how	to	help	communities	while	studying	them—complicated	by	funding	restrictions	and	a	possible	skewing	of	results.		Community	Savings,	or	Community	Threat?	California	Policy	for	Ill	and	Elderly	Inmates	This	case	looks	at	the	challenges	that	confront	public	health	professionals	who	work	in
a	corrections	environment.	By	2011,	a	court-appointed	Receiver	had	made	progress	in	fixing	a	broken	system	of	medical	care	for	prisoners	in	California.	But	costs	spiraled	ever	higher	for	elderly	and	ailing	inmates.	Public	health	officials	had	to	balance	competing	public	priorities:	save	taxpayer	dollars	while	treating	patients.	A	new	law	allowed	the
sickest	prisoners	to	move	to	community-based	care—but	now	public	health	doctors	had	to	decide:	who	qualified	for	medical	parole?	Credible	Voice:	WHO-Beijing	and	the	SARS	Crisis	This	case	study	takes	students	into	the	Beijing	office	of	the	World	Health	Organization	as	it	dealt	with	the	SARS	crisis	in	early	2003.	The	WHO	serves	as	the	world’s
monitor	of	disease	outbreak	and	control.	It	is	able	to	mobilize	legions	of	the	world’s	best	scientists	to	analyze,	diagnose,	prescribe	treatments	for	and	contain	diseases.	However,	it	depends	on	the	cooperation	of	the	countries	experiencing	an	epidemic.	What	happens	when	that	cooperation	is	limited	or	nonexistent?	The	Elusive	Tuberculosis	Case:	The
CDC	and	Andrew	Speaker	This	case	explores	the	ethical	and	logistical	challenges	that	doctors	face	when	an	infectious	disease	patient	does	not	cooperate	with	advice	to	stay	out	of	public	spaces	in	order	to	protect	the	general	welfare.	In	April	2007,	a	young	Atlanta	lawyer,	Andrew	Speaker,	was	diagnosed	with	active	tuberculosis.	Initially	cooperative,
Speaker	departs	without	notice	for	Greece	and	his	scheduled	wedding	even	though	it	is	clear	that	his	strain	of	TB	is	more	lethal	and	difficult-to-treat	than	anticipated.		Evacuate	or	Stay?	Northshore	LIJ	and	Hurricane	Sandy	This	case	examines	the	pros	and	cons	of	evacuating	medical	facilities	in	the	face	of	a	looming	natural	disaster.	In	October	2012,
the	North	Shore-Long	Island	Jewish	Hospitals	(North	Shore-LIJ)	network	braced—together	with	rest	of	the	East	coast—for	the	advent	of	Hurricane	Sandy.	Weather	forecasters	painted	a	grim	picture,	and	North	Shore-LIJ	had	three	hospitals	in	low-lying	areas.	Vice	President	of	Protective	Services	James	Romagnoli	and	COO	Mark	Solazzo	had	seen	this
scenario	only	a	year	earlier,	when	in	August	2011	they	evacuated	hospitals	in	advance	of	Hurricane	Irene.	But	Irene	had,	at	the	last	moment,	spared	New	York	City.	With	that	unnecessary	evacuation	fresh	in	their	minds,	the	two	officials	had	to	decide	what	to	do	as	Sandy	approached.	When	you’re	looking	to	buy	a	new	product	on	Amazon,	how	do	you
decide	which	of	the	three	thousand	options	to	purchase?	If	you’re	anything	like	me,	you	head	straight	to	the	customer	reviews	for	an	honest,	unbiased	evaluation.Case	studies	are	basically	the	5-star	Amazon	reviews	of	your	product	or	service.	They	help	you	showcase	the	great	experience	that	real	customers	had	and	help	convince	prospects	to	take
the	leap.	In	this	article	we’re	discussing	what	all	great	case	studies	have	in	common	and	looking	at	a	variety	of	case	study	examples	to	see	what	you	can	learn	from	each	one.The	famous	opening	line	from	Leo	Tolstoy’s	Anna	Karenina	says:	“All	happy	families	are	alike;	each	unhappy	family	is	unhappy	in	its	own	way.”	We’d	argue	the	same	principle
holds	true	for	case	studies.All	great	case	studies	have	a	few	characteristics	in	common.And	as	such,	they’re	the	focus	of	the	case	study.	Following	this	principle	helps	readers	see	themselves	in	a	similar	situation	and	prevents	you	from	accidentally	portraying	the	customer	as	helpless	or	incompetent.	They’re	simply	an	individual	or	organization	with	a
problem	in	need	of	solving.	From	challenge	to	long-term	results,	the	story	flows	logically,	making	it	easy	for	readers	to	follow	and	remain	engaged.	Infographics,	charts,	professional	photos,	and	block	quotes	help	break	up	the	text	and	make	key	points	memorable.	A	clean	design	enhances	readability	so	readers	are	more	likely	to	make	it	all	the	way
through	your	case	study.	At	its	core,	a	case	study	is	a	marketing	tool.	It	should	include	a	call-to-action	that	encourages	readers	to	take	the	next	step	so	they	can	experience	similar	results	as	the	subject	of	the	case	study.	We’ve	rounded	up	14	case	study	examples	that	drive	home	the	point	and	help	build	a	case	for	a	product	or	service.	We’ll	look	at
what	each	one	does	well	and	where	there	is	room	for	improvement,	giving	you	the	insight	you	need	to	create	your	own	compelling	case	study.	Henrico	Dolfing	is	a	project	manager	who	partners	with	executives	and	corporations	to	provide	guidance	in	tech-related	industries.	His	case	study	differs	from	many	others	on	the	list	simply	because	Dolfing
isn’t	technically	the	customer	or	the	service	provider;	he’s	a	subjective	third	party	looking	at	what	went	well	and	what	could	have	been	improved.The	case	study	looks	at	the	almost	decade-long	history	of	the	National	Program	for	IT	within	the	NHS.	Just	from	the	title,	you	get	a	clear	idea	of	where	the	article	is	heading.	Headings	and	subheadings
effectively	break	the	case	study	into	smaller	sections,	but	Dolfing	opts	not	to	include	any	graphics.	A	lengthy	timeline	in	the	first	half	of	the	case	study	offers	the	perfect	opportunity	for	an	infographic.	Compare	a	section	of	the	original	timeline	to	what	an	AI-generated	timeline	from	Piktochart	could	look	like—	Once	he’s	established	his	authority	as	an
expert	in	this	field,	Dolfing	sprinkles	the	same	CTA	throughout	the	case	study,	encouraging	readers	to	engage	with	his	lead	magnet.By	the	way–	the	lead	magnet	isn’t	anything	fancy,	just	a	Google	Form	that	asks	for	an	email	address	and	then	guides	readers	through	the	27-question	assessment.	Takeaway:	There’s	nothing	wrong	with	using	a	simple
and	straightforward	format	to	connect	with	an	audience	just	looking	for	the	facts,	but	visuals	may	make	it	easier	for	them	to	distill	the	information.At	over	4,000	words,	this	lengthy	case	study	from	Dolfing	looks	at	another	project	failure	within	the	government.This	go	around,	the	same	timeline	format	is	included	to	outline	the	events	of	the	entire
project.	But	a	colorful	timeline	graphic	comes	before,	showcasing	the	events	using	a	month-by-month	breakdown.	Quotes	included	in	a	later	review	of	the	program	are	included	within	the	introduction,	expanding	upon	the	background	context	and	demonstrating	the	lengths	Dolfing	went	to	in	order	to	research	this	event.	The	final	sections,	titled	How
Scottish	Police	Could	Have	Done	Things	Differently	and	Closing	Thoughts,	allow	Dolfing	to	discuss	his	own	insight	into	potential	changes	that	could	have	led	to	a	better	outcome	and	again	encourage	readers	to	engage	with	his	lead	magnet.	Takeaway:	Use	third-party	case	studies	to	demonstrate	your	expertise	in	your	industry	or	to	learn	from	the
failures	of	others.	Short	case	studies	are	perfect	for	clients	who	have	a	short	attention	span	or	limited	time	they	can	devote	to	reading	a	lengthy	case	study.	Powerful	metrics	set	the	stage	as	readers	begin	this	case	study,	before	jumping	into	a	basic	description	of	the	client	and	the	solution	they	utilized.	The	content	is	broken	into	a	quick	intro	+	three
digestible	sections.	However,	the	majority	of	the	case	study	focuses	on	the	challenges	that	Intuit	faced,	only	describing	the	solution	and	outcome	in	the	final	section.	Several	metrics	describe	the	results	that	the	customer	experienced,	using	a	combination	of	numerals,	percentages,	and	time-based	data	to	paint	a	rounded	picture	of	the	outcome.The
results	described	clearly	highlight	how	the	solution	was	a	stark	contrast	to	the	challenges	that	Intuit	had	previously	experienced,	when:From	taking	2-9	months	per	country	to	3	months	for	over	200	countries,	Twilio	becomes	an	obvious	choice	for	any	companies	experiencing	a	similar	hurdle.	This	case	study	is	notably	light	on	visuals,	counting	on	the
short	content	being	enough	to	keep	readers’	attention.	It	includes	a	couple	quotes	from	Intuit’s	principal	product	manager,	which	describe	the	company’s	challenges	but	don’t	comment	about	the	solution’s	effectiveness.Takeaway:	Include	a	mixture	of	metrics	to	emphasize	the	power	of	your	solution	and	show	readers	what	they	can	expect	in	working
with	you.Crystal	clear	section	headings	and	a	mixture	of	graphics	make	this	case	study	especially	compelling	and	engaging.	an	intro	videoan	icon	list	of	Salesforce	products	referenced	in	the	case	studya	callout	quote	from	an	infographics	of	resultsA	lot	of	case	studies	will	use	headings	that	vaguely	reference	the	product	or	client.	Salesforce	helps
readers	know	exactly	what	they’re	reading	about	by	using	headings	like—What	you	need	to	knowWhy	it	mattersWhat	the	difference	looks	likeThe	case	study	doesn’t	follow	the	distinct	“Challenge,	Solution,	Results”	framework.	Instead,	it	utilizes	a	problem/solution	pattern	that	describes	different	ways	Salesforce	helped	resolve	hurdles	the	Spotify
team	was	facing.	A	variety	of	data	points	are	included	throughout	the	content	and	speak	to	improvements	in	several	areas	such	as	a	40%	increase	in	sales	team	productivity,	a	53%	increase	in	click-through-rates,	and	a	fivefold	increase	in	marketing	campaigns	each	year.	No	matter	what	challenges	that	readers	are	facing,	they’re	likely	to	feel	like
Salesforce	is	an	ideal	solution.	Takeaway:	It’s	okay	to	lean	into	simple–	it	makes	your	content	skimmable	and	easier	for	readers	to	find	what	they’re	looking	for.Want	to	quickly	create	your	own	short	case	study?	Piktochart’s	AI	case	study	generator	can	make	one	for	you	in	seconds.	Just	share	your	prompt	and	pick	a	template	to	customize	within
seconds.This	case	study	is	part	of	a	series	from	the	Google	Editorial	Team,	sharing	how	marketing	agencies	use	Google’s	AI	tool,	Gemini,	to	undertake	an	impossible	ad	campaign.The	article	begins	with	a	snapshot	of	what	the	marketing	campaign	looked	like,	displaying	just	a	few	of	the	thousands	of	AI-generated	copy	lines.	We	love	the	examples,	but
reading	the	quips	requires	some	squinting	and	zooming,	taking	away	from	the	impact	they	could	have	had.	Fortunately,	readers	can	catch	more	of	the	copy	examples	in	a	short	video	that	breaks	apart	the	wall	of	text	and	showcases	the	effectiveness	of	the	AI	tool.	Talk	about	AI	can	be	overwhelming	and	even	scary	for	some	people.	This	case	study
devotes	several	paragraphs	to	explaining	the	implementation	of	Google’s	AI	tool	so	that	potential	users	understand	how	they	can	utilize	Gemini	in	their	own	business	as	well.	The	results	section	is	clearly	identified	and	easy	for	readers	to	find–	and	it	speaks	to	a	strong	outcome–	but	none	of	the	data	is	highlighted	or	emphasized.	If	readers	want	to
know	what	happened,	they’re	going	to	have	to	dig	down	into	the	text.	Takeaway:	Include	videos	to	appeal	to	a	wider	audience	and	make	it	easier	to	repurpose	your	case	study.	Right	from	the	title,	this	case	study	emphasizes	results	that	the	customer	experienced.	(BTW–	did	you	notice	how	the	title	makes	the	customer	the	hero	of	the	story?)	Two	key
metrics	are	also	introduced	before	any	text,	but	act	as	some	of	the	only	graphics	in	the	whole	article.	Callout	quotes	help	break	up	long	blocks	of	text,	and	both	callout	quotes	highlight	the	power	of	the	solution	that	Airtable	offered.	Additional	quotes	within	the	text	create	a	narrative	that	walks	readers	through	the	challenge,	solution,	and
results.	However,	without	any	section	titles,	the	case	study	isn’t	very	skimmable,	and	it	can	be	a	little	challenging	to	identify	relevant	themes	that	readers	might	connect	with.	Takeaway:	Long	blocks	of	text	may	cause	readers	to	disengage.	You	need	graphics	and	headings	to	help	guide	their	eyes	through	your	content.Here’s	another	case	study	that
emphasizes	results	right	from	the	start.	Every	section	of	the	article	is	labeled	in	a	straightforward	manner	that	makes	it	easy	to	follow.Each	section	also	includes	quotes	from	the	customer,	creating	a	flow	from	one	part	to	the	next	and	tying	all	of	the	content	together.	Since	the	case	study	is	discussing	the	AI-powered	diagramming	tool	that	the	client
used,	it	includes	a	snapshot	of	the	diagramming	tool	in	use.	This	helps	readers	visualize	an	otherwise	abstract	concept	and	understand	how	the	tool	could	be	used	for	their	own	business.	If	you’re	interested	in	including	similar	visuals	in	your	case	study,	check	out	our	flowchart	templates	for	dozens	of	premade	templates	that	can	be	personalized	to
meet	your	needs	in	minutes.	Only	one	data	point	is	included–	the	35%	increase	in	conversions,	but	additional	results	are	also	mentioned,	including	faster	onboarding	for	new	employees.Takeaway:	Include	snapshots	of	your	solution	to	help	potential	customers	imagine	what	implementation	would	look	like	for	them.	Compelling	graphics	grab	your
attention	and	walk	you	through	this	entire	case	study.	Readers	are	immediately	introduced	to	the	case	study	subjects	with	a	photo	beneath	the	title	(although	a	caption	that	includes	names	and	titles	could	make	this	visual	really	shine).	A	bulleted	introduction	gives	you	all	of	the	necessary	background	for	the	customer.Brand	logos,	a	callout	quote,	and
the	colored	section	block	break	apart	the	text.Finally,	the	results	section	begins	with	this	unmissable	testament	to	the	role	that	Mailchimp	played	in	the	subject’s	growth.Takeaway:	A	mixture	of	graphics	combined	with	ample	white	space	makes	your	case	study	easy	on	the	eyes.	Visuals	that	pop	are	the	perfect	opportunity	to	highlight	key	results	and
all	the	praise	your	customer	has	to	offer.	Everything	about	this	case	study	speaks	to	maximum	efficiency.	An	introductory	section	provides	basic	information	about	the	subject,	and	headings	labeled	Challenge	and	Solution	clearly	identify	all	of	the	pertinent	information.A	comprehensive	challenge	section	pinpoints	the	exact	problems	that	UF	was
facing.	This	makes	it	easy	for	readers	to	relate	and	imagine	how	Dropbox	could	solve	similar	issues	at	their	own	school	or	university.	We	love	the	callout	quote	combined	with	a	photo	of	the	subject	and	university	logo	for	maximum	authority	and	impact—In	the	absence	of	measurable	data,	the	case	study	gives	specific	examples	of	how	Dropbox	has
benefitted	the	University	of	Florida.Dropbox	closes	the	page	with	a	CTA	designed	to	appeal	to	other	educational	institutes.	Takeaway:	Don’t	skimp	on	explaining	the	problems	your	subject	was	facing.	Paint	a	detailed	picture	so	you	can	show	exactly	how	your	offering	resolved	these	issues.	Although	this	case	study	is	longer	than	most	(9	pages,	to	be
exact),	it	utilizes	that	real	estate	to	showcase	the	challenge	and	results	in	a	visually	stunning	manner.	Just	in	the	sidebar	you’ll	find—pie	chartsbar	graphsphotosblock	quotestip	boxesThe	content	itself	is	broken	into	sections	clearly	labeled	with	Introduction,	The	Challenge,	What	they	did,	and	The	Results.	The	final	page	distills	all	of	the	content	into
Three	Lessons	Learned,	each	numbered	and	broken	into	its	own	column.	Of	course,	we	can’t	forget	the	screenshots	that	were	also	included	in	the	case	study,	which	offer	real-life	examples	of	how	the	solution	was	implemented.	Takeaway:	Don’t	be	afraid	of	using	a	lengthy,	in-depth	case	study	to	take	a	deep	dive	into	your	offerings	if	you	buffer	the	text
with	a	variety	of	visuals.	A	running	sidebar	offers	the	perfect	place	to	insert	graphics	and	decreases	the	volume	of	text	on	each	page.Three	succinct	sections	outline	the	subject,	problem,	and	solution	of	this	case	study,	making	it	a	brief	but	impactful	read.	Just	take	a	look	at	the	section	that	describes	the	problem—	a	single	sentence	paired	with	a
professional	photograph.	To	wrap	it	up,	Community	Boost	intertwines	the	solution	they	offered	with	the	results	that	their	customer	experienced,	emphasizing	metrics	that	were	introduced	at	the	top	of	the	case	study.	They	mention	tight	time	constraints	and	a	short	campaign	window	to	highlight	their	effectiveness	even	when	working	under
pressure.	Takeaway:	Emphasize	urgency	in	your	case	study	to	showcase	the	efficient	way	you	can	help	customers	address	their	problems.	One	of	the	highlights	of	this	case	study	is	the	formatting	at	the	very	beginning.	A	small	section	introduces	key	information	about	the	customer	and	outlines	the	challenges,	solutions,	and	benefits	they	experienced.
The	section	also	includes	a	snippet	from	the	customer’s	Vice	President	of	Property	&	Technology,	Frank	Lombardo.Lombardo	isn’t	just	quoted	in	the	opening	section	of	the	case	study,	either.	Nearly	a	third	of	the	article	is	made	up	of	quotes	from	Lombardo,	which	literally	allows	the	customer’s	experience	to	speak	for	itself.	Just	check	out	this	snippet
below	and	notice	how	much	of	the	section	is	Lombardo	speaking,	all	of	which	is	highlighted.The	case	study	also	does	a	great	job	highlighting	how	Zoom’s	unique	selling	point–	in	this	case	its	accessibility	features–	made	it	the	ideal	solution	for	the	CNIB.	This	is	emphasized	when	Lombardo	mentions	that	while	the	organization	itself	utilizes	Microsoft
Office	365,	they	found	Zoom	easier	for	their	community	to	learn	and	use.	Takeaway:	Use	case	study	interviews	to	form	the	narrative	of	your	case	study	and	decrease	the	amount	of	writing	you	have	to	do.	This	case	study	discusses	how	a	Spanish	company,	Materialesdefabrica.com,	used	Zapier’s	automation	tools	(called	Zaps)	to	simplify	their	order
fulfillment	process.	One	of	the	standout	features	of	this	case	study	is	the	way	Zapier	seamlessly	integrates	their	product	into	the	article	by	including	Try	it	sections.	In	each	section,	readers	can	learn	more	about	the	Zaps	that	the	customer	used	and	access	each	one	for	their	own	use.	Clicking	on	Details	gives	readers	an	explanation	of	how	to	use	the
Zap	for	their	own	records.Unfortunately,	other	than	the	Try	it	sections,	this	case	study	is	light	on	visuals.	One	easy	spot	to	add	a	visual	feature	would	have	been	with	this	quote	from	the	CEO.As	well	as	in	the	results	section	that	includes	relevant	metrics.Takeaway:	Allowing	your	readers	the	opportunity	to	immediately	try	your	offering	is	one	of	the
most	powerful	CTAs	you	can	include	in	a	case	study.A	witty	title	grabs	the	audience’s	attention	right	from	the	start,	and	a	mixture	of	graphics	make	this	case	study	a	compelling	one.	The	case	study	knocks	it	out	of	the	park	with	stunning	photography	and	a	block	quote	at	the	top	of	the	page.Because	the	case	study	is	on	the	longer	side,	a	table	of
contents	to	the	left	makes	it	easier	for	readers	to	find	the	information	they	want	and	get	a	clear	picture	of	what	they’ll	be	reading.	Accompanied	with	two	CTAs,	there’s	no	missed	opportunities	here.	The	case	study	also	includes	a	box	with	metrics	that	outline	Wayfair’s	success	and	use	of	Slack,	not	so	subtly	tying	the	two	together.With	several
different	sections	throughout	the	case	study,	Slack	emphasizes	different	ways	their	software	has	helped	Wayfair	see	results.	They	mention	things	like:resolving	tech	incidents	“at	lightning	speed”reducing	spending	on	employee	tech	softwareautomating	employee	tasks	across	all	departmentscreating	a	culture	of	recognition	Takeaway:	Take	the	time	to
paint	a	complete	picture	of	the	results	your	solution	has	led	to.	Readers	will	ultimately	relate	to	at	least	one–	if	not	all–	of	them.	After	seeing	14	case	study	examples,	you	should	have	a	better	idea	of	what	to	do	and	what	not	to	do	when	writing	your	own	case	study.	A	lot	of	what	we	pointed	out	can	be	summed	up	in	the	six	tips	below.	Instead	of
worrying	about	what	to	include	or	cut	out,	brain	dump	everything	into	your	first	draft.	From	there,	you	can	break	up	the	information	into	meaningful	chunks	and	determine	what	content	fits	into	the	story	you	want	to	tell.	Once	you	decide	which	parts	you	want	to	cut,	don’t	just	delete	them–	paste	the	content	into	a	different	document	so	you	can
repurpose	it	for	other	mediums	and	marketing	tools.	If	you	conducted	an	interview	as	part	of	your	case	study,	review	the	entire	transcript	and	determine	where	you	can	include	quotes	that	align	with	the	theme	of	each	section.	Few	readers	are	going	to	dive	headfirst	into	the	content	of	your	case	study—	at	least	not	right	off	the	bat.	Include	formatting
such	as	headers	and	bullet	points	to	summarize	your	main	ideas	and	make	it	easier	for	readers	to	get	the	gist	of	what	you’re	saying.	Visuals	such	as	charts,	graphs,	and	timelines	simplify	any	data	you’re	sharing	and	make	it	more	accessible	and	understandable.		Create	a	compelling	narrative	that	resonates	with	your	audience	on	a	personal	and
practical	level.	Client	testimonials	help	readers	connect	with	your	subject.	If	you’re	not	up	for	a	face-to-face	chat	or	even	a	video	conference,	email	your	customer	with	a	few	questions	to	hear	about	their	experience.	Potential	questions	can	include—What	challenge	or	problem	led	you	to	seek	a	solution?What	made	you	choose	our	product	or	service?
What	feature	or	aspect	of	our	solution	has	been	the	most	valuable	for	you?Can	you	share	any	specific	metrics	or	outcomes	since	using	our	solution	(e.g.,	time	saved,	costs	reduced,	increased	revenue)?What	would	you	say	to	someone	considering	using	our	product/service?Use	a	combination	of	qualitative	and	quantitative	data	to	substantiate	impact.
Include	real	numbers	and	percentages,	such	as,	“Department	productivity	increased	by	35%	within	three	months,”	or	“The	automation	software	completed	300,000	data	entry	tasks	over	the	third	quarter,	saving	approximately	750	employee	hours.”Additional	data	points	will	emphasize	the	power	of	your	solution.	Utilize	before-and-after	comparisons
to	help	prove	how	your	solution	created	tangible	improvements,	or	include	industry	benchmarks	to	compare	your	results	to	the	average	results	of	competitors.	The	Challenge,	Solution,	Results	structure	is	a	straightforward	outline	for	the	case	study	that	involves	three	parts.	This	framework	makes	your	case	study	easy	to	follow	and	helps	you	connect
with	potential	customers	facing	similar	issues.	Challenge:	The	challenge	section	introduces	your	client	and	the	problem	they	were	facing.	Use	it	to	build	tension	before	you	transition	into	the	solution	phase.	Begin	by	providing	background	information	about	the	client	such	as	their	company	size	and	industry.	When	describing	the	challenge	that	the
customer/client	was	facing,	including	relevant	data	that	illustrates	the	severity	of	the	issue.	Solution:	The	solution	section	bridges	the	gap	between	the	problem	and	the	results,	emphasizing	how	your	unique	product/service	can	help	readers	who	are	experiencing	the	same	challenge.	In	this	section,	explain	the	solution	that	was	implemented.	Highlight
the	unique	aspects	of	your	product/service/strategy	that	made	it	the	perfect	fit	for	the	client’s	needs,	and	provide	an	overview	of	how	you	deployed	the	solution,	including	a	general	timeline.	This	is	a	great	opportunity	to	note	features	or	tools	that	made	a	notable	difference	but	can	only	be	accessed	by	using	your	offer.	Results:	This	final	section
describes	the	outcome	of	your	solution	to	reinforce	your	authority	as	someone	who	can	solve	the	reader’s	problem,	ultimately	building	trust	and	leading	to	conversions.	When	writing	the	results	section,	recount	the	outcome	of	implementation,	including	clear	metrics	that	highlight	the	success	of	the	solution.	Focus	on	outcomes	that	will	matter	to	your
audience,	such	as	operational	efficiency,	cost	savings,	increased	revenue,	or	improved	customer	retention.	Consider	what	content	you	cut	from	the	initial	draft	of	your	case	study	and	how	you	can	utilize	it	in	another	way.	You	might	create	a	second	case	study	that	appeals	to	a	different	audience,	or	you	might	share	pieces	of	your	case	study	in	different
formats	including:blog	postsinfographicssocial	media	postsvideo	contentemail	campaignswhitepapersThe	most	powerful	case	studies	include	a	compelling	narrative	and	graphics	that	help	bring	the	story	to	life.	Once	you’ve	created	your	written	content,	let	Piktochart	help	create	your	visual.	Pull	from	our	library	of	templates	or	save	even	more	time	by
using	our	AI	case	study	generator	to	suggest	formats.	Two	renowned	researchers,	Robert	Yin	and	Robert	Stake,	have	identified	seven	types	of	case	studies.	Explanatory	case	studies	investigate	causal	investigation,	often	attempting	to	answer	a	‘how’	or	‘why’	questions.	Exploratory	case	studies	typically	occur	before	undertaking	large-scale
research.	Descriptive	case	studies	look	for	connections	between	a	theory	and	the	subject	being	studied.	Problem-solving	case	studies	investigate	an	issue	in	order	for	researchers	to	suggest	potential	solutions.	Intrinsic	case	studies	take	place	when	the	researcher	has	a	personal	interest	in	what’s	being	studied.Instrumental	case	studies	look	at	a
particular	group	or	case	to	gather	insight	about	a	broader	issue.	Collective	case	studies	are	used	to	study	a	group	of	people.	A	case	study	is	an	in-depth,	structured	examination	of	how	a	product	or	service	solved	a	problem	for	a	client.	It	includes	several	sections	that	outline	the	problem,	proposed	solution,	and	outcome,	along	with	data	that	highlights
the	success	of	the	solution.	Case	studies	can	range	in	length;	most	are	a	single	page	or	two,	but	some	may	be	a	few	dozen	pages	long.	Testimonials	are	brief	statements	of	praise	from	satisfied	customers	or	clients.	They	may	be	included	as	part	of	a	case	study	and	can	often	be	found	throughout	a	company’s	website.	Testimonials	can	be	anywhere	from
a	few	sentences	to	a	few	paragraphs	long,	but	most	wouldn’t	even	fill	half	a	page	of	text.Key	elements	of	a	case	study	include:A	clear	problem	statement	that	highlights	a	single	challenge	the	client	was	facing.Background	information	on	the	customer	or	client,	which	can	include	company	size,	location,	industry,	The	proposed	solution	or
strategy.Implementation	details	explaining	how	the	solution	was	put	into	action.Results	and	outcomes,	often	paired	with	data	points	that	highlight	the	success	of	the	solution.	Customer	testimonials	from	those	who	were	positively	impacted	by	the	solution.	Visual	elements	such	as	charts,	graphs,	timelines,	and	other	graphics	that	simplify	data	so	it’s
easy	to	understand	in	the	context	of	the	case	study.	Case	studies	are	more	than	just	success	stories.	They	are	powerful	tools	that	demonstrate	the	practical	value	of	your	product	or	service.	Case	studies	help	attract	attention	to	your	products,	build	trust	with	potential	customers	and	ultimately	drive	sales.	It’s	no	wonder	that	73%	of	successful	content
marketers	utilize	case	studies	as	part	of	their	content	strategy.	Plus,	buyers	spend	54%	of	their	time	reviewing	case	studies	before	they	make	a	buying	decision.	I’ve	reviewed	hundreds	of	case	studies	in	the	past	six	months	and	have	compiled	15	of	the	absolute	best	in	this	article.	The	case	studies	span	a	variety	of	industries	and	formats,	so	there’s
something	for	everyone.	I’ve	also	included	best	practices,	design	tips,	and	Visme	templates	to	inspire	you.	If	you're	short	on	time,	you	can	check	out	this	quick	video	on	case	study	examples	below:		Table	of	Contents	Quick	Read	A	case	study	is	a	compelling	narrative	that	showcases	how	your	product	or	service	has	positively	impacted	a	real	business	or
individual.		Case	studies	delve	into	your	customer's	challenges,	how	your	solution	addressed	them	and	the	quantifiable	results	they	achieved.	Your	case	study	should	have	an	attention-grabbing	headline,	great	visuals	and	a	relevant	call	to	action.	Other	key	elements	include	an	introduction,	problems	and	result	section.	Visme	provides	easy-to-use	tools,
professionally	designed	templates	and	features	for	creating	attractive	and	engaging	case	studies.	What	is	a	Case	Study?	A	case	study	is	a	real-life	scenario	where	your	company	helped	a	person	or	business	solve	their	unique	challenges.	It	provides	a	detailed	analysis	of	the	positive	outcomes	achieved	as	a	result	of	implementing	your	solution.	Case
studies	are	an	effective	way	to	showcase	the	value	of	your	product	or	service	to	potential	customers	without	overt	selling.	By	sharing	how	your	company	transformed	a	business,	you	can	attract	customers	seeking	similar	solutions	and	results.	Case	studies	are	not	only	about	your	company's	capabilities;	they	are	primarily	about	the	benefits	customers
and	clients	have	experienced	from	using	your	product.	Wondering	what	to	include	in	a	professional	case	study?	Here	are	the	key	elements	you	should	focus	on:	Attention-grabbing	headline:	Write	a	compelling	headline	that	grabs	attention	and	tells	your	reader	about	the	case	study.	For	example,	"How	a	CRM	System	Helped	a	B2B	Company	Increase
Revenue	by	225%.”	Introduction/Executive	Summary:	Include	a	brief	overview	of	your	case	study,	including	your	customers'	problems,	the	solutions	they	implemented,	and	the	results	they	achieved.	Problem/Challenge:	Case	studies	with	solutions	offer	a	powerful	way	to	connect	with	potential	customers.	In	this	section,	explain	how	your	product	or
service	specifically	addressed	your	customer's	challenges.	Solution:	Explain	how	your	product	or	service	specifically	addressed	your	customer's	challenges.	Results/Achievements:	Give	a	detailed	account	of	the	positive	impact	of	your	product.	Quantify	the	benefits	achieved	using	metrics	such	as	increased	sales,	improved	efficiency,	reduced	costs	or
enhanced	customer	satisfaction.	Graphics/Visuals:	Include	professional	designs,	high-quality	photos	and	videos	to	make	your	case	study	more	engaging	and	visually	appealing.	Quotes/Testimonials:	Incorporate	written	or	video	quotes	from	your	clients	to	boost	your	credibility.	Relevant	CTA:	Insert	a	call	to	action	(CTA)	that	encourages	the	reader	to
take	action.	For	example,	visiting	your	website	or	contacting	you	for	more	information.	Your	CTA	can	be	a	link	to	a	landing	page,	a	contact	form	or	your	social	media	handle	and	should	be	related	to	the	product	or	service	you	highlighted	in	your	case	study.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	15	Real-Life	Case	Study
Examples	Now	that	you	understand	what	a	case	study	is,	let's	look	at	real-life	case	study	examples.	You'll	find	simple	case	study	examples	that	break	down	complex	ideas	into	easily	understandable	solutions	among	these.	Here,	I’ll	round	up	SaaS,	marketing,	sales,	product	and	business	case	study	examples	with	solutions.	Take	note	of	how	these
companies	structured	their	case	studies	and	included	the	key	elements.	I’ve	also	sprinkled	some	brilliant	case	study	templates	by	Visme	here.	So	whenever	you	feel	inspired,	just	hit	the	“Edit	and	Download”	button	under	the	template	to	start	customizing.	Sales	Case	Study	Examples	1.	Georgia	Tech	Athletics	Increase	Season	Ticket	Sales	by	80%
Georgia	Tech	Athletics,	with	its	8,000	football	season	ticket	holders,	sought	for	a	way	to	increase	efficiency	and	customer	engagement.	Their	initial	sales	process	involved	making	multiple	outbound	phone	calls	per	day	with	no	real	targeting	or	guidelines.	Georgia	Tech	believed	that	targeting	communications	will	enable	them	to	reach	more	people	in
real	time.	Salesloft	improved	Georgia	Tech’s	sales	process	with	an	inbound	structure.	This	enabled	sales	reps	to	connect	with	their	customers	on	a	more	targeted	level.	The	use	of	dynamic	fields	and	filters	when	importing	lists	ensured	prospects	received	the	right	information,	while	communication	with	existing	fans	became	faster	with	automation.	As
a	result,	Georgia	Tech	Athletics	recorded	an	80%	increase	in	season	ticket	sales	as	relationships	with	season	ticket	holders	significantly	improved.	Employee	engagement	increased	as	employees	became	more	energized	to	connect	and	communicate	with	fans.	Why	Does	This	Case	Study	Work?	In	this	case	study	example,	Salesloft	utilized	the	key
elements	of	a	good	case	study.	Their	introduction	gave	an	overview	of	their	customers'	challenges	and	the	results	they	enjoyed	after	using	them.	After	which	they	categorized	the	case	study	into	three	main	sections:	challenge,	solution	and	result.	Next,	it	was	Salesloft's	use	of	a	case	study	video	that	invoked	human	connection	and	increased
engagement.	The	key	takeaway	here	is	that	incorporating	videos	in	your	case	study	has	a	lot	of	benefits.	Wyzowl’s	state	of	video	marketing	report	showed	a	direct	correlation	between	videos	and	an	87%	increase	in	sales.	Here’s	what	Victoria	Taylor,	Head	of	Content	at	Visme,	has	to	say	about	adding	videos	to	your	case	studies:	“Adding	video	content
to	your	case	studies	helps	to	elevate	the	reader's	experience.	Rather	than	solely	relying	on	the	copy	to	tell	the	reader	about	the	solution,	videos	help	show	the	reader	how	it	was	done,	whether	it's	a	product	demo,	use	cases,	or	even	just	a	case	study	summary.	Plus,	when	you	add	videos	to	case	studies,	you	can	cater	to	different	types	of	content
consumers	and	learners,	so	you're	keeping	everyone	along	the	way.”	If	you’re	looking	for	a	design	tool	that	lets	you	design	engaging	case	studies	and	helps	you	create	top-notch	testimonial	videos	that	you	can	easily	incorporate	into	your	case	study	design.	In	that	case,	Visme	is	an	excellent	pick	for	you.	With	an	easy-to-use	platform	like	Visme,	you	can
create	top-notch	testimonial	videos	that	will	connect	with	your	audience.	Within	the	Visme	editor,	you	can	access	over	1	million	stock	photos,	video	templates,	animated	graphics	and	more.	These	tools	and	resources	will	significantly	improve	the	design	and	engagement	of	your	case	study.	Collaborate	on	designs,	mockups	and	wireframes	with	your
non-design	colleaguesLock	down	your	branding	to	maintain	brand	consistency	throughout	your	designsWhy	start	from	scratch?	Save	time	with	1000s	of	professional	branded	templates	Sign	up.	It’s	free.	2.	WeightWatchers	Completely	Revamped	their	Enterprise	Sales	Process	with	HubSpot	Another	sales	case	study	example	that	I	guarantee	you’ll	love
is	from	WeightWatchers.	The	60-year-old	wellness	company	sought	a	CRM	solution	that	increased	the	efficiency	of	its	sales	process.	With	their	previous	system,	WeightWatchers	had	limited	automation.	They	would	copy-paste	message	templates	from	Word	documents	or	recreate	one	email	for	a	batch	of	customers.	This	required	a	huge	effort	from
sales	reps,	account	managers	and	leadership,	as	they	were	unable	to	track	leads	or	pull	customized	reports	for	planning	and	growth.	WeightWatchers	transformed	their	B2B	sales	strategy	by	leveraging	HubSpot's	robust	marketing	and	sales	workflows.	They	utilized	HubSpot’s	deal	pipeline	and	automation	features	to	streamline	lead	qualification.	And
the	customized	dashboard	gave	leadership	valuable	insights.	As	a	result,	WeightWatchers	generated	seven	figures	in	annual	contract	value	and	boosted	recurring	revenue.	Hubspot’s	impact	resulted	in	100%	adoption	across	all	sales,	marketing,	client	success	and	operations	teams.	Why	Does	This	Case	Study	Work?	I	believe	the	way	HubSpot
structured	its	case	study	made	it	work.	I	love	how	they	divided	content	into	separate	sections	and	demonstrated	how	specific	products	benefit	various	aspects	of	the	customer's	business.	Additionally,	the	direct	customer	quotes	in	each	section	boost	credibility,	resulting	in	a	more	compelling	case	study.	Getting	insight	from	your	customer	about	their
challenges	is	one	thing.	But	writing	about	their	process	and	achievements	in	a	concise	and	relatable	way	is	another.	If	you	find	yourself	constantly	experiencing	writer’s	block,	Visme’s	AI	writer	is	perfect	for	you.	Visme	created	this	AI	text	generator	tool	to	take	your	ideas	and	transform	them	into	a	great	draft.	So	whether	you	need	help	writing	your
first	draft	or	editing	your	final	case	study,	Visme	is	ready	for	you.	3.	Immi’s	Ram	Fam	Helps	to	Drive	Over	$200k	in	Sales	Immi	embarked	on	a	mission	to	recreate	healthier	ramen	recipes	that	were	nutritious	and	delicious.	After	2	years	of	tireless	trials,	Immi	finally	found	the	perfect	ramen	recipe.	However,	they	envisioned	a	community	of	passionate
ramen	enthusiasts	to	fuel	their	business	growth.	This	vision	propelled	them	to	partner	with	Shopify	Collabs.	Shopify	Collabs	successfully	cultivated	and	managed	Immi’s	Ramen	community	of	ambassadors	and	creators.	As	a	result	of	this	partnership,	Immi’s	community	grew	to	more	than	400	dedicated	members,	generating	over	$200,000	in	total
affiliate	sales.	Why	Does	This	Case	Study	Work?	One	thing	I’ve	noticed	in	most	highly	engaging	case	studies,	including	this	one	by	Immi,	is	that	data-driven	headlines	work.	They	spark	curiosity	and	interest	in	readers	and	compel	them	to	read	through	and	find	out	how	you	achieved	those	numbers.	“Before	people	even	dive	into	your	case	study,	they're
going	to	use	the	headlines	to	decide	if	it's	worth	their	time.	You	don't	have	a	second	to	lose	(literally).	By	using	data	or	statistics,	you're	not	only	grabbing	their	attention	but	also	letting	them	visualize	the	potential	wins	they	can	achieve	if	they	work	with	you.”	It's	important	to	note	that	while	not	every	customer	success	story	may	boast	headline-
grabbing	figures,	quantifying	achievements	in	percentages	is	still	effective.	For	example,	you	can	highlight	a	50%	revenue	increase	with	the	implementation	of	your	product.	Take	a	look	at	the	beautiful	case	study	template	below.	Just	like	in	the	example	above,	the	figures	in	the	headline	instantly	grab	attention	and	entice	your	reader	to	click	through.
Having	a	case	study	document	is	a	key	factor	in	boosting	engagement.	This	makes	it	easy	to	promote	your	case	study	in	multiple	ways.	With	Visme,	you	can	easily	publish,	download	and	share	your	case	study	with	your	customers	in	a	variety	of	formats,	including	PDF,	PPTX,	JPG	and	more!	Customize	this	template	and	make	it	your	own!	Edit	and
Download	Saas	Case	Study	Examples	4.	How	WOW!	is	Saving	Nearly	79%	in	Time	and	Cost	With	Visme	This	case	study	discusses	how	Visme	helped	WOW!	save	time	and	money	by	providing	user-friendly	tools	to	create	interactive	and	quality	training	materials	for	their	employees.	Find	out	what	your	team	can	do	with	Visme.Request	a	Demo	WOW!'s
learning	and	development	team	creates	high-quality	training	materials	for	new	and	existing	employees.	Previous	tools	and	platforms	they	used	had	plain	templates,	little	to	no	interactivity	features,	and	limited	flexibility—that	is,	until	they	discovered	Visme.	Now,	the	learning	and	development	team	at	WOW!	use	Visme	to	create	engaging	infographics,
training	videos,	slide	decks	and	other	training	materials.	This	has	directly	reduced	the	company's	turnover	rate,	saving	them	money	spent	on	recruiting	and	training	new	employees.	It	has	also	saved	them	a	significant	amount	of	time,	which	they	can	now	allocate	to	other	important	tasks.	Why	Does	This	Case	Study	Work?	I	love	how	this	case	study
starts	with	a	customer	testimonial—no	scene-setting,	no	fluff,	just	right	to	the	point.	This	is	a	great	way	to	spark	an	emotional	connection	and	leave	a	profound	impact	on	the	reader.	And	upon	reading	this	case	study,	prospective	customers	will	be	blown	away	by	the	remarkable	efficiency	achieved	by	Visme's	clients	after	switching	from	PowerPoint.
Visme’s	interactivity	feature	was	a	game	changer	for	WOW!	and	one	of	the	primary	reasons	they	chose	Visme.	“Previously	we	were	using	PowerPoint,	which	is	fine,	but	the	interactivity	you	can	get	with	Visme	is	so	much	more	robust	that	we’ve	all	steered	away	from	PowerPoint.”	Visme’s	interactive	feature	allowed	them	to	animate	their	infographics,
include	clickable	links	on	their	PowerPoint	designs	and	even	embed	polls	and	quizzes	their	employees	could	interact	with.	By	embedding	the	slide	decks,	infographics	and	other	training	materials	WOW!	created	with	Visme,	potential	customers	get	a	taste	of	what	they	can	create	with	the	tool.	This	is	much	more	effective	than	describing	the	features	of
Visme	because	it	allows	potential	customers	to	see	the	tool	in	action.	To	top	it	all	off,	this	case	study	utilized	relevant	data	and	figures.	For	example,	one	part	of	the	case	study	said,	“In	Visme,	where	Kendra’s	team	has	access	to	hundreds	of	templates,	a	brand	kit,	and	millions	of	design	assets	at	their	disposal,	their	team	can	create	presentations	in
80%	less	time.”	Who	wouldn't	want	that?	Including	relevant	figures	and	graphics	in	your	case	study	is	a	sure	way	to	convince	your	potential	customers	why	you’re	a	great	fit	for	their	brand.	The	case	study	template	below	is	a	great	example	of	integrating	relevant	figures	and	data.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	This
colorful	template	begins	with	a	captivating	headline.	But	that	is	not	the	best	part;	this	template	extensively	showcases	the	results	their	customer	had	using	relevant	figures.	The	arrangement	of	the	results	makes	it	fun	and	attractive.	Instead	of	just	putting	figures	in	a	plain	table,	you	can	find	interesting	shapes	in	your	Visme	editor	to	take	your	case
study	to	the	next	level.	Pro	Tip:	When	creating	your	case	study,	ensure	it	is	clear	and	easy	to	read.	Avoid	using	clashing	colors	in	your	design.	5.	Lyte	Reduces	Customer	Churn	To	Just	3%	With	Hubspot	CRM	While	Lyte	was	redefining	the	ticketing	industry,	it	had	no	definite	CRM	system.	Lyte	utilized	12–15	different	SaaS	solutions	across	various
departments,	which	led	to	a	lack	of	alignment	between	teams,	duplication	of	work	and	overlapping	tasks.	Customer	data	was	spread	across	these	platforms,	making	it	difficult	to	effectively	track	their	customer	journey.	As	a	result,	their	churn	rate	increased	along	with	customer	dissatisfaction.	Through	Fuelius,	Lyte	founded	and	implemented	Hubspot
CRM.	Lyte's	productivity	skyrocketed	after	incorporating	Hubspot's	all-in-one	CRM	tool.	With	improved	efficiency,	better	teamwork	and	stronger	client	relationships,	sales	figures	soared.	Why	Does	This	Case	Study	Work?	As	I	reviewed	this	case	study,	I	was	particularly	impressed	with	how	the	title	page	and	executive	summary	were	used	as
compelling	entry	points	for	both	existing	and	potential	customers.	I	like	how	the	overview	provides	a	clear	understanding	of	the	case	study	and	strategically	incorporates	key	details	like	the	client's	industry,	location	and	relevant	background	information.	Having	a	good	summary	of	your	case	study	can	prompt	your	readers	to	engage	further.	You	can
achieve	this	with	a	simple	but	effective	case	study	one-pager	that	highlights	your	customer’s	problems,	process	and	achievements,	just	like	this	case	study	did	in	the	beginning.	Moreover,	you	can	easily	distribute	your	case	study	one-pager	and	use	it	as	a	lead	magnet	to	draw	prospective	customers	to	your	company.	Take	a	look	at	this	case	study	one-
pager	template	below.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	This	template	includes	key	aspects	of	your	case	study,	such	as	the	introduction,	key	findings,	conclusion	and	more,	without	overcrowding	the	page.	The	use	of	multiple	shades	of	blue	gives	it	a	clean	and	dynamic	layout.	Our	favorite	part	of	this	template	is	where



the	age	group	is	visualized.	With	Visme’s	data	visualization	tool,	you	can	present	your	data	in	tables,	graphs,	progress	bars,	maps	and	so	much	more.	All	you	need	to	do	is	choose	your	preferred	data	visualization	widget,	input	or	import	your	data	and	click	enter!	6.	How	Workato	Converts	75%	of	Their	Qualified	Leads	Workato	wanted	to	improve	their
inbound	leads	and	increase	their	conversion	rate,	which	ranged	from	40-55%.	At	first,	Workato	searched	for	a	simple	scheduling	tool.	They	soon	discovered	that	they	needed	a	tool	that	provided	advanced	routing	capabilities	based	on	zip	code	and	other	criteria.	Luckily,	they	found	and	implemented	Chili	Piper.	As	a	result	of	implementing	Chili	Piper,
Workato	achieved	a	remarkable	75–80%	conversion	rate	and	improved	show	rates.	This	led	to	a	substantial	revenue	boost,	with	a	10-15%	increase	in	revenue	attributed	to	Chili	Piper's	impact	on	lead	conversion.	Why	Does	This	Case	Study	Work?	What	I	find	compelling	about	this	case	study	example	is	how	well	it	utilizes	the	power	of	video
testimonials	to	drive	the	impact	of	its	product.	I	love	how	Chili	Piper	added	screenshots	and	clips	of	their	tool	in	action.	This	helps	readers	become	familiar	with	how	your	product	works,	making	onboarding	new	customers	much	easier.	In	this	case	study	example,	we	see	the	importance	of	efficient	Workflow	Management	Systems	(WMS).	Without	a
WMS,	you	manually	assign	tasks	to	your	team	members	and	engage	in	multiple	emails	for	regular	updates	on	progress.	However,	when	crafting	and	designing	your	case	study,	you	should	prioritize	having	a	good	WMS.	Visme	has	an	outstanding	Workflow	Management	System	feature	that	keeps	you	on	top	of	all	your	projects	and	designs.	This	feature
makes	it	much	easier	to	assign	roles,	ensure	accuracy	across	documents,	and	track	progress	and	deadlines.	Visme’s	WMS	feature	allows	you	to	limit	access	to	your	entire	document	by	assigning	specific	slides	or	pages	to	individual	members	of	your	team.	At	the	end	of	the	day,	your	team	members	are	not	overwhelmed	or	distracted	by	the	whole
document	but	can	focus	on	their	tasks.	Product	Case	Study	Examples	7.	Rush	Order	Helps	Vogmask	Scale-Up	During	a	Pandemic	Vogmask's	reliance	on	third-party	fulfillment	companies	became	a	challenge	as	demand	for	their	masks	grew.	Seeking	a	reliable	fulfillment	partner,	they	found	Rush	Order	and	entrusted	them	with	their	entire	inventory.
Vogmask's	partnership	with	Rush	Order	proved	to	be	a	lifesaver	during	the	COVID-19	pandemic.	Rush	Order's	agility,	efficiency	and	commitment	to	customer	satisfaction	helped	Vogmask	navigate	the	unprecedented	demand	and	maintain	its	reputation	for	quality	and	service.	Rush	Order’s	comprehensive	support	enabled	Vogmask	to	scale	up	its
order	processing	by	a	staggering	900%	while	maintaining	a	remarkable	customer	satisfaction	rate	of	92%.	Why	Does	This	Case	Study	Work?	What	caught	my	eye	with	Rush	Order’s	case	study	is	that	they	chose	an	event	where	their	impact	mattered	the	most	to	their	customer	and	shared	that	story.	While	pandemics	don't	happen	every	day,	you	can
look	through	your	customer’s	journey	and	highlight	a	specific	time	or	scenario	where	your	product	or	service	saved	their	business.	Yes,	the	story	of	Vogmask	and	Rush	Order	is	compelling,	but	what	stands	out	even	more	to	me	is	the	case	study’s	design	and	format.	It	uses	consistent	colors	throughout	the	case	study,	starting	with	the	logo,	bold	square
blocks,	pictures	and	even	headers.	Take	a	look	at	this	product	case	study	template	below.	Just	like	the	Rush	Order’s	case	study	example	I	discussed	above,	this	case	study	template	utilizes	bold	colors	and	large	squares	to	attract	and	maintain	the	reader’s	attention.	It	provides	enough	room	for	you	to	write	about	your	customers'
backgrounds/introductions,	challenges,	goals	and	results.	The	right	combination	of	shapes	and	colors	adds	a	level	of	professionalism	to	this	case	study	template.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	8.	AMR	Hair	&	Beauty	leverages	B2B	functionality	to	boost	sales	by	200%	With	limits	on	website	customization,	slow	page
loading	and	multiple	website	crashes	during	peak	events,	it	wasn't	long	before	AMR	Hair	&	Beauty	began	looking	for	a	new	e-commerce	solution.	Their	existing	platform	lacked	effective	search	and	filtering	options,	a	seamless	checkout	process	and	the	data	analytics	capabilities	needed	for	informed	decision-making.	This	led	to	a	significant	number	of
abandoned	carts.	Upon	switching	to	Shopify	Plus,	AMR	immediately	saw	improvements	in	page	loading	speed	and	average	session	duration.	They	added	better	search	and	filtering	options	for	their	wholesale	customers	and	customized	their	checkout	process.	Due	to	this,	AMR	witnessed	a	200%	increase	in	sales	and	a	77%	rise	in	B2B	average	order
value.	AMR	Hair	&	Beauty	is	now	poised	for	further	expansion	and	growth.	Why	Does	This	Case	Study	Work?	As	I	examined	this	case	study	example,	I	was	struck	by	the	power	of	a	concise	and	impactful	narrative.	For	example,	in	this	case,	Shopify	focused	only	on	the	most	relevant	aspects	of	the	customer's	journey.	While	there	may	have	been	other
challenges	the	customer	faced,	they	only	included	those	that	directly	related	to	their	solutions.	However,	as	I	continued	to	go	through	this	case	study,	I	couldn’t	help	but	think	of	other	brands	that	don't	normally	see	a	200%	boost	in	sales,	and	experience	more	“average”,	humbling	numbers	like	8	or	10%.	Natalia	Dinsmore,	B2B	Content	Marketing
Strategist	&	Consultant,	puts	this	into	perspective:	“One	of	the	best	tips	I	have	on	case	studies	is	probably	that	you	don't	necessarily	need	massive	or	mind-blowing	success	stories	to	create	a	case	study	still.	Smaller	wins	are	also	worth	sharing	-	if	you	frame	them	correctly.”	Take	a	look	at	this	case	study	template	below.	It	is	perfect	if	you	want	to
create	a	concise	but	effective	case	study.	Without	including	unnecessary	details,	you	can	outline	the	challenges,	solutions	and	results	your	customers	experienced	from	using	your	product.	Don’t	forget	to	include	a	strong	CTA	within	your	case	study.	By	incorporating	a	link,	sidebar	pop-up	or	an	exit	pop-up	into	your	case	study,	you	can	prompt	your
readers	and	prospective	clients	to	connect	with	you.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	Marketing	Case	Study	Examples	9.	How	the	Denver	Broncos	Use	Visme	to	Visualize	Data,	Execute	Strategies	&	Wow	Partners	Let’s	turn	to	marketing	case	study	examples	now.	Denver	Broncos—one	of	the	NFL’s	premier
organizations—faced	a	classic	marketing	challenge.	Their	team	needed	to	wow	potential	partners	with	interactive	presentations	that	captured	the	electric	atmosphere	of	game	day,	but	static	PowerPoint	slides	weren’t	cutting	it	anymore.	After	discovering	Visme	in	2019,	their	Partnership	Marketing	team,	led	by	Matt	Swiren,	completely	transformed
their	content	creation	game.	The	shift	wasn’t	just	about	prettier	slides.	It	was	about	revolutionizing	partner	engagement	through	interactive	content.	The	implementation	of	Visme	helped	them:	Slash	content	creation	time	in	half	Create	over	500	interactive	projects	Streamline	workflow	across	multiple	departments	Establish	brand	consistency	through
a	centralized	template	library	Instead	of	static	mockups,	they	began	animating	stadium	LED	displays	in	their	presentations,	giving	partners	a	true	feel	of	game-day	energy.	Combined	with	real-time	social	media	embedding	and	detailed	analytics	tracking,	the	Broncos	have	scored	a	major	win	in	modern	partner	relationship	management.	Why	Does	This
Case	Study	Work?	The	Visme	case	study	on	the	Denver	Broncos	immediately	impressed	me	with	its	clean	and	professional	visual	design.	The	use	of	bold	headings,	ample	white	space	and	embedded	screenshots	of	the	Broncos’	actual	work	made	the	story	visually	engaging	and	easy	to	follow.	I	also	loved	the	case	study's	structured	approach.	It	follows
the	“challenge,	solution,	results”	framework	and	features	quantifiable	metrics	that	make	it	more	relatable	and	tangible.	The	case	study	also	nails	something	crucial:	it	speaks	directly	to	both	marketing	and	sales	teams,	showing	how	they	can	use	Visme	to	demonstrate	versatility	while	staying	focused	on	bottom-line	results.	One	of	my	favorite	touches
is	how	they	wove	in	real	quotes	from	Matt	Swiren.	His	insights	about	team	collaboration,	streamlining	workflow	and	enhancing	partner	engagement	added	that	authentic,	boots-on-the-ground	perspective	that	turns	a	good	case	study	into	a	great	one.	You	can	tell	this	isn’t	just	marketing	fluff.	It’s	a	real	story	of	transformation	backed	by	solid	results.
10.	Jasper	Grows	Blog	Organic	Sessions	810%	and	Blog-Attributed	User	Signups	400X	Another	real-life	case	study	that	I	read	and	loved	was	by	Jasper—an	AI	writing	tool,	that	lacked	a	scalable	content	strategy	to	drive	organic	traffic	and	user	growth.	They	needed	help	creating	content	that	converted	visitors	into	users.	Especially	when	a	looming
domain	migration	threatened	organic	traffic.	To	address	these	challenges,	Jasper	partnered	with	Omniscient	Digital.	Their	goal	was	to	turn	their	content	into	a	growth	channel	and	drive	organic	growth.	Omniscient	Digital	developed	a	full	content	strategy	for	Jasper	AI,	which	included	a	content	audit,	competitive	analysis,	and	keyword	discovery.
Through	their	collaboration,	Jasper’s	organic	blog	sessions	increased	by	810%,	despite	the	domain	migration.	They	also	witnessed	a	400X	increase	in	blog-attributed	signups.	And	more	importantly,	the	content	program	contributed	to	over	$4	million	in	annual	recurring	revenue.	Why	Does	This	Case	Study	Work?	When	I	reviewed	this	case	study,	I	was
genuinely	impressed	by	how	they	merged	storytelling	with	video	testimonials.	But	here's	what	caught	my	eye:	Omniscient	did	something	clever	by	segmenting	the	video	testimonials	and	strategically	placing	them	in	different	case	study	sections.	I've	read	countless	case	studies,	and	I	can	tell	you	that	video	marketing	works	wonders.	The	data	backs
this	up	—42%	of	people	prefer	video	testimonials	because	they	show	real	customers	with	real	success	stories.	Having	seen	the	impact	firsthand,	I	strongly	recommend	incorporating	video	testimonials	into	your	case	study	if	you	haven't	already.	Take	a	look	at	this	stunning	video	testimonial	template.	With	its	simple	design,	you	can	input	the	picture,
name	and	quote	of	your	customer	within	your	case	study	in	a	fun	and	engaging	way.	Try	it	yourself!	Customize	this	template	with	your	customer’s	testimonial	and	add	it	to	your	case	study!	Customize	this	template	and	make	it	your	own!	Edit	and	Download	11.	How	Meliá	Became	One	of	the	Most	Influential	Hotel	Chains	on	Social	Media	Meliá	Hotels
needed	help	managing	their	growing	social	media	customer	service	needs.	Despite	having	over	500	social	accounts,	they	lacked	a	unified	response	protocol	and	detailed	reporting.	This	largely	hindered	efficiency	and	brand	consistency.	Meliá	partnered	with	Hootsuite	to	build	an	in-house	social	customer	care	team.	Implementing	Hootsuite's	tools
enabled	Meliá	to	decrease	response	times	from	24	hours	to	12.4	hours	while	also	leveraging	smart	automation.	In	addition	to	that,	Meliá	resolved	over	133,000	conversations,	booking	330	inquiries	per	week	through	Hootsuite	Inbox.	They	significantly	improved	brand	consistency,	response	time	and	customer	satisfaction.	Why	Does	This	Case	Study
Work?	I	can’t	stress	enough	how	crucial	a	solid	case	study	design	is.	This	case	study	stopped	me	in	my	tracks	the	moment	I	opened	it.	The	design	is	absolutely	captivating,	the	kind	that	does	more	than	just	look	pretty.	It	hooks	readers	instantly	and	keeps	them	glued	to	every	detail	until	the	very	end.	If	you’re	currently	saying	to	yourself,	“I	can	write
great	case	studies,	but	I	don’t	have	the	time	or	skill	to	turn	it	into	a	beautiful	document.”	Say	no	more.	Visme’s	amazing	AI	document	generator	can	take	your	text	and	transform	it	into	a	stunning	and	professional	document	in	minutes!	Not	only	do	you	save	time,	but	you	also	get	inspired	by	the	design.	With	Visme’s	document	generator,	you	can	create
PDFs,	case	study	presentations,	infographics	and	more!	Take	a	look	at	this	case	study	template	below.	Just	like	our	case	study	example,	it	captures	readers'	attention	with	its	beautiful	design.	Its	dynamic	blend	of	colors	and	fonts	helps	to	segment	each	element	of	the	case	study	beautifully.	Customize	this	template	and	make	it	your	own!	Edit	and
Download	12.	Tea’s	Me	Cafe:	Tamika	Catchings	is	Brewing	Glory	Tamika's	journey	began	when	she	purchased	Tea's	Me	Cafe	in	2017,	saving	it	from	closure.	She	recognized	the	potential	of	the	cafe	as	a	community	hub	and	hosted	regular	events	centered	on	social	issues	and	youth	empowerment.	One	of	Tamika’s	business	goals	was	to	automate	her
business.	She	sought	to	streamline	business	processes	across	various	aspects	of	her	business.	One	of	the	ways	she	achieves	this	goal	is	through	Constant	Contact.	Constant	Contact	became	an	integral	part	of	Tamika's	marketing	strategy.	They	provided	an	automated	and	centralized	platform	for	managing	email	newsletters,	event	registrations,	social
media	scheduling	and	more.	This	allowed	Tamika	and	her	team	to	collaborate	efficiently	and	focus	on	engaging	with	their	audience.	They	effectively	utilized	features	like	WooCommerce	integration,	text-to-join	and	the	survey	builder	to	grow	their	email	list,	segment	their	audience	and	gather	valuable	feedback.	Why	Does	This	Case	Study	Work?	I	like
how	this	case	study	uses	storytelling	techniques	to	form	a	connection	with	its	readers.	Constant	Contact	has	done	something	brilliant	here—they	spotlight	their	customers'	efforts	as	the	reason	for	their	achievements	and	growth.	The	visuals	are	spot	on	too.	I	love	that	Constant	Contact	added	raw,	real-life	photos	of	actual	customers'	photos	to
captivate	readers.	But	a	quick	heads	up:	while	this	is	a	great	way	to	foster	originality,	I’ve	found	that	it	is	equally	challenging	to	maintain	quality	if	the	customer	sends	in	blurry	or	low-quality	photos.	If	you	find	yourself	in	that	dilemma,	you	can	use	Visme’s	AI	image	edit	tool	to	touch	up	your	photos.	With	Visme’s	AI	tool,	you	can	remove	unwanted
backgrounds,	erase	unwanted	objects,	unblur	low-quality	pictures	and	upscale	any	photo	without	losing	its	quality.	Another	thing	I	like	about	this	example	is	that	the	case	study	is	offered	in	multiple	formats,	including	an	audio	podcast	and	PDF.	In	its	PDF	version,	Constant	Contact	utilized	its	brand	colors	to	create	a	stunning	case	study	design.	With
this,	they	increase	brand	awareness	and,	in	turn,	brand	recognition	with	anyone	who	comes	across	their	case	study.	With	Visme’s	brand	wizard	tool,	you	can	seamlessly	incorporate	your	brand	assets	into	any	design	or	document	you	create.	By	inputting	your	URL,	Visme’s	AI	integration	will	take	note	of	your	brand	colors,	brand	fonts	and	more	and
create	branded	templates	for	you	automatically.	You	don't	need	to	worry	about	spending	hours	customizing	templates	to	fit	your	brand	anymore.	You	can	focus	on	writing	amazing	case	studies	that	promote	your	company.	Business	Case	Study	Examples	13.	How	Breakwater	Kitchens	Achieved	a	7%	Growth	in	Sales	With	Thryv	Breakwater	Kitchens
struggled	with	managing	their	business	operations	efficiently.	They	spent	a	lot	of	time	on	manual	tasks,	such	as	scheduling	appointments	and	managing	client	communication.	This	made	it	difficult	for	them	to	grow	their	business	and	provide	the	best	possible	service	to	their	customers.	David,	the	owner,	discovered	Thryv.	With	Thryv,	Breakwater
Kitchens	was	able	to	automate	many	of	their	manual	tasks.	Additionally,	Thryv	integrated	social	media	management.	This	enabled	Breakwater	Kitchens	to	deliver	a	consistent	brand	message,	captivate	its	audience	and	foster	online	growth.	As	a	result,	Breakwater	Kitchens	achieved	increased	efficiency,	reduced	missed	appointments	and	a	7%	growth
in	sales.	Why	Does	This	Case	Study	Work?	Opening	this	case	study,	I	instantly	noticed	something	refreshing—Thryv	has	mastered	that	sweet	spot	of	concise	format	and	punchy	verbs.	Trust	me,	this	makes	all	the	difference	in	keeping	readers	plugged	into	every	detail.	Here's	another	brilliant	move	that	caught	my	eye.	They	kick	things	off	by	laying	out
their	customer's	complete	profile	right	at	the	top.	We're	talking	about	the	full	name,	company	details,	website,	etc.	This	allows	potential	customers	to	verify	the	case	study's	legitimacy,	making	them	confidently	lean	into	Thryv's	services.	However,	manually	copying	and	pasting	customer	information	across	multiple	pages	of	your	case	study	can	be
time-consuming.	To	save	time	and	effort,	you	can	utilize	Visme's	dynamic	field	feature.	Dynamic	fields	automatically	insert	reusable	information	into	your	designs.		So	you	don’t	have	to	type	it	out	multiple	times.	14.	Zoom’s	Creative	Team	Saves	Over	4,000	Hours	With	Brandfolder	Zoom	experienced	rapid	growth	with	the	advent	of	remote	work	and
the	rise	of	the	COVID-19	pandemic.	Such	growth	called	for	agility	and	resilience	to	scale	through.	At	the	time,	Zoom’s	assets	were	disorganized	which	made	retrieving	brand	information	a	burden.	Zoom’s	creative	manager	spent	no	less	than	10	hours	per	week	finding	and	retrieving	brand	assets	for	internal	teams.	Zoom	needed	a	more	sustainable
approach	to	organizing	and	retrieving	brand	information	and	came	across	Brandfolder.	Brandfolder	simplified	and	accelerated	Zoom’s	email	localization	and	webpage	development.	It	also	enhanced	the	creation	and	storage	of	Zoom	virtual	backgrounds.	With	Brandfolder,	Zoom	now	saves	4,000+	hours	every	year.	The	company	also	centralized	its
assets	in	Brandfolder,	which	allowed	6,800+	employees	and	20-30	vendors	to	quickly	access	them.	Why	Does	This	Case	Study	Work?	Digging	into	Brandfolder's	case	study,	I	love	how	they’ve	nailed	something	often	missing	in	our	industry—hard	data	that	actually	means	something.	They	don’t	just	throw	numbers	around;	they	back	everything	up	with
solid	sources.	Because	that’s	exactly	what	makes	their	story	hit	home.	You	know	what	else	makes	this	case	study	stand	out	to	me?	Brandfolder	gets	that	not	everyone	wants	to	scroll	through	a	webpage.	They’ve	gone	the	extra	mile	and	provided	a	downloadable	PDF	version	that	readers	can	dive	into	whenever	they	want.	Talk	about	thinking	of	your
audience!	I’ve	got	to	geek	out	about	the	design	for	a	minute	here.	From	the	vibrant	colors	to	the	seamless	navigation,	everything	has	been	meticulously	designed	to	leave	a	lasting	impression	on	the	viewer.	And	with	clickable	links	that	make	exploring	the	content	a	breeze,	the	user	experience	is	guaranteed	to	be	nothing	short	of	exceptional.	The	thing
is,	your	case	study	presentation	won’t	always	sit	on	your	website.	There	are	instances	where	you	may	need	to	do	a	case	study	presentation	for	clients,	partners	or	potential	investors.	Visme	has	a	rich	library	of	templates	you	can	tap	into.	But	if	you’re	racing	against	the	clock,	Visme’s	AI	presentation	maker	is	your	best	ally.	Customize	this	template	and
make	it	your	own!	Edit	and	Download	15.	How	Cents	of	Style	Made	$1.7M+	in	Affiliate	Sales	with	LeadDyno	Cents	of	Style	had	a	successful	affiliate	and	influencer	marketing	strategy.	However,	their	existing	affiliate	marketing	platform	was	not	intuitive,	customizable	or	transparent	enough	to	meet	the	needs	of	their	influencers.	Cents	of	Styles
needed	an	easy-to-use	affiliate	marketing	platform	that	gave	them	more	freedom	to	customize	their	program	and	implement	a	multi-tier	commission	program.	After	exploring	their	options,	Cents	of	Style	decided	on	LeadDyno.	LeadDyno	provided	more	flexibility,	allowing	them	to	customize	commission	rates	and	implement	their	multi-tier	commission
structure,	switching	from	monthly	to	weekly	payouts.	Also,	integrations	with	PayPal	made	payments	smoother	and	features	like	newsletters	and	leaderboards	added	to	the	platform's	success	by	keeping	things	transparent	and	engaging.	As	a	result,	Cents	of	Style	witnessed	an	impressive	$1.7	million	in	revenue	from	affiliate	sales	with	a	substantial
increase	in	web	sales	by	80%.	Why	Does	This	Case	Study	Work?	What	fascinates	me	about	LeadDyno’s	case	study	is	that	they’ve	cracked	the	code	on	CTA	timing	that	most	brands	miss—right	in	the	middle	of	their	layout,	when	readers	are	completely	wrapped	up	in	the	success	story,	they	drop	this	perfectly	positioned	CTA.	They’re	catching	their
audience	when	they’re	mentally	mapping	strategies	used	in	the	case	study	to	their	own	business—love	it.	I've	seen	countless	case	studies	bury	their	CTAs	at	the	bottom,	but	LeadDyno’s	CTA	feels	like	the	next	logical	step	in	the	reader’s	journey.	Here’s	what	Samantha	Murillo,	growth	marketer	for	tech	and	SaaS,	proposes	you	do	with	CTAs	in	your
case	study:	I	also	like	how	they	use	quotes	to	strengthen	their	case	study.	They	didn't	just	embed	these	quotes	seamlessly	into	the	text;	instead,	they	emphasized	each	one	with	distinct	blocks.	Each	quote	hits	like	a	power	punch,	adding	this	layer	of	credibility	that	just	can't	be	ignored.	Are	you	looking	for	an	easier	and	quicker	solution	to	create	a	case
study	and	other	business	documents?	Try	Visme's	AI	designer!	This	powerful	tool	allows	you	to	generate	complete	documents,	such	as	case	studies,	reports,	whitepapers	and	more,	just	by	providing	text	prompts.	Simply	explain	your	requirements	to	the	tool,	and	it	will	produce	the	document	for	you,	complete	with	text,	images,	design	assets	and	more.
Case	Study	FAQs	Still	have	more	questions	about	case	studies?	Let's	look	at	some	frequently	asked	questions.	Choose	a	compelling	story:	Not	all	case	studies	are	created	equal.	Pick	one	that	is	relevant	to	your	target	audience	and	demonstrates	the	specific	benefits	of	your	product	or	service.	Outline	your	case	study:	Create	a	case	study	outline	and
highlight	how	you	will	structure	your	case	study	to	include	the	introduction,	problem,	solution	and	achievements	of	your	customer.	Choose	a	case	study	template:	After	you	outline	your	case	study,	choose	a	case	study	template.	Visme	has	stunning	templates	that	can	inspire	your	case	study	design.	Craft	a	compelling	headline:	Include	figures	or
percentages	that	draw	attention	to	your	case	study.	Work	on	the	first	draft:	Your	case	study	should	be	easy	to	read	and	understand.	Use	clear	and	concise	language	and	avoid	jargon.	Include	high-quality	visual	aids:	Visuals	can	help	to	make	your	case	study	more	engaging	and	easier	to	read.	Consider	adding	high-quality	photos,	screenshots	or	videos.
Include	a	relevant	CTA:	Tell	prospective	customers	how	to	reach	you	for	questions	or	sign-ups.	The	stages	of	a	case	study	are;	Planning	&	Preparation:	Highlight	your	goals	for	writing	the	case	study.	Plan	the	case	study	format,	length	and	audience	you	wish	to	target.	Interview	the	Client:	Reach	out	to	the	company	you	want	to	showcase	and	ask
relevant	questions	about	their	journey	and	achievements.	Revision	&	Editing:	Review	your	case	study	and	ask	for	feedback.	Include	relevant	quotes	and	CTAs	to	your	case	study.	Publication	&	Distribution:	Publish	and	share	your	case	study	on	your	website,	social	media	channels	and	email	list!	Marketing	&	Repurposing:	Turn	your	case	study	into	a
podcast,	PDF,	case	study	presentation	and	more.	Share	these	materials	with	your	sales	and	marketing	team.	Advantages	of	a	case	study:	Case	studies	showcase	a	specific	solution	and	outcome	for	specific	customer	challenges.	It	attracts	potential	customers	with	similar	challenges.	It	builds	trust	and	credibility	with	potential	customers.	It	provides	an
in-depth	analysis	of	your	company’s	problem-solving	process.	Disadvantages	of	a	case	study:	Limited	applicability.	Case	studies	are	tailored	to	specific	cases	and	may	not	apply	to	other	businesses.	It	relies	heavily	on	customer	cooperation	and	willingness	to	share	information.	It	stands	a	risk	of	becoming	outdated	as	industries	and	customer	needs
evolve.	There	are	7	main	types	of	case	studies.	They	include;	Illustrative	case	study.	Instrumental	case	study.	Intrinsic	case	study.	Descriptive	case	study.	Explanatory	case	study.	Exploratory	case	study.	Collective	case	study.	The	ideal	length	of	your	case	study	is	between	500	–	1500	words	or	1-3	pages.	Certain	factors	like	your	target	audience,	goal
or	the	amount	of	detail	you	want	to	share	may	influence	the	length	of	your	case	study.	This	infographic	has	powerful	tips	for	designing	winning	case	studies.	Case	studies	provide	a	detailed	narrative	of	how	your	product	or	service	was	used	to	solve	a	problem.	Examples	are	general	illustrations	and	are	not	necessarily	real-life	scenarios.	Case	studies
are	often	used	for	marketing	purposes,	attracting	potential	customers	and	building	trust.	Examples,	on	the	other	hand,	are	primarily	used	to	simplify	or	clarify	complex	concepts.	You	can	easily	find	many	case	study	examples	online	and	in	industry	publications.	Many	companies,	including	Visme,	share	case	studies	on	their	websites	to	showcase	how
their	products	or	services	have	helped	clients	achieve	success.	You	can	also	search	online	libraries	and	professional	organizations	for	case	studies	related	to	your	specific	industry	or	field.	If	you	need	professionally-designed,	customizable	case	study	templates	to	create	your	own,	Visme’s	template	library	is	one	of	the	best	places	to	look.	These
templates	include	all	the	essential	sections	of	a	case	study	and	high-quality	content	to	help	you	create	case	studies	that	position	your	business	as	an	industry	leader.	Get	More	Out	Of	Your	Case	Studies	With	Visme	Case	studies	are	an	essential	tool	for	converting	potential	customers	into	paying	customers.	By	following	the	tips	in	this	article,	you	can
create	compelling	case	studies	that	will	help	you	build	trust,	establish	credibility	and	drive	sales.	Visme	can	help	you	create	stunning	case	studies	and	other	relevant	marketing	materials.	With	our	easy-to-use	platform,	interactive	features	and	analytics	tools,	you	can	increase	your	content	creation	game	in	no	time.	There	is	no	limit	to	what	you	can
achieve	with	Visme.	Connect	with	Sales	to	discover	how	Visme	can	boost	your	business	goals.


